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Sparks 


State of the Nation’s Economy: 
Up 

Exports—Increase of $126,600,000 
in May brought the total for the 
month to a record high of $1,461,- 
000,000. Compares with previous all- 
time high of $1,455,200,000 set in 
May, 1944. 

Mai, CHain Sates—June total 
business of $988,202,283 was up 
4.8 percent over same month last 
year when companies showed 
$943,361,857. Largest gains were 
by mail order and automotive 
variety groups. 

Fire Losses—Amounted to $58,- 
585,000 in June, a record for that 
month in two decades, and was 3.9 
percent over losses of $56,403,000 in 
same ’51 month. 

Savincs—For first three months 
of this year, individual savings ag- 
gregated $2,700,000,000. This was 
the highest amoug of any first 
quarter since Wi ‘a War II, ac- 
cording to Securiti and Exchange 
Commission. 

Eectriciry—Amounted to 6,987,- 
796,000 kilowatt hours in week end- 
ed July 12, versus 6,738,873,000 dis- 
tributed in like 1951 week, or a 3.7 
peréent increase. 
. * * 


Down 
Steet—Strike caused production 
in second quarter to tumble 8,777,- 
000 tons, or 33 percent under the 
same period last year. Second quar- 











_ ter output was off 9,366,000 from 


first quarter and totaled 17,831,900. 

Home Starts—June’s total non- 
farm units fell 1,000 under May, 
and six-month total was 4 percent 
under like ’51 period. 

Business Inpex — New York 
Times barometer fell to 140.7 for 
week ended July 12, compared to 
146 in the preceding week. Versus 
171.7 for week ended July 14, 
1951. 

LumsBer OutpuT—Was off 1.7 per- 
cent week ended July 12, contrast- 
ed with similar 1951 week.’ Total of 
163,361 board feet produced was un- 
der 166,151 figure for July 15, 1951, 
period. 

x ” + 


General 
Divwenps—During first half of 
1952 U. S. corporations paid $3,833,- 
000,000 in cash dividends, or 5 per- 
cent more than in the comparable 
period last year, Commerce depart- 
ment reported. 








Top Cars 
New-car registrations for five 
months, plus 18 states for June: 
1952 Pos. Make 1951 Pos. 
1—382,051 hev. 532,414— 1 
2—303,195 Ford 426,010— 2 
3—200,299 Plym. 259,955— 3 
4—138,528 Buick 195,709— 4 
5—114,000 Pontiac 163,392— 5 
6—107,271 Dodge 136,982— 6 
I— 97,308 Olds. 134,842— 7 
8— 77,798 Stude. 92,9938— 9 
9— 77,073 Mercury 112,348— 8 
10— 59,516 Nash 58,151—11 
1l— 52,502 Chrysler 75,544—10 
12— 40,618 DeSoto 50,545—13 
138— 35,719 Cadillac 45,308—14 
14— 34,426 Hudson 51,859—12 
15— 29,648 Packard 32,754—15 
16— 16,697 Kaiser 27,781—16 
17— 14,604 HenryJ 27,415—17 
18— 14,441 Willys 12,120—19 
19— 10,364 Lincoln 12,255—18 
20— 2,177 Austin 1,556—21 
21— 1,659 Crosley 2,744—20 
22— 1,531 Brit.Ford 1,283—22 
23— 625 Allstate 
Total All Makes 
1,820,051 2,460,247 
For further details see page 
28, today’s issue. 


committee. 


In rear are representatives from line organizations. 
taken, are John H. Fassitt, A. A. Martin, R. Scott Smith, J. E. Henry and Jo G. Roberts. 


Philadelphia Dealers Map Golden Jubilee Celebration— 


A gala week—featuring a unique auto show, special commemorative sections in local newspapers and a civic banquet—is 
planned by the Philadelphia Automobile Trade Assn. for Sept. 14-20 to celebrate its 50th anniversary. Shown here is the Golden 
Jubilee committee. Seated (left to right): J. Eustace Wolfington, Martin H. Bury, Thomas B. Martindale (chairman), Eli Sentman, 
Edward J. Ronan, PATA president, and John B. White, all former PATA presidents and now members of the jubilee executive 





Steel Strike Over, Quick Comeback Hoped For .. . 





By Bernie Thomas 
Associate Editor 


Av plants 


final assembly operations—but at 
the same time counted more than 
250,000 cars and trucks already lost 
as a result of the steel-strike. : 

Quick resumption of volume pro- 
duction is hoped for, following the 
strike’s end, but another 450,000 
vehicles may be lost before supply 
lines can be built up to normal 
levels again. 

At the same point in 1951, pro- 
duction totaled more than 4,340,000 
vehicles. 

With Ford returning tempora- 
rily to production, U. S. plants 


tal made up of 28,992 cars and 


Arnall Bolsters 
Hopes for Lifting 


Of U.C. Ceilings 


ASHINGTON.—_NUCDA _ was 

hopeful last week following a 
conference of its president, James 
C. Downing, of Atlanta, with OPS 
Director Arnall that ceiling prices 
on used cars would be suspended 
soon. 

Downing said that Arnall ex- 
pressed the informal opinion that 
that he failed to see how it would 
hurt the stabilization program to 
suspend used-car ceilings in view 
of the fact that ceilings could 
be reimposed should the need 





arise. 

Arnall indicated, it was said, that 
he would turn NUCDA’s request 
for suspension over to his decontrol 
committee for early consideration. 

* * *~ 


OWNING added that Arnall had 


in this country | 
squeezed the three millionth ve- | 
hicle of 1952 out of last week’s! made up of 23,022 cars and 3,704 





6,076 trucks. Ford accounted for 
more than half the volume in 
both vehicle categories. 

Output the week before was 


trucks—a total of 26,726 vehicles. 
In the like week of 1951, when gov- 
ernment restrictions on material 
usage were becoming more of a 
factor, U. S. plants produced 94,271 
cars and 29,673 trucks for a total 
of 123,944 units. 

The past week saw Cadillac join 
the growing list of producers idled 
by the steel dispute, while Nash 
and Studebaker production faded 
out on the West Coast. 

Buick halted its assemblies in 


‘Flint last Friday, but hopes to 
|resume early in August. 


last week built 35,068 units, a to- | 





tentatively agreed to address 

the association’s annual convention | 
in Cleveland next October. 

Downing conferred with Arnall | 
following a meeting of the OPS | 
dealer advisory committee here. 

At that meeting, both new and 
used-car dealers recommended 
unanimously that used-car ceilings 
be suspended. (There are 14 new- 
car dealers, one truck dealer and 
three used-car dealers on the com- 
mittee.) 


x * * 
Neca gave these reasons for 
the suspension of ceilings: 





1. Used cars generally are selling 
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(Continued on Page 32, Col. 1) 


* * * 


(CBR Taian plants turned out 
4 only a handful of cars and 
trucks, in comparison with normal 
volume, and seemed to be about 
finished out west, too. Chrysler 
home-plant operations have been 
silent for more than a week. 

It was reliably reported, how- 
ever, that all Chrysler plants now 
intend to complete their 1952 
model runs after the steel strike 
ends. Earlier, it had been report- 
ed that they might cut off 1952 
programs and go into 1953-model 
work. About 40,000 Chrysler cars 
of all lines are said to still be on 
the corporation’s 1952-model pro- 
gram. 

General Motors’ car-building op- 
erations last week vere confined to 
spotty operations in main plants at 
Flint, Lansing and Pontiac. B-O-P 
assembly plants and all GMC and 
Chevrolet truck lines around the 
nation were paralyzed. 

+ ae * 
NLY Kaiser-Frazer and Hudson 
were able to achieve anything 
resembling normal operations in a 


Planning for PATA's 50th Birthday 





Also on the executive committee, but absent when photo was 


‘02 Output Crawls Past 3 Million 


week which saw White close its 
truck lines down until Aug. 11. Reo 
will close today (July 28), for at 
least a week, 

Ford’s return to production last 
week found it turning out the 
creditable volume of more than 
15,000 Fords and some 700 Lin- 
colns. However, Mercury output 
dwindled to 200 units, as against 
more than 3,000 the week before. 

Meanwhile, steel supplies were 
gradually trickling out at Ford, 
and company spokesman stressed 
that they could not be sure as to 
any immediate future final assem- 
bly operations. 


Of the industry’s makers of pas- 
senger cars, it appeared likely that 
six might be completely out of pro- 
duction this week. Production at 
any of the others will be sparse. 

- . * 


N THE truck side of the picture, 

things are just as gloomy. Out 

of production this week will be 

Chevrolet, Crosley, Dodge, GMC, 

International, Mack, Reo, White 

and Willys. In addition, operations 
(Continued on Page 41, Col. 1) 








Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 





123,944 
26,726 
Last Prev. 1951 
Week Week Week 


For complete production totals 
by makes, see table, page 41. 


[Demand Hoists 
Used-Car Prices 


By 5-10 Percent 


Later Models Moving 
Briskly, Survey Finds; 
Supply Situation Varies 


By Bob Sheldon 
Staff Writer 

¢ ye old teeter-totter of supply 

and demand was at work in 
the used-car business last week, 
and this time prices were taking 
the upward ride toward ceiling 
levels. 

Dealers in representative areas 
polled by Automotive News said 
that prices on good late-model 
cars had risen 5 to 10 percent 
in recent weeks. Prices on all 
postwar cars were showing at 
least a tendency to climb. 

The situation on prewar models, 
however, differed from region to 
region. Local economic conditions 
were playing a big part in such 
sales, and it was difficult to pick 
out a trend that could be measured 
on a national yardstick. 

* * * 


Pipe nye ~rcelggre surveyed were 
split three ways as to whether 
prices on prewar cars were up, 
down or unchanged, but reports of 
declines were by far in the mi- 
nority. 
Meanwhile, the supply of good 
cars generally was tighten- 
ing, although conditions could be 
found to vary from fairly ade- 
quate stocks in Dallas to definite 
shortages in San Francisco and 
Montgomery, Ala. 
Some dealers were hopeful that 





Reports by Cities 
For city-by-city reports on = 
used-car survey, see pages 
and 34, 





an early end to the steel strike 
and full-scale resumption of auto 
production would step up the flow 
of fresh merchandise into the used- 
car market. 

But most agreed that any pro- 
longed tieup in steel deliveries 
would, by autumn, result in a 
shortage of saleable used cars, par- 
ticularly late models. 

7 * . 
es. then, was the picture across 
the nation last week: 

Dwindling inventories of new 
cars were forcing new-car pros- 
pects into the used-car’ market, 
where they were buying up the 
1950s and ’51s. Dealers with new 
units on hand were holding out 
for better trades than was possible 
a few weeks ago. 

New-car dealers were retailing 
more of their used cars because 
of the increased demand. Some 
were channeling into the whole- 

sale trade only the “dogs,” or 
cars in poor condition for which 
there were no ready buyers. 

Prices of the used cars in top 
demand had gone up as much as 
10 percent in such scattered points 
as San Francisco, Buffalo and Bal- 
timore. Montgomery, Ala., reported 

















(Continued on Page 42, Col. 1) 





2 Base Periods Due for Revised CPR 83 


By William Ullman 

Washington Correspondent 
ASHINGTON.—Though final 
drafting of revised Ceiling 
Price Regulation 83 had not been 
completed at Automotive News’ 
press time last Thursday, the ver- 
sion to be handed to OPS Director 
Arnall when the last work is done 
will embrace two base periods, it 
was learned by this correspondent 

in authentic quarters here. 
Such procedure, it was said, 


would iron out the differences 
existing between those who stand 
for the Apr. 1 to June 24, 1950, 
period, and those who have con- 
tended vigorously for the Jan. 25 
to Feb. 24, 1951, base. 


Under this set-up dealers would 








Production by Makes .........Page 41 
NNR, Ginn enc o'de:n00 te 6 Page 28 
Used-Car Prices ..............Page 35 














select the base period which could 
be shown to provide equitably for 
the situation existing in their spe- 
cial field at the time chosen. 
* 7 + 
| by THIS respect, it should be em- 
phasized that individual dealers 
will be permitted to make only 
those charges which they had made 
in one or the other of the base 
perieds. 
Many dealers have the miscon- 
(See OPS, Page 42, Col. 1) 
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NPA Controls Seen 
For Another Year 


By Mel Adams 


Staff Correspondent 
CCHICAGO. - Indications are that | 
~ because of the steel strike, fed- 
eral controls over materials will 
persist until at least the middle 
of 1953, Courtney Johnson, assist- 
ant to the president of Studebaker 
Corp. and until recently director 
of the NPA Motor Vehicle division, 
told 150 members of the Truck- 
Trailer Manufacturers Assn. here at 
their annual midsummer meeting. 

As spokesman for the govern- 
ment, E. J. Lucas, chief of the 
NPA truck-trailer branch, as- 
sured the group in his address 
that unless the current situation 
is altered drastically, the produc- 
tion of truck-trailers can be 
maintained at about the present 
rate. 

Discussing “Government Con- 
trols: How Much Longer Must 
They Last?” Johnson pointed out 
that “great progress was being 
made toward building up our fa- 
cilities and basic supplies, but this 
progress continued only until June 
1; the event which stopped the 
progress was, of course, the steel 
strike.” 

“It will be the end of this year 
before the whole economy, defense, 
defense-supporting and civilian, will 
have re-established the rate of 
production it would have enjoyed 
at the end of the second quarter | 








of this year if the steel strike had 
not taken place,” Johnson said. 
* +” * 


“ZT WILL take at least the first 
quarter of next year to rebuild 
the inventories, pipelines, ware- | 
houses, stocks, floats, parts in | 
process stocks, and all of those | 
tangible supplies which are | 
when industrial activities are oper- | 
ating normally. 
“It will take at least the second | 
quarter of 1953 to put into effect | 
means devised for relaxing and | 
discontinuing controls.” 

After defending the control 
machinery as a “tool” for mili- 
tary and civilian defense, John- 
son counseled that even if the 
“tool” is not greatly required, it 
should be preserved “in the 
grease” or in “mothballs”. on a 
“token” basis “in order that an 
expansion of production may be 
made rapidly when needed.” 

Lucas expressed agreement with 
Johnson that shortage of steel will 
hamper the truck-trailer manufac- 
turing industry, said he expects the 
“pinch” to come in six months or 
shortly thereafter, and added that 
he does not look for an “immedi- 
ate” repercussion from the stop- 
page of steel production because 
“warehouses possibly and probably 
can level off gaps in steel output 
for the time being.” 

“There will be no delay in trans- 
portation,” said Lucas, “The rea- 
son is that the government has 





Allstate Registrations 
Top Henry Js in Texas 

Registration comparisons of | 
three cities in Texas, where both 
Henry Js and Allstates are sold, 
show that the Sears-merchan- 
dised car outsold the Henry J 
during June. 

Total figures for the three 
areas in Texas showed Allistates, 
53, and Henry Js, 41. 

In Houston and San Antonio, 
Allstate scored most of its lead. | 
Houston reported 10 Allstates to 
Henry J’s two. At San Antonio, 
six Henrys Js were sold to 24 
Allstates. 

Henry J led in the Dallas 
area, however, where 33 titles 
were recorded, compared with 
19 Allstates. 





Chrysler Regains 
Detroit Arsenal 


Tank Operation 


DETROIT. — Chrysler Corp. last | 
week formally took over operation | 
of production facilities at the De-| 
troit Arsenal in a transfer from | 
the Ordnance corps. 

Chrysler thus resumed produc- | 
tion responsibility at the plant it | 
built and operated for the govern- | 
ment during World War II when | 
the company turned out 22,235 new | 
tanks for the U. S. Army and modi- 
fied approximately 3,200 others. 

Robert T. Keller is general man- 
ager of Chrysler Corp.’s tank oper- 
ations, both in Detroit and at the 
Chrysler Delaware tank plant at 
Newark, Del. Thomas F. Morrow 
is works manager of the Chrysler 








(See CURBS, Page 32, Col. 3) 


Detroit tank plant. 








Chevrolet Dealer Council, Plant Men Confer— 


A recent meeting of the Chevrolet National Dealer Planning Committee brought together retailers and factory executives in Detroit. 
Left to right clockwise around table are: George King, Moncks Corner, S. C.; Frank Yenko, Bentleyville, Pa.; Howard Gayton, 
South Paris, Me.; Morgan R. Purdy, Van Wert, O.; Horace Jones, Lakeland, Fla.; C. G. Irish, Essex, Md.; C. B. Guernsey, Meriden, 
Conn.; Saul H. Rose, Detroit; C. S. Gale, Sheboygan, Wis.; E. C. Swinson, Pratt, Kans.; B. A. Feiber, Bogalusa, La.; Ben Celli, 
Oakland, Calif.; M. W. Wright, Columbus, Wis.; Tom West, Sullivan, lll; W. J. Shepard, Coalinga, Calif., and J. M. Skipper, 


Columbia, Miss. 





General Tire Weighs Crosley Future 


By Joseph Kuebler 
Staff Correspondent 


AKRON. — With General Tire & 
Rubber in control of Crosley Mo- 
tors, the future of the Crosley 
midget car hung in the balance 
last week as auditors delved into 
the financial structure of the Cin- 
cinnati firm. 

What the check of the assets 
and liabilities will show some 60 
or 90 days hence will determine 
General’s future course of action. 

“We will not definitely announce 
whether we will continue to hold | 
the stock or dispose of it until 


Knetzer Gives Up 


In Milwaukee 


MILWAUKEE.—Robert L. Knet- 
zer, who went bankrupt in fan- 
tastic Illinois auto transactions and} 
escaped from Springfield city 
prison in June with the aid of a 
confederate posing as a U. S. 
marshal, surrendered last Monday 
to a reporter from The Chicago 
Herald-American. 

Knetzer was seized by deputy 
U. 8. marshals after he registered 
in a Milwaukee hotel. He was being 
held in the county jail pending 











instructions from Washington. 


complettion of the audit,” President 


William O’Neil declared. } 


Officials of the tire firm made it 
clear, however, that they have no 
ambitions or intentions of going 
into the auto manufacturing busi- 
ness. 

There is a possibility that the 
new holders of the majority control 
may want to complete the cars in 





William O'Neil 


Powel Crosley Jr. 


process when operations were halt- 
ed several weeks ago because of 
material shortages. 

If the reorganization program 
goes through as proposed, Gen- 
eral will put the auto-producing 
end of the Crosley company on 
the market in the hopes of find- 
ing a buyer. The remainder of 


the business will continue to be 
operated as a subsidiary 


A 


| the same name, Crosley Motors, 
it is said. 
| It appeared that the tire con- 
|cern’s main objective in the deal 
| was to obtain badly-needed floor 
|space and metal working equip- 
|ment. Crosley has about 500,000 
square feet of floor space in its | 
Cincinnati and Marion, Ind., plants. 
The Crosley midget was being | 
assembled in Marion. Some defense | 
| work is being continued in the | 
Indiana factory while the Cincin- | 
nati plant’s output of engines for | 
industrial and marine use, material 
handling equipment and defense 
(Continued on Page 32, Col. 4) 








First-Half Sales Net 
Packard $3,091,473 

DETROIT. — Packard last 
week reported a net of $3,091,- 
473 on its operations for the first 
half of 1952, after setting aside 
$3,351,000 for income taxes. 

James J. Nance, Packard pres- 
ident, said that sales in the 
second quarter of this year 
climbed to $53,050,945, an in- 
crease of 16 percent over the 
first quarter. 
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Ford to Develop | 
‘Brother’ to Jeep | 


Holden Is Appointed 
Manager of Project 


By Ed Janicki 
Staff Writer 
DETROIT.—Two auto producers 
suffered dents in their aircraft de- | 
fense contracts recently, but one of 
them made up for the loss with the 


| receipt of a $2,500,000 order for | 


military vehicles. 


Chrysler several weeks ago had 
its J-48 engine contract canceled 





‘4 


T. H. Holden 





W. KE. Kimbrough 


because the Navy termed the air- 
craft obsolete. 





Last week, Ford Motor Co. of | 


Canada announced that Canadair, 
Ltd., had canceled a _ contract 
awarded last December for the 
manufacture of jet aircraft 
wings. 

Ford was producing the wings 
for the 576 Lockheed T-33A Shoot- 
ing Stars under subcontract to 
Canadair. Ford officials said Can- 
adair felt there were “definite ad- 
vantages” to carrying out the work 
at its plant in Montreal. 

However, Ford will continue to 
produce landing gears for the 
T-33A jets under another contract. 
Value of the contract was estimat- 
ed at $120,000,000. 

The new $2,500,000 contract was 


(Continued on Page 33, Col. 1) 


1,000 Auto Firms 
Join National 


Credit Card Plan 


CHICAGO.—More than 1,000 auto 
sales and service firms, including 
many new-car dealers, signed up 
with the National Credit Card, Inc., 
thus becoming eligible to sell parts, 
accessories, tires, gas, oil and serv- 
ices to the thousands of NCCI card 
holders, it was announced here last 
week. 

National Credit Card, in the 12 
months of its existence, has mush- 
roomed to over 4,000 member busi- 
nesses in 89 different categories, 
with more than 150,000 individual 
card holders purchasing goods or 
services from the NCCI member 
businesses practically all over the 
U. S. and Canada, 

NCCI was begun July 3, 1951, by 
a 37-year-old Portland (Ore.) res- 
taurant chain operator, Edwin L. 
Mays. 

Member businesses pay an an- 
nual registration fee of $37.50, 
card holders pay $3 per family per 
year. 

NCCI pays the member busi- 
nesses immediately upon receipt of 
their bills for goods or services, de- 
ducting 6 percent as a service fee. 
Card holders pay no fee at all, and 
are billed monthly for purchases. 











$62.1 BILLION 








THESE TAXES AVERAGE 
$1,389 PER FAMAY IN 1952 







$44.8 
BILLION 


PEAK OF 
WORLD WAR 8 


$5.3 
BILLION 


1940 1945 


Fiscal Years 


FEDERAL TAXES 
HEAD FOR THE 
STRATOSPHERE 


Chamber of Commerce of the United States 
Washington 6, D. C 


No Hot-Weather Gag— 


Federal taxes have really soared 1,072 
percent in the past 12 years, reports the 
U. S. Chamber of Commerce. And the 
federal tax load for 1952 amounts to 
$1,389 per American family, as compared 
with $1,196 for 1945, peak of the World 
War Il collections. In 1940, it was a 
meager $152 per family. 


1952 





Marshall Teague's Hudson Hornet set a 





West Allis, Wis. 





Teague Wins, Breaks Record at Milwaukee— 





new track record of 49.3 seconds for the 


mile oval at the fourth annual AAA stock car national championship race in Milwau- 
kee, which he won. Left to right are E. D. Steinbach, track announcer; Teague, Mrs. 
Teague, and Earle P. Olson, vice-president of John Quaden Motors (Oldsmobile), 
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A ested in Profit Sharing Man- 
agement plans. Many have put 
them into effect recently. Plans that 
are trusted for pension funds, to 
be paid upon retirement or death, 
meet the approval of the Wage 
Stabilization Board now. Plans 
which provide for the cash payment 
of profits monthly or yearly, must 
first obtain the approval of the 
Wage Stabilization Board. The Na- 
tional Council of Profit Sharing 
Agencies is attempting to get cash 
profit sharing exempted and ex- 
pects to meet with success. 

I receive many letters from 
dealers reciting their success with 
profit sharing. I am sure such a 
plan is the ultimate answer to 
the advancement and security of 
our way of life. Automobile deal- 
erships are small units, work for 
people in their own towns and 
can gain the fullest benefit from 
such a plan. 

I was intrigued the other day 
when I received a copy of an ad- 
dress made by Julian J. Reiss, Gen- 
eral Motors dealer in three small 
towns in upper New York state. 
The address was given to a Syra- 
cuse meeting of the Council of 
Profit Sharing Industries. Julian 
Reiss has many varied interests in 
business. He is a well respected 
leader in his area. He is an active 
Catholic layman particularly inter- 
ested in problems of discrimination 
and race tolerance. He was the 
originator and promoter of Santa’s 
Workshop, which is not only a tour- 
ist attraction in that section but a 
provider of joy to thousands of 
homeless children. 

Reiss’ experiences with profit 
sharing, however, is nothing un- 
usual. His testimony follows: 

* - * 


Indifference Noted 


“NTORTHLAND MOTORS started 

in Lake Placid with the Chev- 
rolet dealership in 1933. In 1934, 
Oldsmobile and Cadillac were add- 
ed. In 1939, places were opened in 
Saranac Lake and Tupper Lake, N. 
Y., with the same three lines. Dur- 
ing the years up until 1942, car 
selling had its ups and downs— 
profitwise we did not do too well. 
With the war years of 1943 through 
1945, our operation was restricted 
almost entirely to service, with an 
occasional car being sold from our 
frozen stock. We had the average 
turnover of employes with the aver- 
age amount of indifference and 
lack of interest. 

“I felt that genuine interest 
and effort on the part of em- 
ployes was desperately needed, 
and that it constituted all the dif- 
ference between a strong suc- 
cessful company and one that 
just got by. For some time I pon- 
dered on ways of creating or de- 
veloping an owner’s zeal on the 
part of the staff, When the year 
1943 drew to a close, we had a 
loss of just under $3,000, but I 
had a plan developed which I felt 
would enlist a real interest on the 
part of those who were working 
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By John O. Munn 


GREAT many dealers are inter- | 








for us. I got five of my best em- 
ployes together and told them I 
thought ours could be a very prof- 
itable business if the men had the 
proprietorary zeal and developed 
the same interest as if the busi- 
ness was partly theirs. I outlined 
the plan to them which would 
give them a liberal share in prof- 
its and management, and which 
would make them partners work- 
ing with me rather than employes 
working for me. 

“The plan as outlined was subse- 
quently printed on the back, of the 
membership certificates which each 
received. The provisions are as fol- 


lows: 
* - * 


How Plan Works— 


“* JROFITS are computed for the 

year ending Nov. 30. The usual 
methods of accounting are used. 
Inventories are figured on the basis 
of cost or market, whichever is 
lower, with the exception of the 
used-car inventory which is com- 
puted on the ‘cash value’ of the 
used cars and not on the ‘take-in’ 
value. The reserve for bad debts is 
computed as the total of all ac- 
counts which are 60 days or more 
past due. A charge of 4 percent is 
made on the amount of invested 
capital. In the event of a loss, such 
loss will be deducted from succeed- 
ing profits. 

“On or about the middle of De- 
cember, a distribution of the 
year’s profits of the company is 
made on the following basis: 
Fifty percent to the members of 
the Profit Sharing Plan. Each 
member receives the same per- 
centage of the 50 percent distri- 
bution as the wages paid to him 
during the year are to the total 
wages paid to all of the members. 

‘In addition to the above, 10 per- 
cent of the profits of the busi- 
ness are paid to foremen and 
managers on a similar basis. Such 
foremen and managers also par- 
ticipate in the 50 percent distri- 
bution. 

“‘An employe of Northland Mo- 
tors is elected to membership in the 
Profit Sharing Plan by the present 
members. His name is proposed, 
seconded and must receive the ma- 
jority of votes from the present 
members who are employed in the 
same branch as the applicant for 
membership. 

“‘Tf at anytime a member of the 
Profit Sharing Plan is not deemed 
by his fellow members to be dili- 
gently and capably discharging his 
duties, he may be voted out of the 
plan by the majority of members 
in the branch in which he works. 
In such event he has no claim to 
any part of the current year’s prof- 
its. Notice of any modification of 
this plan will be given to all mem- 
bers on or before June 1. If no such 
notice is given, the plan renews it- 
self annually in its present form. As 
a rule, an employe serves a test 
period of six months to a year be- 
fore he is elected to membership in 
the Profit Sharing Plan.’ 


* * * 


Marked Difference 


“TN 1944 five members shared a 

bonus under our Profit Sharing 
Plan of $3,308.98. The year closed 
with two additional members being 
elected into the plan. Other em- 
ployes realized that there was an 
opportunity for them to participate 
profitably in this plan, if by reason 
of their demonstrated interest and 
efforts they were elected as mem- 
bers. It made a marked difference: 


Add’l 
Year No. of Bonus Members 

Members Elected 
1945 | $ 4,829.94 8 
1946 15 25,162.04 4 
1947 19 41,392.38 2 
1948 21 53,587.25 5 
1949 26 42,479.19 1 
1950 27 56,777.30 1 
1951 28 43,620.59 1 


“In 1951, our new-car sales drop- 
ped down from 390 to 281 units, due 
to the restrictions placed on mate- 
rials. We have never had any dif- 
ficulty in selling all the cars that 

(See MUNN, Page 34, Col. 3) 
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Lloyd Advises Against Antagonism ees 





Dealers Urged to ‘Sell’ Makers 


By Mel Adams 

Staff Correspondent | 
CHICAGO.—J. Saxton Lloyd, | 
NADA president, last week im-| 
plored dealers to apply salesman- 
ship rather than antagonism 


preferably through state dealer- | officers was elected, with Fred Al- 


industry relations committees in 
contact with factory officials in 
their areas. 

Lloyd spoke here at a session of 


in| the Automotive Trade Assn. Man- 


their factory relations. |agers midsummer meeting attended 


Dealers must sell the manu- 
facturers, he said, on the reason- 
ableness of their requests, 





| by some 75 persons, including key 


NADA officials. 
An entire new slate of ATAM 








Dealers Check Cars in Tulare— 


High school students assisted auto dealers in Tulare, Calif., during a recent three- 
day safety check drive. All dealers in the city participated in the program under the 
chairmanship of W. O. Willeford (DeSoto-Plymouth). After the safety check program 


ended, the dealers held a banquet for the 


145 students who assisted in the program. 





Safeguards 


Against Suits 


Dealers Are Advised to Safety-Check Used Cars, 
Avoid Offering Warranty on New Sales 


CHICAGO.—To protect them- 
selves against possible liability 
suits, dealers should have their 
used cars safety inspected and ap- 
proved before sale and make sure 
that a new-car contract specify 
that there is no dealer warranty of 
any kind, advises Seymour M. Lew- 
is, general counsel of the Chicago 
Automobile Trade Assn. 

“Although courts in_ recent 
years have held the manufactur- 
er responsible for a defective car, 


NADA Committees 
Slate 4 Meetings 
In Coming Weeks 


WASHINGTON. — The National 
Automobile Dealers Assn. has an- 
nounced that four of its important 
committees will meet during the 
next few weeks to review current 
programs and to plan future activi- 
ties. 

On Aug. 11 the Public Relations 
committee meets in Chicago. Im- 
portant items on the agenda for 
this meeting include the “get-out- 
the-vote” program, a review of na- 
tionwide activities for the promo- 
tion of dealer public relations and 
a review of programs projected for 
the fall and winter months. 

NADA’s Employer-Employe Re- 
lations committee will meet on 
Aug. 20-22 to draft another EER 
release for members. 

The Magazine committee meets 
in New York on Aug. 4-5. Plans 
for coverage of the proceedings at 
the NADA convention and the 
equipment exhibition will be made 
at this meeting, as well as plans 
for editorial programs for the bal- 
ance of the year. 

A September meeting of NADA’s 
Industry Relations committee also 
has been scheduled. 


Officers Elected 
In Oregon City 


OREGON CITY, Ore.—The Ore- 
gon City Automobile Dealers Assn. 
recently named Bernie Weiler 
(Packard-Willys) as president for 
1952-53, 

Dallas Dunmire (DeSoto - Plym- 
outh) was elected vice-president 
and James Wolfard (Mercury), sec- 
retary-treasurer. 











Yeggs Set Costly Fire 
PORT ORCHARD, Wash.—When 
they failed to crack a safe at Howe 
Motor Co., indignant burglars set 
the building on fire. Total loss, in- 
cluding machinery and cars, was 


the latest trend of court decisions 
is also to hold the dealer liable,” 
points out Lewis. 

Lewis says that in cases where 
a dealer has a manufacturer’s war- 
ranty as part of the contract form, 
the form should specifically desig- 
nate that the automobile is sold 
subject to the manufacturer’s war- 
ranty only. “There should be no 
agreements made by the dealer 
himself.” 

“Tllinois courts have held that a 
person who sells a commodity with 
an obvious defect which may result 
in injury to those using it, is held 
liable,” states Lewis. “Suits against 
dealers for defects in automobiles 
sold have been more frequent than 
in the past.” 


Lewis points out that there are 
two types of suits which the buy- 
er institutes against the dealer. 

One is a charge against the deal- 
er that, though he pledged the auto 
sold was properly manufactured 
and inspected, something was 
wrong with the car, which resulted 
in damage to the purchaser. 


The second type is a claim made 
against the dealer because of neg- 
lect to properly examine and in- 
spect the auto before delivery, 
which may result in defective 
steering mechanism, brakes and 
the like, with consequent personal 
injury, Lewis said. 








bert, Oklahoma City, succeeding 
Edward L. Cleary, Chicago, as 
president. 


William A. Plunkett, Boston, re- 
placed Lew Ullrich, Louisville, as 
vice-president, and Herman 
Schaefer, Indianapolis, succeeded 
C. H. Elmendorf, Los Angeles, as 
secretary-treasurer. 

Lloyd credited NADA with be- 
ing the force that resulted in 
abandoning Regulation W and re- 
storing the historic dealer dis- 
counts. 

“We are free of unfair controls 
that bothered us so much,” said 
Lloyd. “I am for free enterprise, 
but I don’t believe in unfettered 
free enterprise which, if it became a 
reality would, for instance, enable 
doctors to practice without licenses. 

“Our work at NADA has been 
in the areas of governmental and 
industry relationships. In both we 
seek to accomplish what we believe 
to be right, just and moral.” 

Lloyd stressed NADA’s “new in- 
terest and activities in the indus- 
try’s highway program,” embracing 
parking problems and highway ade- 
quacy. He warned against attacks 
on automobiles that “snowball” and 
hurt sales by arousing public anger. 

Karl Richards, field representa- 
tive of the Automobile Manufac- 
turers Assn., discussed the pro- 
duction outlook and the indus- 
try’s highway program. The latter 
subject was also covered by Lloyd 
and M. R. Darlington, managing 
director of the Inter - Industry 
Highway Safety Committee. 

Walter Kiplinger, NADA’s public 
relations director, urged whole- 
hearted cooperation by dealers in 
the “get out the vote” project. 
Other sessions were devoted to 
exchange of experiences in such 
subjects as securing and servicing 
association memberships, auto 
shows, association meetings and 
conventions, increase in customer 
labor rates, employer-employe rela- 
tions, effective bulletin service to 
association members, standardiza- 
tion of dealer answers to OPS, and 
maldistribution of new cars re- 
sulting in bootlegging. 


3 Speakers Listed 


For Ky. Conclave 


LOUISVILLE.—Sam Adkins, as- 
sistant Sunday editor of The Louis- 
ville Courier-Journal, will speak 
before the Kentucky Automobile 
Dealers Assn. convention, to be 
held Sept. 14-16 at Cumberland 
Falls. 


Other convention speakers pre- 
viously announced include Herbert 
M. Gould, general manager of the 
Motors Holding division of General 
Motors, and Charles J. Farrington, 
assistant to the president of the 
National Automobile Dealers Assn. 











estimated at more than $50,000. 


On the House .. . 





voters. 
While on 


dates... 





Wembhoft 
ant new field activities ... 


authorized by Congress . 





Dealers’ big plans to transport voters to the polls this fall have 
run afoul of the law in some states. For instance, in Minnesota, state 
statutes prohibit dealers—or any other group—from furnishing trans- 
portation to voters, the attorney-general has ruled. 
The original laws were aimed at corrupt practices 
employed in earlier days at the polls . 
Ziesmer, NADA Public Relations committee head, 
is attempting to work out suitable substitute pro- 
motion for the states which ban transportation of 


the subject of politics, Kentucky’s 
Lew Ullrich suggests that dealers attend a few 
political meetings of both parties in their com- 
munities this fall, permitting a sizing-up of candi- 
U. 8. Chamber of Commerce warns 
against the type of candidate whose philosophy 
is: “If it moves, control it; if you can’t control it, 
tax it; if you can’t tax it, subsidize it” ... LeRoy 
Spencer, Packard’s executive v-p, is due to be assigned to import- 


Illinois’ C. W. Coons urges his members to be ready to use Korean 
veterans in job training, payments for which have just recently been 
. . Ohio dealers will hold outing July 30 at 
Mansfield; Chicago association plans annual orphans’ outing Aug. 20 

. Iowa association has just added 12 new members. . 
magazine’s estimate of $500 for GM’s new auto air-conditioning unit 
is about $100 too high, my sources tell me.. 
will get a well-deserved rest for the next few weeks while yours truly 
takes off on a vacation. See ya later. 


. . George 


. Time 


. On the House readers 


—Perete WeMHorr, Editor, 
Automotive News 
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AUTOMOTIVE OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
D ™ and dealers in motor vehicles parts and accessories. § 2. A fair profit to 
€ the dealers on every used vehicle accepted in partial payment for a new 
A A car or truck. § 3. Every dollar of gasoline tax collected by state or federal 
L jovernments applied to the building and maintenance of highways. 
E © 4. The elimination of government and bureaucratic controls over this 
s R industry. §5. A return to the precepts of independence and the rewards of 


applied energy and ability, which made America and gave more of her 


NEws citizens more of the better things of life than anywhere else in the world. 


Singling Out Auto Makers 
Ignores Vital Factors 


LAMING car manufacturers “for much of the danger 
involved in operating an automobile on the highway 
today,” Robert I. Catlin, chairman of Connecticut’s safety 
commission, told a recent conference of motor vehicle ad- 
ministrators in Franconia, N. H.: 





“I have a grudge against car makers who continue to 
stress and advertise that they are building cars to go faster.” 


AUTOMOTIVE NEws wants to be realistic about this matter; 
the fact of the matter is some months ago we assailed this 
tendency toward advertising speed, even by inference. 


But we wonder exactly what Mr. Catlin means. Does he 
believe that cutting the top speed of cars will automatically 
increase safety? 


Does he mean to indicate that today’s autos are not 
safer? That brakes, vision, tires, steering, etc., are not 
improved over former years? 


We admit that perhaps undue attention has been paid in 
recent years to styling and engine horsepower. But anyone 
in his right mind knows that there have been rapid strides 
in making autos safer — at an untold cost of millions of 
dollars. 


Doesn’t Mr. Catlin actually mean that inadequate roads, 
insufficient driver training, parking congestion and non-uni- 
form traffic laws are the real culprits of our present traffic 
mess? We’re sure he does. 


For, as everyone knows, even a theoretically 100 percent 
safe item could become a lethal weapon — if placed in the 
hands of the wrong people, or if used under unsafe cir- 
cumstances. 
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Auto 
Forum 


“Americans will go any place 





in the world, except to the rear 
of a_ bus.”—NasH _ AIRFLYTE 
MAGAZINE. 

* * 


Medals Aren’t Stones 


“A President seldom gets a 
medal himself; usually he gets 
brickbats.”—President Truman, 
after getting a medal as an hon- 
orary Ozark hillbilly. 


* * * 


More Ahead 


“The course of the nation, 
and of the world, is so defi- 
nitely set along inflationary 
lines that regardless of nom- 
ination or election outcomes, 
the long-term outlook is for 
more and more of what we 
have been witnessing over the 
past dozen years.” — Arthur 
Weisenberger, New York stock 
broker. 

* * * 


For Keeps? 

“The Administration in Wash- 
ington has been taking a series 
of steps which might very well 
pave the way for permanent 
price controls. Whether by de- 
sign or by stumbling, the steps 
taken in recent months are like- 
ly to put our economy under up- 
ward price pressures in the pe- 
riod ahead unless counteracting 
measures are taken.”—Economic 
Intelligence. A 

* . * a 


“The Army decided that of- 
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4S STEEL GOES. SO GOES 
THE COUNTRY “and DEFENSE ! 














fice workers no longer need 

to have steel helmets issued to 

them. Saving: $1,200,000 a 

year.”—WASHINGTON Report. 
* * + 


Bean Shooters, Maybe? 


“Even though it might be less 
unpleasant to do it another way, 
we cannot fight Communists in 
the Acheson-Lattimore fashion 
of hitting them with a perfumed 
silk handkerchief at the front 


WED 


THERE'S TOO DAMN MANY CARs! 


LIKE TO GET RID OF A LOT 


ONE WAY To 
SETTLE THE 


EM ee 







TRAFFIC CONGESTION 
PROBL 





door, while they batter our 








friends with brass knuckles and 








Letterbox 


blackjacks at the back door.”’— 
Senator Joseph McCarthy, Wis- 
consin Republican. 
* * * 
Singleness Is Unique 
“Tradition has cast us bach- 
elors into a role which is one 
part ogre, one part fumble- 





‘One of the First... . 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


2 


No attention is given to unsigned 








bunny and one part idiot, as 
far as children are concerned. 
People are always surprised 
when we manifest a liking for 
children and are completely 
astonished when we demon- 
strate we can hold an infant 
without resorting to a half- 
nelson.”—Paul A. Dever, gov- 
ernor of Massachusetts. 


The Simplex 38 


A good friend and customer has 
purchased an antique automobile 
(1913 Simplex, model 38) and would 
appreciate any information con- 
cerning the car.— Oscar GURLEY, 
(Chrysler-Plymouth), Cumberland, 
Md. 


e. 2.8 Eprror’s Note: The Simplex was 

Happy Overseas first built in 1905 at New Bruns- 
“Europe may congratulate wick, N. J. In 1918 the name was 
herself. Whether Eisenhower changed to Simplex -Crane, and 


wins, or a Democratic candi- 
date, we now may expect that 
the United States European for- 
eign policy will change little.” 
—Dr. William Drees, premier- 
designate of Holland. 

. Aa +. 


manufacture of the car was dis- 
continued that same year. 
Simplex built 4 and 6-cylinder 
engines, with horsepower ranging 
from 38.02 in the small model to 
45.94 for the limousine. 
“Autos, and the way some + * & 
people drive them, are the rea- 
sons undertakers no longer 
consider Sunday a day of rest.” 
—Hat Cocuran in the Flint 
(Mich.) Journal. 
7 + 





Penny Postcard 

I recently read an article some- 
where stating that a simple adver- 
tisement card could be mailed for 
one cent. We are interested in mail- 
| ing one-cent postcards to advertise 
|our car-wash. Are we eligible?— 
|C. O. Butter, Butler Motor Sales 
| (Ford), Tecumseh, Mich. 
| Eprror’s Note: Your type of ad- 
| vertising postcard doesn’t fall un- 
| der the classification of those who 
can mail postcards for one cent 


* 


Two-Party Advocate 


“We've got to have Demo- 
crats and Republicans, so we'll 
know who to investigate. It 
was my idea that we could 
eliminate all the turmoil of 
campaigns by having both 
sides trade brief cases.”—Ar- 
thur (Bugs) Baer. | 











10 Years Ago... 


The Big Story 


America’s 29,000,000 civilian automobiles can be kept running for 
essential purposes for the next two years, without any appreciable 
amount of rubber from military supplies, the Rubber Manufacturers 
Assn. told government officials at an exhibition last week . . . Setting 
up a “buffer zone,” WPB last week ordered a 25 percent cut in 
gasoline deliveries to filling stations in 162 counties bordering the 
rationed Eastern Seaboard area. 





—From the files of Automotive News. 


tax-free organizations. 


—namely religious, charitable and 


You are eligible to mail for one 
and one-half cents, providing you 
have a permit and can meet the 
bulk mailing standards. See your 
local U. 8. Post Office for com- 


plete details. 


* * * 





| Conversion Kit 


A back issue of 


aluminum body solder known 
Fil-Soder. 


rolet Co., Greensboro, N. C. 


19, Pa. 
+ * * 


Not by Model Years 


these figures available 
years, indicating the month 











AUTOMOTIVE 
News featured an ad for a conver- 
sion kit for late-model cars. The 
purpose of the kit was to move 
back the rear bumper, and put the 
spare tire between the bumper and 
the body of a car, in a metal tire 


cover. — BENNY SPeweL, Reading 
Auto Co. (Buick), Reading, Pa. 

Eprror’s Note: The maker is 
Hudelson-Whitebone Corp., 302 
E. University, Champaign, Ill. 

* x * 

Body Solder 

The New Products section, of 


your July 14 issue, mentioned a new 


as 


We desire samples of this prod- 
uct and the price. Do you have a 
mailing address?—W. R. CavupLe, 
parts manager, North State Chev- 


Eprror’s Note: Aluminum Co. of 
America, Gulf Bldg., Pittsburgh 


The Automotive News Almanac 
for 1952 lists production figures for 
calendar years only. Do you have 
in model 


in 


which production on each model 
was begun ?—Paut T. Carng, Collins 
& Aikman, New York City. 

Eprror’ Note: Sorry, we are un- 
able to supply auto production by 
model years. 


é 





a 





—- 














AUTOMOTIVE NEWS, JULY 28, 1952 


IN TRUCKS... 

















America is turning 
; more and more to 


STUDEBAKER 


for long-lasting 


~ LOW COST MILEAGE 
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100,000 in Autos Await Reeall.. . | 
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Steel Pact to Reopen 
Mills This Week 


By Mac Gordon 
Associate Editor 
@TEEL peace, after eight weeks 
” of a strike which had throttled 
motor vehicle and defense produc- 
tion, was expected to bring a hasty 
resumption of steel-mill and fabri- 
cating production this week. 
But because supplies of basic 
steel were exhausted or nearly 
gone at most car assemblers and 


William C. Ford 
Given Charge of 
Special Products 


DEARBORN.— William Clay Ford 
has been appointed manager of 
special product operations, a newly 
created organizational component 
of Ford Motor Co., his brother, 
President Henry Ford II, an- 
nounced Thurs- 
day. 

A member of 
the company’s 
board of direc- 
tors since 1948, 
William Ford for- 
merly was man- 
ager of the qual- 
ity control de- 
partment of the 
Lincoln - Mer- 
cury’s gas turbine 
plant. W. C. Ford 

In his new position, Ford will 
engage in special product studies 
and other activities which are not 
directly related to the present op- 
erations of the company’s division. 

Born in Detroit March 14, 1925, 
Ford is the youngest son of the 
late Edsel Ford and a grandson of 
the late Henry Ford, founder of 
the company. He was graduated 
from Yale university in 1949 and 
began active employment with the 
company in March of that year. He 
worked first with the sales and 
advertising department and later 
with industrial relations, serving 
as a member of the 1949 UAW-CIO 
contract negotiating committee. 

Ford is a member of the com- 
pany’s administration committee 
and is chairman of the manage- 
ment meeting planning committee. 
In April, 1951, he was elected presi- 
dent of the Edison institute, which 
operates the Henry Ford museum 
and Greenfield village in Dearborn. 











Kansas City Considering 


Sunday Ban on Sales 


KANSAS CIT Y.—An ordi- 
nance to prohibit the operation 
of new or used-car sales places 
on Sunday and national holidays 
has been introduced in the 
Kansas City council by Council- 
man Robert J.’ Benson, 

The measure would provide 
for a fine of not less than $100 
for a first offense, not less than 
$250 for a second and not less 
than $500 for a third. 





parts suppliers, the White House- 
announced settlement of late 
Thursday was unlikely to allow 
all the 400,000 laid-off auto work- 
ers to return to work much be- 
fore Aug. 15. 

President Truman announced the | 
accord only a few hours after he| 
summarily “ordered” CIO President 
Phil Murray and U. S. Steel Chair- 
man Ben Fairless to resolve their 
union-shop differences. 

* * * 
HITE HOUSE attaches an- 
nounced that all six of the 
major steel producers had accepted 
the terms negotiated by Fairless 
and Murray. | 

Just how the union-shop wran- 
gle was settled was to be made 
known Friday morning after the 
steel union’s policy committee 
met to ratify the new contract 
formula. 

In the last analysis, the pressure | 
which brought such a speedy agree- 
ment resulted from two develop- 
ments last week: President Tru- 
man’s desire to end the crippling 
tieup during the Democratic con- 
vention, and the shutdown of the 
Army’s largest shell-making facili- 
ties in the Chevrolet plant at St. 
Louis. 





* * * 





T= Army was reported as ex- 
tremely disturbed over the shut- | 


down of the Chevrolet shell plant | 
(Continued on Page 39, Col. 1) 








Used-Car Bulletin from Detroit .. . 





(Aptco Auto Auction. 
July 23 


(Plenty of eager buyers on hand, 
but not enough clean cars. Sold 59 
of the 99 cars offered.) 

BUICK—’51 Special 2-dr., $1,955*. ‘50 

Special 4-dr., $1,260. °49 RM conv., 
$1,250; RM 2-dr., $1,300*. ‘48 conv., 


$935. 

CHEVROLET 52 4-dr., $2,110*, $2,- 
100*. ‘51 2-dr., $1,530. °50 2-dr., 
$1,250, $1,200, $1,295. '49 conv., $1,- 
135. °'48 2-dr., $680; FL 2-dr., $870. 
'47 2-dr., $625, $680; FL 2-dr., $700; 
conv., $720. 

DeSOTO—’50 4-dr., $1,465. 

DODGE—’41 4-dr., $411. 

FORD — ’'51 conv., $1,630*, $1,575; 
4-dr., $1,515, $1,425. °49 (6) 2-dr., 
$875; (8) 2-dr., $925. '47 club coupe, 
$710. ‘46 2-dr., $550, $450. 

HUDSON—’51 4-dr., $1,880*. '48 4-dr., 
720 


LINCOLN—'49 4-dr., $810. 

MERCURY — '52 club coupe, $2,625*. 
’51 4-dr., $1,610*. °47 club coupe, 
$730; 4-dr., $630. 

NASH—’51 stationwagon, $1,390*. ‘50 
conv., $1,060. ‘48 4-dr., $550. 

OLDSMOBILE—’51 (88) 2-dr., $1,855*. 
"50 (98) 4-dr., $1,740*, $1,500*; (98) 
conv., $1,860*. ‘48 4-dr., $915*. °'47 
4-dr., $690°*. 

PLYMOUTH—’'51 4-dr., $1,450; 2-dr., 
$1.335. °47 4-dr., $650. 

PONTIAC—'52 4-dr., $2,560*. '50 2-dr., 
$1,495*, $1,385, $1,300. ‘47 club 
coupe, $600. °46 4-dr., $550. 

STUDEBAKER — '51 club coupe, $1,- 
450*. ‘'48 4-dr., $840. 

WILLYS—'50 stationwagon, $860*. 


July 16 
(Sale very fast—had plenty of good 
clean cars. Market strong and still 
growing. Sold 96 cars out of 126 
offerings.) 
BUICK — '51 RM 4-dr., $2,225*. ‘50 
Special 4-dr., $1,230; 2-dr., $1,325; 


Latest Auction Prices 


*Indicates automatic transmission or overdrive. 


Other Auction reports are on Pages 35, 38 


Sale every Wednesday.) 


| Super 2-dr., $1,600*; 4-dr., $1,230. 
| ‘47 Super conv., $600. 
CADILLAC—’51 (62) 4-dr., $3,500*. 
| CHEVROLET — ‘51 SL Deluxe 4-dr., 
$1,650*. '50 Bel-Air, $1,540*, $1,580", 
$1,585*; conv., $1,420; SL Deluxe 
2-dr., $1,275, $1,225. °'49 FL Special 
4-dr., $810; SL Deluxe 2-dr., $1,100 
*48 SL Deluxe 2-dr., $765. ‘47 FL 
| aerosedan, $700. 
| DeSOTO —’51 Custom conv., $2,030* 
| "49 Custom 4-dr., $1,360*; 2-dr., $1,- 
| 285°. 
DODGE — '50 Coronet 4-dr., $1,275*. 
’49 Coronet 4-dr., $1,105*. ‘47 Cus- 
tom 4-dr., $600. °'46 Custom 2-dr., 


$535. 

FORD—’51 Custom (8) conv., $1,675*, 
$1,750*; Custom (6) 2-dr., $1,410. 
"50 Custom (8) 4-dr., $1,290. ‘49 
Custom (8) 4-dr., $1,000; 2-dr., $880. 
48 SD (8) 4-dr., $700. ‘47 SD (8) 
club coupe, $675. 

FRAZER—’51 4-dr., $1,425*. '47 4-dr., 


$300. 

HUDSON—’46 Super (6) 2-dr., $300. 

LINCOLN—’51 2-dr., $2,025*. °49 club 
coupe, $1,150*. 

MERCURY—’50 club coupe, $1,250. '49 
4-dr., $945; club coupe, $915. ‘48 
conv., $725. 

NASH—’52 Rambler stationwagon, $1,- 
505. °51 Rambler stationwagon, $1,- 


340. 

OLDSMOBILE—’52 (88) 4-dr., $3,100*. 
49 (98) conv., $1,085*. ‘48 (68) 
2-dr., $760. '47 (76) club coupe, $575. 

PLYMOUTH—’'48 SD club coupe, $715. 
"47 4-dr., $775, $635; conv., $770. 

PONTIAC—’51 Chieftain (8) 4-dr., $2,- 
045*; SL (8) 4-dr., $1,735*. "50 
Chieftain (8) 2-dr., $1,480; Catalina, 
$1,790. °49 Chieftain (6) conv., $1,- 
1 


50. 

STUDEBAKER — ’51 Regal (8) 4-dr., 
$1,465, $1,560, $1,575*. '50 Champion 
conv., $1,080; 4-dr., $1,080. ‘47 
%-ton pickup, $160. 

| WILLYS—'47 Jeep stationwagon, $515, 

$570. 























328.8 Billion Miles Traveled First Half of °52... 





WASHINGTON.—Private passen- 
ger car travel during the first six 
months of this year showed a 7 
percent increase over the same 
period of 1951, according to the 
U. S. Chamber of Commerce. 


It was estimated that in the 
first half of this year, the na- 
tion’s automobile fleet traveled 
328.8 billions of miles, as against 
307.6 billions in the same 1951 
period. 

Travel of all types was up 6 per- 
cent. 

The USCC estimated that the 
mileage traveled by private autos 
this year accounted for 85 percent 
of both local and intercity traffic. 


| Mileage traveled between cities | 
!on railroads, buses and airplanes 
during the first six months of 1952, 
the USCC found, increased nearly 
6 percent over the like 1951 period. 


However, a decrease was noted 
for traffic handled by local 
transit lines, suburban buses and 
commuter trains. The total drop 
for local commercial traffic was 
placed at about 6 percent. 
| The USCC said more _ people 
| throughout the nation have turned 
|to the automobile this year as a 
| means of getting to and from work. 
While commercial local traffic 
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their third annual meet. Members of the 


officials in conducting the day-long events. At noon the sports car owners and club 
members were guests of the firm at a buffet luncheon. Photo shows some of the 


cars, owners and spectators assembled on 
which some of the events were held. 
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Chicago Sports Car Fans Visit Studebaker— 


Nearly 300 members of the Chicago region of the Sports Car Club of America 
took over the Studebaker proving ground 12 miles west of South Bend recently for 


a 








Studebaker engineering staff assisted club 





was registering a decline, the mile- 
age traveled locally by automobiles 
went up 5% percent. Intercity auto 
mileage showed an increase of more 
than 8 percent. 

The drop in local commercial 
traffic was laid in part to higher 
fares, placed in effect to offset 
higher operating costs. Strikes, re- 





Steel Tieup Slows 
Boom in Auto 


Credit Deals 


HE wails from other victims 
have been so loud that the 





Auto Usage Climbs 7 Percent 


ducing worker travel, were also 
cited. 

It was estimated that railroads, 
buses and airplanes carried 5 
percent fewer cars during the 
first six months of this year than 
during the first half of 1951. 

Despite the increased use of 
autos, the USCC blamed the recent 
strike in the petroleum industry 
for keeping passenger car traffic 
below expectations for the first half 
of 1952. 





U. S. Population Put 
At Nearly 157 Million 


finance companies can hardly be WASHINGTON.—The popula- 


heard, but they have been hit hard 
by the steel strike, too. 

Business is off sharply this 
month for the companies that 
hire out dollars. The drop came 
just when everything was begin- 
ning to look better for sales 
finance firms than it has all year. 
Free of credit restrictions, finance 


| firms were able to go out and dig 


up 30 percent more auto business 
in May than they did in April. By 
classes, motor vehicle financing 
showed increases as follows: New 
cars, 41 percent; used cars, 24 per- 
cent; new trucks, 6 percent. Used- 
car business held steady. 

Based on sales statistics, sales 
finance firms did just as well or 
better during June. 

x x * 

roe May, the brightening picture 

was expanded to include financ- 
ing in other durable fields. Sales 
finance firms’ purchases of install- 
ment paper on goods other than 
automobiles showed a 24 percent 
rise, 

An increase of 51 percent oc- 
curred in the volume of paper 
acquired on household appliances. 
Three percent more was loaned 
out for repair work, while volume 
on furniture and television re- 
mained practically unchanged. 

Pointing up just how well things 
were going in May—the volume of 
wholesale paper acquired on auto- 
mobiles was no greater than in 
April, and outstanding balances 
owed by dealers for floor-planning 


|dipped 10 percent below year-ago 


levels. 
Finance firms don’t like to see 
their volume of wholesale paper 


tion of the U. S., including 
members of the armed forces 
overseas, was 156,804,000 on 
June 1, according to Roy V. 
Peel, director of the bureau of 
the census, Department of Com- 
merce, 

This estimate represents an 
| increase of 202,000 from the May 
1 estimate of 156,602,000 and an 
increase of 2,682,000 from the 
June 1, 1951, estimate of 154,- 
122,000. Peel noted that the June 
1 estimate represents an_ in- 
crease of 5,672,000 from the 1950 
census (Apr. 1) total of 151,132,- 
000, including overseas military 
personnel. 





| 
| 








Bearing Progress— 


Charles L. McCuen, general manager of 
GM research laboratories (left), and Ar- 
thur F. Underwood illustrate 25 years of 
progress in bearings research. In Mc- 
Cuen's hand is a typical connecting rod 
bearing used in modern automotive en- 
gines. The large bearing on the desk 
would be required to carry the loads now 
handled by the small bearing, if no prog- 
ress in design and construction had been 


| made. Surface area of the small bearing 


is approximately two square inches, while 
the large bearing has approximately 30 
square inches—representing a 1500 per- 
cent improvement in load carrying ability 
of modern bearings over their predeces- 
sors. 


Sedebuber Net 
Advances in Half 
To $8,787,223 


SOUTH BEND.—Studebaker and 
its Canadian subsidiary in the six 
months ended June 30 earned a 
consolidated net income of $8,787,- 
223, after all charges, including 
depreciation and provision for fed- 
eral and Canadian income taxes. 
This is equivalent to $3.73 a share 
and compares with a net income 
for the six months ended June 30, 
1951, of $7,610,885, after all charges. 

In the quarter ended June 30, 
1952, the company earned a con- 
solidated net income of $3,925,074, 
after all charges, equivalent to 
$1.67 a share. This compares with 
a net income of $2,679,364, after all 
charges, for the quarter ended June 
30,1951. In the quarter ended March 
31, 1952, the company had a net 
income of $4,862,149 or $2.06 per 
share. 

Net sales in the first six months 
of 1952 totaled $285,380,981, as com- 
pared with $264,860,612 in the cor- 
responding period of last year. 
Sales in the quarter ended June 30, 








| 1952, totaled $135,554,795, as com- 
| pared with $126,490,863 in the cor- 
| responding period of last year, and 
| $149,826,186 in the quarter ended 


March 31, 1952. 
A total of 128,507 cars and trucks 


| were sold by the company in the 


six months ended June 30, 1952, as 


|compared with 159,795 in the same 
|period last year. In the quarter 


ended June 30, 1952, the number of 
cars and trucks sold was 60,961, as 
compared with 73,687 in the cor- 
responding period of last year, and 
67,546 in the quarter ended March 
31, 1952. 








| 


| 





| Winners in Chevrolet Contest— 


| A total of 267 Chevrolet salesmen in northern California and Nevada were honored 


| at a banquet because they had earned membership in the Oakland Chevrolet zone's 


expand, anyway. They say this part | 100-car club and 50-car club. W. R. Hunt, Oakland zone manager, presided at the 
of their business represents more| banquet. Hosts were the 165 Chevrolet dealers in the zone. Hunt said the men 
the apron of the three-mile speedway on|Of a service, and yields little or| honored were about half of the Chevrolet salesmen in the zone, but they accounted 


no profit. 


for 73 percent of all sales. 
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MORE THAN A MILLION ROCKETS: 
NOW ON THE ROAD! 


























thove, Oldsmobile Super "88" 2-Door Sedan. 


ee s9 3 Remember the excitement when Oldsmobile launched its first 

ses a nd every Rocket inl **Rocket”’? That was in 1948 . . . and since then, more than a 
million “Rocket” Engines have poured from the Oldsmobile 

lines. More than a million “‘Rocket”” Oldsmobiles now in own- 


& 
owner han ls IS a powerful ers’ hands... giving them the most thrilling driving they have 


ever known! 


salesman for Yes, owners everywhere are spreading the name and fame of 
the “Rocket” far and wide. Each year, this great Oldsmobile 


engine has been improved—this year with a new Quadri-Jet 


Carburetor and new High-Lift Valves to boost its horsepower 

to a spectacular 160. And the basic “Rocket” design—imitated 

though it has been—stands as one of the top engineering achieve- 
ments of the past decade. 


That’s one big reason why Oldsmobile is rocketing to new highs 
in popularity—that’s why dealers all across the country know 
—it’s smart to Be with Olds! 


“+ 


GENERAL MOTORS CORPORATION + LANSING, MICHIGAN 
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100,000 Pn Needed ose 
Businessmen Hail 


City Aid on Parking 


NEW YORK.—Congested down-| the country. The book was pre- 
town areas of suburban communi-| pared by the Automotive Safety 
ties throughout the country lack| Foundation and is being pub- 
some 400,000 parking spaces, and| lished by the National Retail | 
cities which have provided an ade-| Dry Goods Assn. 
quate parking plan have found that! The study covered all types of 
retail business has improved im-| communities from Los Angeles to 
measurably. | small suburban centers on Long 

This is some of the data re- | Island, and included every conceiv- 
vealed in a study titled, “Park- |able type of parking facility. It 
ing—How It Is Financed,” which dealt largely with multistory park- 
covers the case histories of pro- | ing “to determine the most efficient 
jects or programs in 68 commun- j= out of costly parking.” 
ities of various sizes throughout | Information from scores of cities 


| 




















Elida Way ~YOU’RE ON 
THE ROAD TO BETTER 
POWER BRAKING! 


There's no need to be puzzled about the question of efficient 
power braking for any commercial vehicle. Where the 
preference is for a hydraulic system, Hydrovac, with over 
two and a half million installations, has proven itself the 
undisputed leader in its field. And for vehicles where air 
actuated brakes are the choice, the new Bendix Air-Pak 
air-hydraulic power braking unit is foremost in its field. 


Air-Pak, similar in design and principle to the Hydrovac, 
changes air pressure into hydraulic pressure by means of 
two direct connected pistons, thus combining all the well 
proven advantages of hydraulic brake action with an air 
brake system. 


Products of twenty-five years of practical braking experi- 
ence, these outstanding power braking systems offer 
faster, more positive and better controlled braking. And in 
both the vacuum and the air actuated units, brakes can be 
applied instantly by foot power alone—oa safety factor of 
tremendous importance. Remember, regardless of size of 
vehicle or whether your preference is for vacuum or air 
actuated brakes, for the industry's finest power braking 
systems—specify Bendix* Hydrovac* or Bendix Air-Pak. 
REG. u.s. Pat OFF, 








Air-Pak 
air-hydraulic power 
brake unit 


Hydrovac 
vacuum- hydraulic 
power brake unit 








| concern to those who want to park 
|the inability to park conveniently 
| has far-reaching economic concern 
| to many people—the retailer, busi- 
nessman, prope rty-owner and many 
others,” declared George Hansen, 
president of the dry goods group. 

. “Suburban branch stores are no 
, | solution to lack of downtown park- 

jing facilities because no matter 
| how many branch stores you have, 
the branch store is no better than 
the main store,” he asserted. “And 
people must be able to get to the 

| mani store and park.” 

Fire Department Adds to Nash Fleet— | Miustrating the impact that an 

Shown are two Nash Statesman cars recently purchased by the New Haven, Conn.,| efficient parking plan has on a 
fire department. This delivery makes a total of seven postwar Nash cars sold to the| community’s retail business, the 
fire department by Farnham-Ostrander Motors (Nash), New Haven. | study shows that in Allentown, 
_ _ | Pa. annual retail sales spurted 
was examined in selecting © good descriptions of projects, and show| from $59,000,000 in 1940 to $160,- 
typical examples of virtually all| land and construction costs, as well | 000,000 in 1950 after providing for 
successful financing methods, and | as financing details. parking facilities. 
variations of methods, which have “While everyone recognizes that | Many parking units, too, have 
been used. The case _Studies give the problem of parking is of first} shown a profit in the first year of 
operation, according to the study. 

Private enterprise is finding a 
friendlier reception among inves- 
|tors, the study points out, “since 
more facts are available, and since 
efficient management practices 
have been developed, private oper- 
ators have been able to obtain 
loans on approximately the same 
basis as for other commercial 
enterprises.” 

Pyke Johnson, president of the 
Automotive Safety Foundation, 
pointed out that the study will go 
a long way to help guide those 
| attempting to make an inroad into 
the parking problem. 


‘Hudson Doubles 
6 Months’ Income 


To $4,114,303 


DETROIT. — Hudson last week 
reported profit, after all charges 
and taxes of $4,114,303 for the six 
months ended June 30, This is 
equal to $2.16 a share. 

It compares with $1,938,118 in the 
corresponding period a year ago, 
which is equivalent to $1.02 a share. 
The report is subject to year-end 
audit, the company stated. 


Russey New Head 
Of Warner Gear 


CHICAGO. — The Warner Gear 
division of Borg-Warner Corp. has 
announced election of E. Swain 
Russey as president following a 
meeting of the supervisory board. 
Russey succeeds A. P. Emmert, 
who retired but will remain as 
board vice-chairman of the division 
|}and a vice-president of Borg- 
| Warner. 

Named as vice-presidents of the 
Warner Gear division were T. J. 
| Ault, William H. Cortwright, John 
|C. Osterle and Andrew W. Rose, 
| all of them departmental execu- 


Good Angle 


N. Y. Dealer Gains Fame 


As Fisherman 


NEW YORK.—Joe Gale, presi- 
dent of Monarch Buick, is making 
a name for himself among fisher- 
men. In a recent contest off the 
Bahaman island of Bimini, Gale 
won the big game fishing club’s 
trophy for the most outstanding ac- 
complishment—catching and_ re- 
leasing two fish on 24 thread line 
in one day. The fish were in the 
450-pound class. 

Gale has been selected, along with 
| six other salt-water anglers, to rep- 
| resent the U. S. in the Nova Scotia 
| international contest. Gale, who 
was on the U. S. team for the first 
time in 1951, last winter became 
the third man in the world to take 

x broadbill swordfish in both the At- 

3 lantic and Pacific. So far this year, 

* he has taken 24-thread and 39- 

C/f {J | thread tuna in the Bahamas and 
|marked up some fine catches off 


Peru. 





























P * | In addition, Gale has been select- 
roductrs % : |ed upper Atlantic representative of 
BRAKING HEADQUARTERS for the AUTOMOTIVE INDUSTRY \ a the International Game Fish Assn., 


BENDIX: tivision- SOUTH BEND 


Expert Sales: Bendix international Division, 72 Fifth 
Ave., New York 11, N.Y. o Ganeiies Suipe: Seadee 
Eclipse of Canede, Lid., Windser, Onterie, Cened 
aveation coavebation 


which is the rule-making body for 





salt-water game fishing  sports- 


7 ee \ ’ 
\ men. The group is sponsored by 
the American Museum of Natural 


History, of which Gale is a fellow. 


Williamson Honored 
William R. Williamson, Altus 
(Okla.) auto dealer, has been ap- 
pointed a regent of Oklahoma A. 
& M. college, 
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every transaction is insured, every check covered against loss. Follow 
the lead of these alert auction owners and protect your customer’s profits 
with low cost Fidelity Insurance. 


m FIDELITY INSURED AUTOMOBILE AUCTIONS , 


AUCTION NAME ADDRESS AUCTION DAY AUCTION NAME ADDRESS AUCTION DAY 
Aptco Auto Auction 124 Sproat Street, Detroit, Mich. Wednesday Leitch Motor Sales 1450 East Main, Owosso, Mich. Thursday 
Concord Auction 29 Sudbury Road, Concord, Mass. Monday & Friday _‘Tinnin Auto Auction Buckwalter Stadium, Meridian, Miss. Tuesday 
Red Farmer's Auto Auction 1010 South State Street, Jackson, Miss. Wednesday Cofield’s Auction Hiway 241, Boaz, Ala. Monday 
General Auto Auction 3400 Washington Bivd., Houston 7, Texas Monday Ebensburg Auto Auction Co. Ebensburg, Penn. Thursday 
Doc Greiner's Auto Auction 1 Main Street, Toledo, Ohio Thursday Baize & Flippo Auction Co. North Locust Street, Lawrenceburg, Tenn. Tuesday 
Maney Motor Co., Auto Auction Jordan Lane, Huntsville, Ala. Friday Dixie Auto Auction Sale 217 Gadsden, Road, Birmingham, Ala. Monday 
Maney Motor Co., Auto Auction Dixie Lee Junction, Knoxville, Tenn. Tuesday West Kentucky Auto Auction Chestnut & N. 12th, Murray, Ky. Monday 
South Bend Auto Auction 1202 Blaine Avenue, South Bend 16, Ind. Wednesday Slaton Auto Auction U. S. Highway 11, Cleveland, Tenn. Wednesday 
Southern Auto Sales Warehouse Point, Connecticut Wednesday Tri-City Auto Auction 4216 23rd Ave., Moline, Ill. Tuesday 
E. M. Stafford Auction 2615 Wilkinson Blvd., Charlotte, N. C. Wednesday East Texas Auto Auction Dallas Highway, Tyler, Texas Thursday 























, If you are an auction owner find out how little Consign your cars only to Fidelity Insured 
it costs to give yourself and your dealer the Auctions. 
certain protection of Fidelity Auction — Foy full details of the Fidelity Automobile 
1 y Auction plan, write, call or wire 209 Stahlman 
If you are a dealer, safeguard your profits. Building, Nashville, Tennessee. 
( 





























FIDELITY INSURANCE COMPANY §& 


OF TENNESSEE 
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_ Armour g& Co. 
_ Admiral Corp. 


The ToP 100 


q National Distillers 
Products Corp. 


: General Electric é..-- 
; Standard Brands Inc. 
~ ab Reynolds 


Tobacco Co. 


‘ General Mills, Inc. 

_ Philco Corp. 

_ National Dairy Prods. Corp. 
_ American Tobacco 40. 

_ American Home Products 


Corp. --: 
_ Philip Morris & Co., Lid. Inc. 


_ Radio Corp. of America 
‘ Publicker Industries, Inc. 
_ Quaker Oats Co. 

Hudson Motor Car Co..- 
’ Packard Motor Car Co. 


_ Studebaker Corp. 


_ Doubleday g& Co., Inc.--- 
_ Sterling Drug, Inc. 


Nash-Kelvinator Corp. ---- 


_ Kaiser-Frazet Corp. 
_ Pillsbury Mills, Inc. 


Borden Co. hens 

_ Westinghouse Elec. Corp. 

: swift & Co. ae 

. Best Foods Inc. 

_ Gillette Safety Razor Co. 

_ Hiram Wal er-Gooderham 
g Worts 

_ Liebmann Breweries, \nc. 

_ Kelloga Co. 

_ William Wrigley Jr Co. 


42. Glenmore Distilleries Co. 


43, $C Johnson & So 
4. Avco Mig. Corp. 


48. Ralston-Purina (o..--+2000"° 
_ Unicorn Press, IMC.-----°°°" 


45 


*yor among the t 





n, Inc. 


‘ Bristol-Myers C 


“ee 
, park & Tilford Distillers Corp. 


é Coca-Cola £9- 


_ Le Blanc Corp. 
_ Walter J. Black, Inc...-- 


Pp 100 national newspaper 





’ 


* 
National Newspaper 
& 
* 
advertisers: 195l 
1951 1950 Per Cent 1951 1950 
Expenditures Expenditures Change Company Expenditures Expenditures 
$73,794,340 $27,594,071 138 4 52. Wesson Oil & Snowdrift 
14,179,190 9,300,614 + 447 Sales C0. 1,354,863 1,308,017 
13,519,000 13,703,451 a 4 53. Institute of Life Insurance 1,329,151 1,321 257 
11,537,206 9,625,279 + 199 Va 54. Sylvania Electric Products 
10,842,178 9,298,024 + 16.6 inc.” 1,275,654 765,061 
10,729,755 13,586,716 — 20 4 55. Standard gil Co. (N. j.) 1,273,41 1,270,023 
4 56. Socony-Vacuum i 1.272,04 1,104,982 
8,172,150 7,195,437 4+ 13.6 a 57. Union Carbide & Carbon 
7,875,290 6,415,618 + 228 orp. 1,259,336 920,286 
6,598,623 5,967,184 + 10.6 A 58. U. S- Government 1.238,41 985,533 
4 59. Greyhound Corp. 1,220,033 1,090,778 
6,290,430 4,103,204 4+ §3.3 A 60. H. J Heinz Co. 1,189,373 995,415 
6,074,245 4,202,942 4+ 44.5 A 41. Libby, McNeill & Libby 1.153,753 1,018,493 
477,917 4,527,375 + 54 a 62. Continental Baking (0. 1.147,228 1,142,096 
A 63. Sinclair Refining 0- 1.136,399 947,270 
3,732,634 5,368,930 — a 64. Brown & Williamson 
3,330,452 3,376,986 ax SR Tobacco Corp. 1.085,506 452,608 
3,318,021 2,373,382 + 398 4 65. Campbell Soup C0." 1,049,041 578,615 
3,242,574 3,021,091 + 73 A 66. Brown-Forman Distillers 
2,927,950 7,088,336 + 40.2 orp. 1,038,624 1,198,206 
A 41. Thomas Leeming & Co- 1,032,472 767,220 
7,816,212 7,865,296 om we 4 68. Zenith Radio Corp. 1,030,835 792,991 
7,807,278 3,571,013 = *. a 69. Colitornia Fruit Growers 
2,196,753 3,168,624 ~ Exchange ~ 1,019,561 686,600 
7,608,526 2,370,627 + 10.0 4 79. National Biscuit Co. 1,018,444 1.426,120 
2,551,412 3,529,399 |, a 7%. Ynited States Rubber Co. 1,011,749 1.293,889 
2,521,543 7,351,204 &» Ta A 72. Pacquin, inc.” 980,239 507,901 
7,424,616 1,428,025 + 698 73. Carnation Co. 979,194 918,649 
7,423,476 7,660,131 oa 4 74. Pan American World 
2,4\1,757 7,324,841 +» Airways, INC. 972,783 982,443 
7,386,191 1,994,246 + 197 4 15. Seven-Up Co. 938,443 957,421 
2,222,473 7,141,452 + 38 A 16. Plough, Inc. 915,167 777,651 
7,143,960 2,724,631 — n3 Ti. Standard Qil Co. (Indiana) 905,787 982,898 
1,995,095 7,210,038 ae a 78. Canada Dry Ginget Ale Inc. 996,515 769,305 
1,988,153 1,880,012 + 58 4 79. Eastern Airlines 992,810 1,082,531 
1.967 648 1,509,412 + 30.4 4 go. Nestle Co. Inc.” 985,628 621,415 
1,958,392 1,598,955 + 225 4 gi. Sun Qil Co.” 983,925 610,102 
1,920,632 7,407 CT) 20.2 Va g2. Shell Qil Co. 982,786 1,318,971 
1.741,897 2,730,084 — 36.2 va 3. Lady Esther Ltd. 980,752 713,453 
1,725,964 1,890,302 — 87 A 84. Crowell-Collier Pub. C0.” 976,056 651,938 
1,693,226 1,225,125 + 38.2 4 g5. Com Prod. Refining Co. 950,957 1,119,931 
A 6. Block Drug Co. 945,176 911,762 
1,681,855 1,696,159 — 08 a 87. international Cellucotton 
1,670,279 1,160,080 + 44.0 Products C0. 943,250 1,083,279 
1.601,717 7,149,556 — Be gg. Purex Corp. . 42,216 638,630 
1 567,667 1,243,796 + 26.0 99. Helena Rubinstein, \nc 836,894 440,736 
1.563,036 1,095,998 + 42.6 90. McKesson & Ro ins Inc 929,909 161,954 
1,556,059 1,279,149 + 21.6 91 Consolidated Cigar Corp 924,726 457,184 
1,542,115 1,540,582 + 0.1 4 92. Vick Chemical C0. 873,033 647,671 
1,481,087 1,612,839 =< Be A 93 international Harvester Co." 914,343 347 ,634 
AT1,75 1,099,593 + 33.8 4 4. Wildroot Co. inc.” 05,139 486,247 
1,461,56 1777,922 = We A 95. Sunshine Biscuits Inc. 793,319 765,503 
1,450,13 955,644 4+ 517 4 2. Grove Laboratories, inc.” 790,834 559,143 
1,417,51 1,066,058 4+ 33.0 97. phillips Petroleum CO- 790,710 704,320 
1,395,14 7,036,026 a ea a 9g. Time Inc. 780,617 1.360,68 
1,357,845 919,310 + 65.7 4 99. E.R. Squibb & Sons” 765,460 427,205 
advertisers for 1950. 100. Standard Oil Co. (Colif.) 761,878 723,946 
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9095 


lar LC ST advertisers 


of the 100 national advertisers with the largest expenditures in newspapers 
in 1951...as reported by the Bureau of Advertising, American Newspaper 


Publishers Association 


lar LC St market 


... 95 advertised in New York newspapers 


largest medium 


... 90 advertised in The News 


large ST expenditure 


... 66 spent more in The News than in any other New York newspaper— 


including 12 of the first 14, and 36 of the first 50 


largest response 


The largest medium in the largest market gives largest response for America’s 
largest advertisers—does an equally efficient selling job for advertisers 


of any size, at one of the 


smallest costs 


...1n the United States! 


THE & NEWS 


New York's Picture Newspaper 
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Two Companies 
Develop New 


Tubeless Tires 


AKRON.—Two new tubeless tires 
have been introduced to the market 
by B. F. Goodrich and Firestone, 
it was announced last week. 

The Goodrich development is a 
lower-priced tire which retains 
many of the safety features of the 
company’s lifesaver tubeless tire, 
the company said. 

“The tire will sell at lower prices 
because it does not include the 
puncture-sealing construction and es > executives. 
ee” teen Peco I. . } anne ; Dealers here favor a preventive, 
vice-president of Goodrich. | '| Wagstaff Welcomes DeSoto District Managers— rather than a “wait and see what 
‘ : happens” policy. 

The situation could be much 


By Leon M. Leffingwell 
Staff Correspondent 

PITTSBURGH.—New-car dealers 
|here have instituted preliminary 
| procedures designed to carry them 
through any long shortage period. 

While the strike’s effects last, 
they will push for this kind of 
business: professional men, small 
businessmen, such as tavern and 
theater owners, and corporation 





“Firestone’s tire is designed spe- J. B. Wagstoff (right), ee? . eae is th aan ae re) — of 
cifically for the new, more power-| DeSoto district managers to the rysler Conference of Business Management in . ) 
ful hiatananaed automobiles of | Detroit. They were brought to Detroit to undergo an intensive three-week advanced worse, ae ‘thea if vet aaa 
1 training course. Left to right (back row): D. H. Copeland, Denver; A. B. Hinshaw, still depen ed en athe ay steel pro- 
Elyria, O.; E. E. Kline, Silverton, O., and C. R. Smith, Amarillo, Tex. (Center row):| duction for a livelihood. 

O. C. Pillsbury, Boston; G. W. Baille, Joliet, Ill.; B. C. Sharp, Atlanta; F. M. Mowery, Dealers are still selling the few 
cae a 3 ws, | Pasadena, Calif.; W. W. Dreacher, Sioux Falls, S. D., and H. H. Applegate, Billings, | Cars home = = ge gd mage small 

This , paged nag he an Pl Mont. (Front row): J. E. McCullough, Philadelphia; R. J. Keelan, Pittsburgh; Leonard 4 on no pa po Menem 
corporates racing-tire Construction) 4 A61g, Alton, Ill; Dick Shannon Chrysler Corp. sales staff, and G. C. Miller, Mason . 4 

inci 4 iia i i ’ sa P rovides some money for auto pur- 
ae we ‘." "'e pee Es ——— canes. 

r e. pennants sae _ ——— 
0 d b 110 Wondering how new-car and truck production and sales are making out? AUTOMO- A Buick dealer reports being sold 
passed tests at speeds above TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the h 4 diffi 
miles per hour.” automotive industry, every week throughout the year. out of new cars, and having a diffi- 


today,” said Raymond C. Firestone, 
vice-president of research and de- 
velopment. 




















36 forward speeds... 














This new combine has nine different 
speeds in each of its four transmission 
gears...to adjust its operation to high 
or low grain, smooth, rough or rolling 
terrain. Midwest dealers say that the ten 
foot model with the pickup attachment 
is the most popular—and retails for 
about $5,450. This combine is typical 
of the new machinery developed 


for more efficient farming. 


‘The good farmer today is 

a manufacturer who depends 
more on power machinery than 
on inefficient manpower. He is 
interested in every mechanical or 


aos 2 motor aid which will replace manual 
This new thresher combine... saves 


time and labor in grain or flax fields labor, save time and effort, increase output 
and production. 


And his manual, guide book and source of 
practical and authoritative information is 
SUCCESSFUL FARMING...which gives the latest 
field-tested applications of mechanization 
and management techniques, new products 
and profitable processes. 

SUCCESSFUL FARMING concentrates nearly 
a million of its 1,200,000 circulation in the 
fifteen agricultural Heart states among the 





Seaton nation’s best farmers with the best soils, top 
a netinn ad gee investment, the highest yields and incomes. 
The average subscriber’s yearly income is 
easily 50°% greater than the national farm 
average... offers the greatest advertising and 
sales opportunity in the US for automotive 
products for better farm business or better 
farm living! For full facts, call any SF office. 


MEREDITH PUBLISHING Co., Des Moines... 





New York, Chicago, Cleveland, 





Versatile tractor lifts 
long grass silage 





Detroit, Atlanta, San Francisco, 
Los Angeles. 





Pittsburgh Faces Sales Test 


New-Car Dealers Aim Selling Efforts 
At Business, Professional People 


cult time trying to retail used units 
because he lacks a sufficient stock 
of them. Meanwhile, he adds, the 
number of wholesale used-car buy- 
ers visting his place of business is 
increasing, 

Used-car sales are said to be only 
a small factor in helping to make 
up for lost new-car sales volume. 
At the same time, service and parts 
volume is no better than fairly 
strong. 

“To equal our gross on a new- 
car sale,” explains another dealer, 
“we have to sell five used-cars at 
a $100 profit per car.” 

The same dealer noted that a 
dealer’s fixed expenses can’t be 
reduced unless the dealer takes 
less salary out of the business. 
Other salaries can’t be elimin- 
ated, he said, if the dealer ex- 
pects to have any success in 
sustaining volume. 


DPA Seeks Funds 
To Keep Hand in 
IMC Programs 


WASHINGTON.—It was reported 
here last week that the Adminis- 
tration is trying to make funds 
available to continue U. S. partici- 
pation in the International Ma- 
terials Conference. If successful, 
the plans of some members of 
Congress to deal the IMC a knock- 
out blow may come to naught. 

Up to July 1, the Department of 
State defrayed U. S. costs in the 
conference. But in the closing days 
of its session, Congress adopted a 
rider to the State department ap- 
propriation, barring the department 
from using any money for the IMC. 

According to present reported 
plans, the Defense Production Ad- 
ministration would take over and 
finance U. S. participation in the 
agency if it finds the money. An- 
other solution to the problem under 
discussion is to have the costs de- 
frayed from the emergency funds 
appropriated to the President. 

If DPA takes over, it is probable 
that the American staff of 57 in 
the IMC would be cut down sub- 
stantially. 


The IMC was set up in February, 
1951, to provide for orderly distri- 
bution among Free World nations 
of scarce and critical materials. 
Twenty-eight nations and two in- 
ternational organizations partici- 
pate. 

World supplies of stragetige ma- 
terials are calculated and appor- 
tioned among the various nations. 
Proponents say this has prevented 
a scramble for available supplies, 
with buyers bidding up prices sky- 
high. 








Gilmer Co. Is Absorbed 
By New York Belting 


PASSAIC, N. J.—-New York Belt- 
ing & Packing Co. has joined forces 
with L. H. Gilmer Co. The new or- 
ganization, retaining the name of 
New York Belting & Packing Co., 
will maintain the firm’s century- 
old policy of selling mechanical 
rubber goods to industrial consum- 
ers and dealers exclusively through 
established distributors. 

Gilmer products, including 
V-belts, flat belts, “timing” belts 
and shock pads, will continue to 
be sold under the Gilmer name. B. 
F. Ruether, vice-president of New 
York Belting & Packing, will be in 
charge of the expanded organiza- 
tion. 





Riddle Appointed 


Clarence E. Riddle has been ap- 
pointed general sales manager at 
Burroughs-White Chevrolet Corp. 
in Martinsville, Va., it is announced 
by N. R. Burroughs, vice-president. 

Riddle, former used-car manager, 
succeeds Hayne W. Dominick jr., 
who is now owner and manager of 
Dominick Chevrolet Corp., Nar- 
rows, Va. 

Other promotions and additions 
to the sales staff at Burroughs- 
White include Claude B. Whitlow, 
new-car and truck sales manager; 
Jesse Prillaman, used-car and 
truck sales manager, and Harry 
Ss , used-car and truck sales- 
man. 
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~ 
ere is the current advertisement in the continu- 
ing Porcelainize series, appearing in the July 26th 
issue of The Saturday Evening POST. 
Zz, 
.. le Wild ( Minar 
Cs ~ 
fic SIM Milemtie 
PORCELAINIZE advertising in leading na- PA 
tional magazines is devoted exclusively to building CYYCOUNME 
Service Profits for New Car Dealers. 
* 
="§ 
4S ince 1935 millions of car owners, tens of 
“~=-\-—_ thousands of New Car Dealers and America’s 
\ greatest automobile factories— Motordom’s 
G Supreme Court—all join in agreeing that 
Porcelainize is the finest method for automo- 
bile appearance maintenance. 
Porcelainize is not “something” to put on the top of the finish 
for temporary results —not an oil, wax, spray or glaze to turn 
dull, to peel off or heat-soften and trap surface grime. 
Porcelainize IS a scientific paint treatment. |t produces 
a tough, dry, sparkling surface of surpassing beauty and 
unequalled durability. Take your car, old or new, to your 
New Car Dealer—then, month after month, ride with pride! 
In thousands of New Car Dealerships 
p u hs » t L A | N i Z b FOUR EXCLUSIVE BENEFITS 
+ ° : . 
+> is @ major source of Service Revenue. Your “Mr. , 
wie ; 1 Greater Beauty 2 Better Protection 
Porcelainize” can show you how and why. Write 
for full information without obligation. 
3 Longer Lasting 4 Easier Maintenance 
PORCELAINIZE SUPERIORITY 
IS OFFICIALLY RECOMMENDED 
Today more automobile factories* have 
tested and approved PORCELAINIZE than 
have ever approved any other method 
of automobile appearance maintenance 
*Names furnished on request 








For New or Older Cars... Applied Only By New Car Dealers 


FREEMAN & FREEMAN, Inc., Denver 3, Colorade 
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AUTOMOTIVE WASHINGTON 


Dealers Await Tax Edict 











On “Company Cars’ 


By William Ullman 


Washington Correspondent 

Fight ea ege es dealers are approaching the point of de- 

cision in two attacks upon the policy of the Bureau of 
Internal Revenue, which for income-tax purposes for more 
than two years has been insisting that “company cars” are 
part of dealers inventories, ; Minneapolis, for the taxable years 
and not subject to deprecia- 1944 and 1945. and 
tion and capital gain when the determination 
sold after being held more that gain realized 


than six months. One case is in the on the sale of 
Eighth U. S. circuit court of ap- such cars was not 





peals and a decision is expected capital gain but 
this fall, The other, involving ordinary income. 
somewhat different facts, is before The Tax Court 


the Tax Court here and an early 
decision is expected. 

The case in the Court of Appeals 
grew out of a disallowance by the tor plan of GMAC 
Bureau of Internal Revenue with had been used to 
respect to depreciation on 28 auto-| finance the automobiles in question, 
mobiles of W. R. Stephens Co., of | and determined that the Stephens 


took note of the 
fact that the 
Buick demonstra- 


William Ullman 


5 


























engine miles per dollar. 











Morvet in the cronkease lays © strong, heat-resistant film of oil on oll moving ports 
. « provides ing seal : . . cleans, cools ond 
protects beerings and vital upper cylinder regions. The car runs for many more 


Install @ Marvel Inverse Oiler for direct lubrication to the heart of the engine. Feeds 
in direct proportion to horsepower curve through inverse ratio to manifold vocuum. 
No other oiler works on this principle! Fully adjustable. Easy to install. Fully guaranteed. 


Your jobber can supply you, or write: 
) EMEROL MANUFACTURING CO., INC. 
, _ Dept. (242 West 69th Street, New York 23, N. Y. 
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had 
these 
manner 


“not clearly shown 
automobiles were 
which within 
the normal operation of its busi- 
ness shows an intent to hold the 
cars primarily for a purpose other 


company 
wherein 
used in a 


than sale.’ The court held that it 
was for the purpose of sale that 
the cars were originally acquired 


and that “no feature surrounds the 
original purchase of these automo- 
biles by petitioner which would 


distinguish them from other new 
automobiles purchased and held 
for sale.” 

In a brief filed in the U. S. 


Court of Appeals, the Stephens 
company argues that the record 
shows the cars were not held 
“primarily” for sale to customers 
in the usual course of business 
but were “purchased specifically 
for company use.” 


The Court of Appeals is asked | 
to determine whether the Tax 
Court in the Stephens case prop- 


erly stressed the fact that when 
the automobiles were financed 
under the demonstrator agreement, 
the requirements of that agreement 
that the financing be terminated at 
or before the advent of new models 
threw a decisive light on the pic- 
ture. 


| | IL keeps 

NEW CARS NEW LONGER... 

USED CARS IN USE LONGER... 
ee 


Profit-minded dealers and repair shops 
know the best advice they can give a 
customer is to suggest Marvel in the 
crankcase and gas tank. 


Whether he has a new car or used car, 
it's advice a driver can hear in the 
hum of his motor... fee! in the smooth, 


| facts, 


1952 





er’s tags, put insurance on the cars 
|in its own name, and proceeded to 
put the cars to various uses in its 
trade or business, of which 10 were 
specified and listed in the brief 

Counsel for Latimer - Looney 
argued that for such purposes 
the cars were in constant use 
and were inadequate to fill all 
company requirements, After the 
cars had been used from 8,000 to 
12,000 miles, it was company pol- 
icy to sell them and replace them 
with others, because it was at 
this point of usage that it was 
determined the most favorable 
disposition of the cars could be 
made. The period required to ac- 
quire such mileage varied, some 
of the cars being sold after 11 
months and other after a year's 
use. 

J. Nelson Anderson, special at- 
torney for the Bureau of Internal 
Revenue, argued that the principles 
|of the Stephens’ case applied to 
|the Latimer-Looney case, that the 
| cars involved were held “primarily” 
for sale to customers and were 
| property of the kind that would be 
| properly included in inventory at 





thing left after our vacation we'll 
drop in to pay you.” 


Similar Case 

N THE other case, the same issue 

is reached on a different set of 
involving Latimer - Looney 
Chevrolet, Inc., Kingsport, Tenn. 

In this case, involving some 17 
automobiles and a taxable period 
extending from Oct. 1, 1948, to Dec. 
31, 1949, there was not financing 
involved. The new cars were pur- 
chased outright for cash by the - a 
dealer at the time they were re-| me Cate & _ 7s 
ceived. The dealership then took} ¢ y 
title in its own name, purchased Sold as Used Cars ’ 
license tags which were not deal- ON THAT basis the issue has 

- been joined in the Tax Court. 
| counsel for Latimer-Looney point- 
Lif, | ing out that not only were the cars 

“> not acquired new primarily for sale 

» | but that when sold they were sold 
| as used cars. 
| In the event that the Circuit 
| Court of Appeals sustains the 
Revenue Bureau in the Stephens 
case, and the Tax Court applies 
the same principles to the Lati- 
mer-Looney case, a further test 
of the question seems likely. 

The position of the automobile 
dealers, it is understood, will be 
that merely because they deal in 
automobiles is no reason to re- 
| strict them from using automobiles 
in the normal course of their trade 
and business, so long as the cars 
involved are not primarily held for 
sale. 

The Latimer-Looney brief points 
out that property of the type sold 
by the taxpayer in his normal trade 
or business was considered depre- 
ciable property in five different in- 
dustries, such as haulage equip- 
ment, slot machines, construction 
machinery, livestock and housing. 
In the investment business it was 
also recognized that a dealer might 
set aside for investment certain 
‘securities in which he dealt and 

take a long-term capital gain upon 
the sale of the same. 

In the Latimer-Looney case, the 
firm urges that the test is the 








powerful thrust of his car. purpose for which the property was 
intended to be used and for which 
For Marvel really registers — in the it actually was used in the trade 


FOR MORE PROFITS — 
PUSH MARVEL MYSTERY Oll 
AND THE MARVEL INVERSE OER 





increased mileage a man gets out 















and business of the automobile 
dealer under section 23(1) and 
under section 117(j) of the Internal 
Revenue Code. 

Section 23(1) provides for “a 
reasonable allowance for the ex- 
haustion, wear and tear... of 
property used in the trade or 
business or... held for the pro- 
duction of income.” 

Section 117(j) defines property 
used in the trade or business as: 

. . . property used in the trade 
or business of a character which 
is subject to the allowance for de- 
preciation provided in Section 23(1), 
| held for more than six months .. . 
which is not 

| (A) Property of a kind which 
would properly be includable in 
| the inventory of the taxpayer if on 
hand at the close of the taxable 
| year or 
| (B) 











Property held by the tax- 


| payer primarily for sale to custom- 
|ers in the ordinary course of his 
trade or business.” 
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USED CARS 
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12240 JOS. CAMPAU 
DETROIT’S OLDEST 
CHEVROLET DEALERSHIP 
| TW1-0600 
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Olds Maps Sales Plans— 


Oldsmobile executives recently held one of their periodic conferences on sales 
strategy and distribution. Several new faces in the top sales organization are evident 
in this picture. Seated are B. N. Barber (left), assistant sales manager; J. F. Wolfram, 
general manager; G. R. Jones, general sales manager; J. E Straud, assistant sales 
manager, and R. E. Griffin, executive assistant to the general manager. Standing are 
E. J. Bigley, Atlantic regional manager (left), W. O. Lampe, Midwest regional man- 


ager; C. F. Deist, Southwest regional manag 


er; G. H. Natzel, Pacific regional manager; 


O. F. Frost, Central regional manager, and P. A. Sinclair, Southeast regional manager. 


Glazier Given New Duties 


At American Oil Co. 
Appointment of George M. Gla- 

zier as director of sales training 

and sales promotion for American 





| Oil Co. is announced by Herschel 
|C. Smith, president. 


Glazier, who joined the company 
in 1930, has been general manager 
of Lord Baltimore Filling Stations, 


|Ine., subsidiary of American Oil. 
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FOB FACTORY 








creased output, (2) 
quality products, (3) the 
growing extent to which ma- 
chining, press work and forging is 
| performed automatically through- 
| out the industry. 

} In many instances, production 
rates of machining, welding and 
press forming have doubled or 
tripled, largely as the result of 
better tooling and fast, accurate 
machine feeding of machines. 
Improved efficiency of modern 
equipment has been the greatest 
single factor in combatting 
| higher labor and_ production 
costs. 





‘Automation’ Performs 


Big Job in Industry 


. | 
®| CINCE the end of World War II, “Automation” has been | 
the word that is frequently used to describe the most | 
important trend developing in the automobile industry. | 
Despite frequent repetition, few outsiders understand what 
automation has meant to me industry in terms of (1) in-| 
hig > 








If the human element were per- 
mitted to inject itself, as it did a 
few years ago, there can be no 
doubt that the quality of most parts 
used in an automobile would be 
inferior to what it is today. 

Automation has probably been 
the most important contributing 
factor in maintaining quality while 
simultaneously increasing motor car 
production. 

Ed * + 
Produce no Scrap 
. major fact about automa- 
tion, of course, is that parts are 
moved automatically from one op- 





enuine upholstery Leather 


gives lift and life to your showing of your better cars 


¢ ”- 


LO el 


—_ 


__ 


eliminates the purchase of slipcovers. They like the simple care that 
keeps Genuine Leather looking its best . .. even improving in appear- 
ance with normal wear. They like all the distinctive, enduring qualities 
of leather and its luxurious feel and look that enhance pride of 
possession. Genuine Upholstery Leather is a salesman in itself... 
ready to give life and lift to the showing of your better cars. 


So put Genuine Leather on display . . . to work for you . 


On your showroom floor . . . your models upholstered in Genuine 
Leather . . . catch the eye . . . hold the interest . . . appeal to all your 
customers with a sense of beauty and a sound sense of value. They 
like the fashion-right colors and combinations of color . . . the “‘slide”’ 
that permits easy access and the durability of Genuine Leather that 





OPO RET pg 


. . today. 





The above illustration is from our 
full-color, full-page advertisement in The 
Saturday Evening Post, Time, Holiday, The New 
Yorker, House Beautiful, House & Garden, 
Town & Country and D.A.C. News. 


THE UPHOLSTERY LEATHER GROUP ~- TANNERS’ COUNCIL OF AMERICA 


141 EAST 44TH STR 


American Leather Manufacturing Company, Newark, N. J. 


Blanchard Bro. & Lane, Newark, N. J. . 


The Lackawanna Leather Company, Hackettstown, N. J. 


Eagle - Ottawa Leather Company, Grand Haven, Michigan ° 


EET, NEW YORK 17, N. Y. 


e The Ashtabula Hide & Leather Company, Ashtabula, Ohio 
Garden State Tanning Inc., Pine Grove. Pa. 
“ Radel Leather Manufacturing Company, Newark, N. J. 


the next. In 
is mostly 


simple 
ma- 


|eration to 
terms, automation 
terials handling. 

Big transfer-type machine tools 
perform 25 to 30 operations on a 

| motor block or head without man- 
ual assistance in any form, 

The first large scale transfer 
machine was installed at Olds- 
mobile. Since that time, each new 
motor plant has made extensive 
use of transfer machines. At the 
Ford-Cleveland plant, blocks not 
only move automatically through 
the machines, but between them. 

Gauging is often automatic in 

the auto industry today. When a 
machine starts to make oversize or 
| undersize parts, it stops automatic- 
ally. These machines produce no 
scrap. 

Functioning of the big presses in 
sheet metal plants is becoming al- 
most as automatic as the engine 
plants. While blanks for most large 
stampings are still fed manually 


into the press, removal of the 
formed stamping is, more often 
than not, automatic. In many 


plants, stampings are moved from 
one press to the next by auto- 
matic devices. 

The most spectacular automation 
in the press plant is the progressive 
| die in which a strip of steel is fed 
| from a coil through a series of dies. 

The part is not cut free from the 
| strip until the final operation. The 
steel moves from one die to an- 
other with each stroke of the press. 
| x * * 


| Automation in Forge Shop 
FM peciscongy development in auto- 
mation has had little publicity 
| up to this time. This is automation 
| in the forge shop in which a billet 
|} or a steel bar is fed automatically 
through a heating furnace. Some- 
times the seated bar or billet is 
loaded automatically into rolls or 
|a forging press. Manual loading is 
|required if forging hammers are 
| used. 
| _ The auto industry is now blow- 
| ing foundry cores automatically 
and it soon may be blowing 
| 
| 





molds. A completely automatic 
frame welding machine is now in 
operation at the frame division 
of Murray Corp. This is the first 
fully automatic submerged arc 
frame welding installation in the 
industry. 

Outsiders often say the auto in- 
|dustry has overdone automation: 
| How can the industry ever pay the 
| overhead charges on such equip- 
| ment, particularly at reduced rates 
of production? 

You won't get a clear cut answer 
to this question, but it would come 
as a surprise to many to learn how 
fast this equipment pays for itself 
if it is allowed to run at maximum 
rates for only a year or two. 


Illegal U.C. Sales 


| Laid to Policeman 


NEW HAVEN, Conn.—Policeman 
William V. Mursko, 41, has been 
arrested here on a state motor ve- 
| hicle department complaint that he 
sold “at least” 20 used cars without 
a dealer’s license from the depart- 
ment. 
| Previously warned by MVD per- 
| sonnel that such sales were illegal, 
Mursko reportedly continued to sell 
|the cars to regular, licensed deal- 
|ers. He has been suspended from 
| the local force pending outcome of 
the case. 


























| Leading automobile dealers all over the 
| United States recognize the value of dealer 
| identification. Their preference for Ben- 
matt license plate frames, service mono- 
grams and other personal identification, 
exceeds by far that of all other manu- 
facturers combined. 


The Benmatt 
Organization Inc. 


3447 East 15th Street 
LOS ANGELES 23, CALIFORNIA 
Phone ANgelus 3-6751 
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uity-by-City Reports .. . 





Used-Car Situation 
In Various Areas 


Baltimore 

Prices of good used cars have 
advanced up to 10 percent in Bulti- 
more. Some dealers reported that 
even prewar models, if in good con- 
dition, had picked up. 

New cars were scarce, and deal- 
ers were tightening tradein allow- 
ances. Most new-car dealers were 
said to be retailing all their used 
cars except those in poor condition, 
and used-car dealers were finding 
it hard to get sellable vehicles, pay- 
ing higher prices for those that 
were available. 

Dealers agreed that there would 
be a shortage of good used cars 
by fall unless the steel situation 
returned to normal.— (Kate Sav- 
age.) 

2 = * 
Hutchinson, Kans. 

New-car prospects were being 
forced to buy used cars in Hutch- 
inson, Kans., as a result of the 
prolonged steel strike. This was 
causing a great demand for used 
cars, especially clean late-model 
vehicles. 

At the July 16 session of the 
A and A Auto Auction, bidding 
among used-car seekers was on the 
torrid side. Ray Costello, operator 
of the auction, said that the mar- 
ket on that night was the most 
active in several months. In fact, 
bidding on several cars had to be} 
halted when the Office of Price} 
Stabilization ceiling was reached. 

For example, a 1941 Chevrolet, 
ceiling price $386, sold for $380. 
A 1940 Ford sold for $365, just 
$2 under the ceiling. Both cars 
were in good condition. Other 
models, much older, sold well be- 
low the ceiling. 

A scramble ensued when a 1952) 
Chevrolet—a mighty scarce article 
in Hutchinson-—sold for an even 
$2,000. A 1950 Chevrolet, ceiling 
price $1,559, went for $1,400; a 
1948 Chevrolet, ceiling price $1,102, 
brought $895, and a 1949 Ford, ceil- 
ing price $1,196, sold for $1,150. 
Ninety percent of the cars sold 
at the A and A Auction go out of 
town, with dealers taking a large 
percentage of the vehicles, Costello 
said. 

Johnny Sutton, who operates a 
used-car lot, said the demand for 
cars, particularly late models, 
was far exceeding the supply. 
Wholesale prices had jumped as 
much as $200 to $250 on good, 
clean cars, and the flow of these 
cars into the market was dwin- 
dling rapidly. : 

Nearly all new-car dealers in 
Hutchinson reported a_ shrinking | 
stock of used cars. One dealer said 
his stock was the lowest in two 
years.—(George M. Hunholz.) 
. * 


New York City 

Sales of good used cars have} 
strengthened in the New York City 
area. Both prewar and postwar) 
models have crept up in price, al-| 
though the most remarkable ad- 
vance seems to have taken place 
on the wholesale markets. The full 
impact of this surge probably has 
not yet been felt in retail. 

The public is becoming increas- 
ingly aware that new cars are a 
scarce commodity. Some new-car 
Prospects have canceled their 
orders and have turned to the} 
used-car market for good second-| 
hand cars. | 

Good used cars were tending to 
become a rarity and were help- | 
ing to push up prices all along | 
the line. Although so much de- 
pended on the steel situation, 
many dealers felt that there was 
a distinct possibility of a short- 
age of good postwar models by 
fall. 

In most instances, new-car deal- 
ers were sticking with their old| 
practices and wholesaling all used 
cars if that had been their pro-| 
cedure before the steel tieup. Deal- | 
ers who had high-priced new cars| 
that normally are hard to sell were | 
holding on to them, rather than | 
trading long, and insisting on their | 
full retail price. 

One new-car dealer, who has a 
isually fair used-car operation, de- 
livered 30 good, late-model cars in 
the first 10 days of July and was 








confident that his was only an in- 


dication of what the future might 
hold.—(Ed Brown.) 


* * * 


San Francisco 

Prices on good used postwar cars 
have risen as much as 10 percent 
in three weeks, with indications 
that they might go even higher. 
New-car stocks were low, with the 
result that used-car stocks were 
not being replenished with fresh 
merchandise. Until the effects of 
the steel strike and subsequent 
plant shutdowns were felt in north- 
ern California, prices on postwar 
used cars were fairly stable. 

Prices of prewar used cars were 
close to ceiling and lower. There 
was no change in the market for 
these vehicles. 

The majority of new-car dealers 
were retailing most of their used 


cars. There was some spotty whole-| Clean prewar cars, which had 












| eating of used cars, but this was 
in the “not wanted” merchandise. 
There was a definite shortage 
of both new and used cars in 
| this area. Dealers expected this 
shortage to become even more 
acute by autumn. 
Competition to secure good used 
|cars was keen. This was leading 
|}to outbidding on trades between 
; one dealer and another—that is, in 
|cases where dealers had any new 
| cars in stock. 
| In addition to the steel strike 
| and resultant shortage of cars here, 
other labor difficulties among car- 
| penters, longshoremen, sailors and 
jallied businesses have created a 
| dollar shortage in recent months 
|in the metropolitan areas of north- 
ern California. Were these people 
| “buying as usual,” the shortage of 
|new and used cars here would be 
| even worse.—(Leon Pinkson.) 
| * * + 


| Montgomery, Ala. 





reported a shortage of used cars 


|in Montgomery, Ala. 
|clean cars, with postwar 
|cent, depending on make and 
/model. The average price increase 
| appeared to be about 5 percent. 








THE WORLDS MOST TRIED 





AND TRUSTED 


AIR BRAKES 





The Bendix-Westinghouse Compres- The 
sor—heart of the air brake system— 
performance proven over more miles 


on more installations than any other 


compressor available! 


Both new and used-car dealers | 


It was be-| 
coming increasingly difficult to find | 
models | 
| jumping in price from 5 to 15 per-| 


ROBERT BOSCH GMBH 


Valve—main control of the system 
—vunsurpassed for fine graduation 


and perfect control under all braking 


situations on any size vehicle. 


| brought ceilings steadily, continued 
to do so. 

Although new-car dealers in gen- 
eral tightened tradein allowances, 
one dealer said this represented 
more of an “attitude” than a prac- 
tice since trading had been slowed 
considerably by the steel strike. 
(William R. Lynn.) 


ok * = 


Chicago 
With inventories declining, Chi- 
cago new-car dealers were exer- 
cising caution in accepting trade- 
ins. They expressed belief that 
easing of the steel tangle would be 
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followed by a surge in new-car 
buying, and that a corresponding 
number of used cars then would be 
| added to their stocks. 

Dealers were not interested in 
trades involving any prewar cars 
except really clean ones. 

Prices on postwar used cars were 
}firm to slightly up, and, for the 
most part, new-car dealers were 
retailing virtually all of their sec- 
ond-hand cars because of increased 
demand. Used-car dealers said it 
was becoming mcre difficult to ob- 
tain salable vehicles and declared 


(Continued on Page 34. Col. i) 








BOSCH 

ignition units, spark plugs, gener- 
ators, starters 

BOSCH 

batteries, headiamps, horns, blink- 
ers, car heaters 


Export 





In 65 years of research and engineering achievements Robert Bosch GmbH 
has contributed essentially to the growth of the automotive industry. Today 
the vast manufacturing program of Robert Bosh GmbH, Stuttgart, Ger- 
many, comprises the foliowing products: 





STUTTGART, GERMANY 


BOSCH 

Diesel fuel injection equipment, 
air pressure brakes 

BOSCH 

lubricating pumps, slectric tools, 
condensers, >tc 


Division 











Feature for Feature 


@eeeeeeeseeeeeeeeeseeeeeeeesteeeeeeeeseeeees 


the Finest Complete 
Braking System 


Bendix-Westinghouse Brake 


ance of a 


—hard-working watchman 


money can build or buy! 


The Bendix-Westinghouse Governor 


of the 


system—provides unexcelled assur- 


dequate air pressure at all 


times to meet every braking need 


If you want a full 100% return on every dollar you invest in 
braking, it will pay you many times over to specify Bendix- 




















Westinghouse Air Brakes for your trucks and buses. Why ? 
Because only a complete braking system can give your 
vehicles the kind of performance that means highest oper- 
ating efficiency at lowest operating cost. And with Bendix- 
Westinghouse you get the finest complete braking system 
money can build or buy! That’s because each and every 
component part in the Bendix-Westinghouse system is de- 
signed to perform a specific function and to perform it better 
than any other make or model. For example, the rugged 
Bendix-Westinghouse compressor is noted for its long, re- 
liable, trouble-free service; the brake valve for its greater 
capacity, finer graduation, faster application and release; the 
governor, for its extra dependability and ease of maintenance 
due to its mounting position away from high engine tem- 
peratures and excessive vibration. Put them all together with 
rugged Bendix-Westinghouse brake chambers and _ slack 
adjusters and they truly add up to tops in stops. Take advan- 
tage of it—specify Bendix-Westinghouse, the world’s most 
tried and trusted air brakes! 


BENDIX-WESTINGHOUSE AUTOMOTIVE AIR BRAKE COMPANY 


ELYRIA, OHIO 


BERKELEY, CALIFO 


RNIA 











.. readers of Collier’s will buy 438,000 automobiles 
in 1952—spend 800 million dollars for them. 


Where’s all the money coming from? 


From an alert, active, prosperous group of Americans 
attracted by the liveliest magazine in the major weekly 


field. 


Collier’s readers, as a group, embody a 
higher percentage of young adults, 26-45, 
than any other weekly in the field. 


Over 58% of Collier’s family heads enjoy 
incomes of $4,000 and up. 


And most important, Collier’s leads the field 
in percentage of men readers whose prin- 
cipal interests are automobiles and travel. 
Collier’s families take more trips, drive their 
cars farther. 


How does Collier’s hold this huge and restless audience? 
With a weekly show that stirs more interest, discussion 
and debate — that gets more newspaper quotes — than 
any other in the magazine field. 


It’s the kind of show that does more than move people. 
It moves cars, too. 


Want to know more about this audience? Want your 
share of the 800 million a year they spend for cars? 
Write us here in Detroit and tell us what territory you 
cover. We'll send along some startling figures on Collier’s 
circulation in your area. 


COME CH’S sores thincs rapper 


Theres 800 





- 





million — 
in this for 
somebody- 











Here’s Why Collier’s Readers 
Spend Millions for Car Service, Too 





Three times a year, spring, summer and fall. 
Collier’s publishes a two-page feature on “Pre- 
ventive Service,” stressing the importance of keep- 
ing cars in shape for top performance. Result: 





Collier’s readers are repair-minded, spent millions 
of dollars last year for parts and accessories alone. 


This feature appeared in the July 5 issue. Let us 
know if you’d like a reprint. 














The Crowell-Collier Publishing Co., Detroit Office: General Motors Bldg., Detroit 2, Mich. 
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Highways & Safety ... 


Gals Get ‘A’ Grades 
As School Patrols 


turns it in to the safety commis- 


sion. 


a the Milwaukee safety 

commission hired 75 women in 

the fall of 1949 to replace police- 

men as school crossing guards,| Asked to Cooperate 

there was a good deal of comment) [HE license number is then 
Seem VEErererl checked and a form letter sent 


| 
sources that not! to the motorist, calling his atten- 


one of them| 
would be found} 
on the job at the} 
first sign of bad 
weather. 

The observers 
were wrong, for 
every one of the 
women defied the 
winter’s sub-zero 
weather and manned the post to| 
which she was assigned. 

Now, during each school term, | 
110 housewives don their uniform 
caps, white belts, overcoats with 
standard police badges, make sure} 
their whistles are in working order | 
and “go to work” to protect Mil- 
waukee’s school children at busy| 
street intersections, 

“The plan has proved success- 
ful, and it is apparent that it is 
here to stay,” comments B. L. 
Corbett, executive director of the 
safety committee. 

“The system has become the most | 
practical and economical approach | 
to the problem of adequately pro-| 
tecting school children. Moreover, 
it enables the pclice department to 
use its men more advantageously | 
to attain the high measure of pro-| 
tection for which they receive spe- 
cialized training. 

ok * 


* * * 


MATIONAL SAFETY 
COUNCIL'S 


wi 


AUTOMOTIVE 
NEWS 


* 


Not Enough Police 

ee police department in any | 
city is given the job to provide 

this protect'on and has to man- 

= 


euver the working hours of 
regular force——in some instances, 
with extra manpower in crder to 
cover the most important intersec- 
tions during school opening and 
closing hours,” said Corbett. 

“However, the police department 
never seems to have a large enough 
force to care for all requests which 
emanate from local officials, par-| 
ents and PTA groups. This is why 
the women school crossing guards 
plan was established.” 

The Milwaukee plan has won 
wide recognition from city offici- 
als, civic groups and the general 
public. 

The women themselves take spe- 
cial pride in their work, and are| 
constantly on the alert for the} 
errant driver. 

If there is a traffic violation com- | 
mitted in the presence of a woman| 
guard, she halts the motorist and | 
issues a warning card. If the mo-| 
torist fails to stop, the guard | 
catches the license number and| 


a 
Hot Rod Singer— | 


Mercita Vesely, featured at the Glass} 
Hat in Chicago's Congre:s hotel, has been | 
nominated ‘‘Hot Rod Singer of the Year'’| 
by members of the National Hot Rod Assn. | 
A golden blonde, she provides the setting | 
for the Maremont Trophy, major award | 
for engineering achievement which will 
be presented at the Bonneville National 
speed trials, annual world series of hot 
rodding. The trials are held at the seven- 
mile speedway on the salt flats near 
Wendover, Utah, in August. The trophy 
will be presented, with a university schol- 
arship, to the hot rodder whose engineer- 
ing achievements it is considered will 
best benefit the automotive industry. 


jof getting children to and from| 


safeguard | 


|tion to the violation reported and| Corbett. “Women will 
asking him for his “cooperation or] be youngsters and, at the same 

protecting the lives of the school/time, relieve the highly trained | ° ° 

| children.” | Police officers for regular duty.” ‘Curbed In Detroit 

There have been some cases Detroit’s common council pres- | In the last 10 years since Detroit 

in Milwaukee, points out the |ently is considering adopting aj/enacted its pedestrian protection 
safety committee, where the | similar plan, for which $42,000 has| ordinance, 560 fewer pedestrians 
women guards have noted serious | been allocated. It calls for a two-| were killed than in the decade pre- 
violations, hailed motorists to | week training period, with pay and|ceding its enactment, reports the 
the curb and called for regular {$1 an hour for service. Traffic Safety Assn. of Detroit. 
police, later swearing out a war- The city hopes to hire 70 guard-| The ordinance, which has been 
rant for the arrest of the violator. |ettes who will replace policemen at |described as a “fair rule of the 
“If any city is facing the problem | school crossings. | road,” permits pedestrians to cross 

lagainst red signal lights and be- 
tween intersections as long as they 

do not enganger their own lives 

| by interfering with traffic. 


school, by all means, try the most The back pages of every issue of AUTO- 
| MOTIVE NE contain the WANT AD 


efficient and economical system— | Section are profiting from AUTO- 
school crossing guards, asserts | MOTIVE NEWS WANT ADS! Are you? 
































Four Detroit area industrial- 
ists will serve on a five-man team 
chosen by the National Manage- 
ment Council to conduct business 
management development semi- 
nars in West Germany this sum- 
mer. The council is devoted to in- 
ternational exchange of ideas on 
management techniques and poli- 
cies. 


Chrysler Corp. vice-president and 
now a director and consultant of 
the corporation; Charles M. Wey- 
and, executive assistant to the 
vice-president in charge of for- 
eign operations, Nash-Kelvinator 
Corp.; Thomas H. Vaughan, vice- 
president in charge of research 
and development, Wyandotte 
Chemicals Corp., and James W. 


tucket, R. I. 


+ * 


| Airey, King-Seeley Head, | 
| Schedules His Retirement 
| gokn Airey, board chairman of | 
King-Seeley Corp., has retired. The | 
| 67-year-old native of England will | 


|continue as a director, a Company | 
spokesman said. 


Ford Chester District 
| Appoints 5 Managers 


Five new managerial appoint- 
ments in the Chester (Pa.) dis- 
trict sales office of the Ford divi- 
sion are announced by C. Gordon 
Johnston, district sales manager. 

The appointments are: C. Wil- 
liam Ramsey, administrative de- 
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| sultant and director of the com- | Automotive Parts & ay department manager; William N. 

pany The other member of the | Manufacturers Assn. and a director| Thee, new and used car sales de- 

Au To Pe r S Oo n n e group is Martin R. Doring, chief | of the National Assn. of Manufac-| partment manager; J. F. Can- 
ype eg —- oo 7 S B turers. field, service department mana- 

merican Machine Co. 0 aw- aca Ming ger, and T. W. Diedrich, special 


field manager 


* ® * 


Van Norman Promotes 


Crowder to High Post 


James Y Scott, president of Van 
Norman Co., Springfield, Mass., an- 
nounces appointment of Charles R. 
Crowder as exec- 


utive vice - presi- 
dent of the com- 
pany. 

Crowder started 
with Van Norman 
24 years ago as a 
salesman for the 
Van Norman line 
of automotive 
service equipment 
in the Pacific 
Northwest _ terri- ‘ 
tory, and then be- C. R. Crowder 
came successively sales promotion 
manager, sales manager and sales 
vice-president of the automotive 
division. Crowder is a past presi- 
dent of the National Standard 
Parts Assn. 


Parker, former Detroit Edison 
Co. president who i is now a con- 


partment manager ; Emerson 
Planck ir, 


The four local team members 


Airey joined King-Seeley in 1922. | 
are: Owen R. Skelton, former 


| He is a _ former president of the | 


truck and fleet sales 








x * * 


| Speiser Marks 25th Year 
With Sunnen Products 


Walter Speiser, senior honing en- 
| gineer for Sunnen Products Co., St. 
| Louis, has observed his 25th anni- 
versary with the company. He 
joined the firm when it was com- 
| posed of five men. 


The firm, which manufacturers 
mechanic’s hand tools, precision 
pin-fitting machines, and other au- 
| tomotive engine rebuilding equip- 
ment, will soon celebrate the 25th 
anniversary of its incorporation. 





* * * 


On America’s New Cars... 


PLEXIGLAS 
Molded Parts 


Pictured here are twenty-two different parts, injection 
molded of PLExIGLAS acrylic plastic, used on fourteen of 
the 1952 cars. On many cars today, you'll find at least 
twelve PLExIGLas moldings. 


|General Names Carr, Beckett 


|To New Executive Posts 


Howard A. Bellows, vice-presi- 
| dent of General Tire & Rubber Co., 
| Akron, has announced the appoint- 


=n A. R. Carr J. A. Beckett 
Rich, sparkling color; superior dimensional stability; : | snente af &, tum enk a eee 
and resistance to heat, weather and breakage make ‘ett to new executive positions in 
PiexicLas the choice—for front and rear medallions; _the company’s sales organization. 

i 4 Carr, manager of Kraft system 
nameplates; instrument panels; hood and steering 'and special products sales, is pro- 
wheel ornaments; decorative escutcheons; clock, moted to manager of fassenger 
speedometer, radio and gauge dials; and for tail light, 


tire sales, and Beckett, manager of 
construction and ccntractor tire 
parking light, and stop light lenses, some with integrally 
molded bezels. 





sales, becomes manager of the 
Kraft system sales. 





PLexicLas molding powders are used in many different 
ways, in many industries. We’d like to tell you how 
this material can serve you to advantage. Just write us 
about your problem. 


New : Miracle LIGHT 





CHEMICALS 





e 


| | WRITTEN MONEY-BACK GUARANTEE 


ROHM & HAAS 
COMPANY 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. 


Representatives in principal foreign countries 





The best lighted avto sales ond 
car lots get the business. You can do the 
same with POST-LITES, the yp nt 
outdoor fluorescents that are sold 9 a 
| written guarantee to increase your busi- 
| ness satisfactorily within 30 om or = 
may return the lights for full refund. 
guarantee is over two years old, yet m4 
one $ne POST- LITE has been returned. In- 
creases in patronage as much as 500% are 
directly traceable to these lights. 


Act NOW! Best your competition to the punch with these 
new miracle lights that give 10 times the light at half the 
| cost. It’s the best and cheapest advertising you can buy. 


* You can't miss! 
MAIl COUPON FOR 
| W. tt. Long Co.--101 W. HilInols St.--Chicage 10 
Est. 1911.41 yn ner aeagg tempo peo 


FREE CATALOG 


of your Written Money-Back Guarantee. 
Name 
Acdross. 


' 
| 
Please rush FREE Catalog, Prices and details | 
l 











Selesmen: Ervclusive Tereiterios Oper 























Ihe Travelingest 
Car Ever Built ! 






































With all the speed and sprint records Nash has Enthusiastic owners report 400 miles and more on “The Greatest Comfort Feature Ever!” That’s what 


set, this Super Jetfire engine is most famous for en- a tank of regular gas, at average highway speed, in Nash owners say about the exclusive Nash Airliner Re- 
durance. After thousands of miles it’s still purring the big Nash Ambassador. No wonder Nash owners clining Seat. It makes long trips seem hours shorter when 
like a kitten—thanks to exclusive Nash features. travel more—save more on their gasoline bills. you recline and relax between turns at the wheel. 





Room to roam! Here are the widest seats in any car that say, 
“Stretch out and be comfortable”—plus the huge luggage 
compartment with 172 square feet of floor space to carry the 
whole family’s baggage on a cross-country tour. 


More comfortable in summer! Unlike most cars that take 
air in through the hot engine compartment, the Nash Weather 
Eye brings outside air in at windshield level, filters out 
dust and pollen and circulates air throughout the car. 





The Nash secret—Airflyte Construction—makes 
the Golden Airflyte the greatest car ever built for 
traveling—the safer, double-rigid Nash way to build 
a car, with body-and-frame welded into one solid 
unit forever free of body bolt squeaks and rattles. 





A new thrill in driving and riding! With the 
new Nash development—Airflex Front Suspension 
—steering’s easier and rough road travel is smoother 
than ever. It simply soaks up the ruts and bumps. . 


Nash Motors, 
Division Nash-Kelvinator Corporation, 
Detroit 32, Mich. a 
A full foot wider! The famous Twin Beds that make Nash YL 
i. the outdoorsman’s ‘Dream Car” are now wider—and more 
comfortable. And families with young children are finding 


it perfect to use just one side for daytime naps for the kids. THE AMBASSADOR e¢« THE STATESMAN e THE RAMBLER 








24 


A new 
been opened at Hermosa 
Calif., 
Robert C. 


New Calif. Hudson Dealer 





by Raymond H. Gant and | Los Angeles zone 
Morris. Present at the} Dudley Schneider, 


manager, 
district 


signing of the contract was James| ager. 








designed for your 
Customers’ Specific Needs! 


The HERMAN WHOLESALE Refrigerated 
Delivery Body For Store Delivery 
Complete with all equipment necessary to maintain a continuous 40 product 
temperature 24 hours per day. Especially designed for store delivery of dairy 
etc. Available as ao package—No engineering to do 
FRanklin 5300 


elgereltia ny meats 


with customer. WRITE, WIRE, OR PHONE COLLECT 


ERMAN BODY COMPANY 





Hudson dealership has|E. Foster, special representative of 
Beach, | Hudson Sales Corp.; Willard Scott, 


man-| 


ST. LOUIS 10, MO. 
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Dealer Doings 





Jack Eyeman, sales manager for | Francisco, 
| Conway Nash, Monrovia, Calif,., 


ports that Conway Nash is leading | 
the field in the Nash Rambler sales 


and demonstration program for all | 


57 dealers of southern California. 
Conway sales in one recent 10-day 
period were the best in its hist: ~y. 


* « * 


Bedford Honors Murray 


Guy E. Murray, president of 
Murray Chevrolet, Inc., was elect- 
ed president of the Bedford (Va.) 
chamber of commerce at a recent 
meeting of the board of directors. 
Murray, who served the past 
year as vice-president, succeeds 
Glenn Babb. Murray is now serv- 
ing his second year on the board 
of directors of the Virginia 
Chevrolet Dealers Assn. 


* * * 


S. F. Pontiac Association 


Selects Ad Committee 

A new advertising committee has 
been appointed for the Metropoli- 
tan Pontiac Dealers Assn. of San 


Amarillo, Tex., 
Force newsmen from 10 technical | 
training air bases when they held | 
a two-day conference at his Wagon | 
| Wheel ranch recently. 


President William D. 


re- | McNevin announces. 


Members are George Daniels, J. 


| A. Herzog, Roger Boas, Allan Led- 
ford, Mort Brown and Fran Hoyt 
of Redwood City. 


hd * + 


Rogers Hosts Air Publicists 


Jesse Rogers (Chevrolet), of 
was host to Air| 


* * * 


Persia Named to Board 


Mike Persia, president of Mike} 
| Persia Chevrolet Co., Inc., 
| leans, has been elected to the board 
of directors of International House. 


* * + 


Congrats, Mayor Wheeler 
William Leslie Wheeler, head 
of Wheeler Chevrolet Sales in 
Hampstead, Md., has been elected 
mayor of Hampstead for the 
ensuing year. Wheeler, who has 
served as president of the town 


New Or- 











B.F. Goodrich 
Tubeless Tire 











Protects against punctures, blowouts, skids 





WIPES DRY PATH ON WET ROADS. 


BFG's new "Life-Saver” Tubeless Tire has 
a tread engineered with thousands of “grip- 
blocks”— spaced 112 to the inch of tread. With 
this close spacing, the tiny tread blocks wipe a 
wet road so dry you can light a match on it! 
Tests show up to 40% more pulling power in 
rain, up to 114% more on ice. 








SEALS PUNCTURES. Drive the BFG 

“Life-Saver” over spikes and it does not 
go flat. A gummy sealant layer under the tread 
seals against the puncturing object, plugs the hole 
when the object is withdrawn. 





63 SLOWOUT INSTEAD OF BLOWOUT. 
The BFG “Life-Saver” has no tube. Instead, 


it has an air-retaining lining that’s part of the 
tire itself. If a bruise-break does occur, the tire’s 
flexing action causes small leaks in the liner. Air 
escapes slowly — not suddenly as in a blowout. 





CAR DEALERS: EXTRA SALES AND PROFITS. More and more 


new car buyers are change-over prospects for BFG “Life-Saver” Tubeless 
Tires. Strong BFG advertising in leading magazines, newspapers and 
on network TV with B. F. Goodrich “Celebrity Time” is pointing up 
the unique safety features of the patented “Life-Saver”. . . creating a 
big demand that results in plus sales and bigger poomes & for you. Change- 
over sales are usually made in sets of four or 
five at a good mark-up. For full information 
on the B. F. Goodrich franchise, phone your rinse Odric rity, 
nearest BFG district office or write The B. F. vo 

Goodrich Company, Akron, Ohio. 


ese, / 
baat 1 
Ips 





council for the 
was elected at_ the 
municipal election. 

* + * 


Hight Adds Body Shop 

R. E. Hight Chevrolet, Inc., of 
Norwood, Mass., has made an ex- 
tensive addition to its present 
building on the Boston-Providence 
highway, its comprising a large 
body and paint shop plus a bulky 
parts storage room for sheet-metal 
and body parts. Bob Hight, for 
many years was a Chevrolet official 
in New — 

* 


Boys ' Best Fetend 


pat A Dealer Provides 
Free Pop, Eats 


Plains Chevrolet Co. has won the 
| hearts of Amarillo boys. 

The dealership opened its doors 
to the local youngsters in giving 
them technical advice on building 
their Soap Box Derby racers and 
providing free eats and soda pop. 

The company is owned by Jess 
Rogers and his son, Bob, in Ama- 
rillo, Tex. 


past two years, 
bi-annual 





Brown Gets Buick Deal 


In San Francisco 


Appointment of T. N. Brown as a 
| Buick dealer in San Francisco, has 
|been announced by Robert W. 
|Crust, Buick zone manager. With 
his appointment, Brown purchased 
the interests of Morrison Buick, 
Inc., and the new dealership, under 
the firm name of Brown Buick Co., 
will be operated at the retiring 
dealer’s two locations in San Fran- 
cisco’s Richmond district. 

For the past 20 years, Brown has 
been in the automotive business 
at Reno. State distributor for Pack- 
ard, DeSoto and Plymouth, as well 
as handling the International truck 
line, his firm was recognized as one 
of the largest in Nevada. E. T. Her- 
mann, who was sales manager of 
the Reno operation, is continuing 
with Brown in the same capacity at 
San Francisco. 

i * * 
Hannifin Credits Sales Rise 
To Lifting of Reg. W 

In discussing the marked in- 
crease in new-car sales in Cali- 
fornia during the first month 
after Regulation W was lifted, 
Art Hannifin, general manager of 
Foothill Motors of Pasadena, re- 
cently said: 

“Such a quick and positive 
public reaction proves how much 
Regulation W_ hindered West 
Coast families who needed new 
cars. Out here, cars are a neces- 
sity, not a luxury. Surveys prove 
that less than 10 percent of the 
miles driven are for pleasure 
alone; the other 90 percent of 
car usage is for business, shop- 
ping, trips to school, and other 
necessities.” 








Vote of Approval 
25,000 Letter Writers Join 


Syracuse Contest 


The letter-writing contest spon- 
sored by the Syracuse Automobile 
Dealers Assn. on “Why Every 
American Should Vote” has met 
with enthusiastic response, Edgar 
J. Arnstine, chairman of the con- 
test, reported. 

More than 25,000 entries were 
received from the general public, 
grammar and high-school pupils, 
and college students in Syracuse 
and Onondaga county. Pupils of 
Syracuse high schools alone wrote 
more than 10,000 letters. 

* *~ = 


Fordyce Chevrolet Gets 


Order for 126 Units 


Walter Fordyce, president of 
Fordyce Chevrolet, Melbourne, 
Fla., has announced that a single 
order for 126 autos and trucks, 
amounting to over $250,000, was 
sold to a trucking firm in Miami. 

Ryder Trucking, bought the 
units on a fleet basis. It is the 
trucking concern’s largest order 
to the dealership. 

+. * 


+ 
Elmore-Fitzsimmons 
Elmore - Fitzsimmons Motors 
(Lincoln-Mercury), Colby, Kans., 
has been opened for business, ac- 
cording to Jack Fitzsimmons and 
E. W. Elmore, new owners. A large 
crowd attended the opening when 
favors and refreshments were 
served, and door prizes given away, 
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People pay more attention to automotive 
advertising in The Saturday Evening Pa 
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The successful fisherman and the successful advertiser 
both drop their lines where there are the most fish. That’s 
the reason your factory advertises in the Post. When it’s 
in the Post, your advertising reaches literally millions of 
car owners—hundreds of them right in your territory. 
They are the people who have cars now... will want new 
ones...and are well able to afford them. They are “‘fish”’ 
worth landing. The Post must be a good place to fish for 
them, because it carries more automotive advertising to more 
people than any other magazine! 
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On the Financial Front. . 
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Auto Stocks Called 
Split Candidates 


By George Deery 
Associate Editor 
N ORE stock splits are looming, 
says Standard & Poor’s, and 
its tabulation shows that several 
are closely related to the auto in- 
dustry. Among them, this invest- 
ment advisory service’ includes 
Aluminum Co. of America, Amer- 


Canadians Seek 
Bigger Supply 
Of British Cars 


OTTAWA.—Dealers say that the 
demand for British-made cars has 
soared in July in many parts of 
Canada to such an extent that calls 
are being put through to overseas 
manufacturers to shift some of 
these shipments intended for other 
markets to the Canadian market. 

However, apparently the British 
sources are said to be moving cau- 
tiously in carrying out such re- 
quests in face of their anxiety to 
earn Canadian dollars through in- 
creasing such sales in Canada. 

They fear that other foreign 
markets might suffer lasting ef- 
fects and Canadian “boom” may be 
only a temporary upswing, partic- 
ularly when it is recalled that only 
a short time ago sales of British- 
made vehicles dropped sensation- 
ally when Canadian models were 
freely available. | 

In fact, some British cars made 
two trips across the Atlantic when 
it was impossible to sell them in 
Canada. 

As a result, though frantic calls 
for more British-made cars are be- 
ing made, it is understood here 
that the increase in such shipments 
will be limited, at least until the 
overseas offices are assured that 
the Canadian “boom” will not bust 
suddenly. 


Dun-Bradstreet | 


Revises Ratings 


NEW YORK.—The July (1952) 

issue of the Dun and Bradstreet 
business reference marks comple- 
tion of a two-year task of face- 
lifting this 93-year-old, 4,000-page 
book. 
The changes, which affect three 
million listings for the U. S. and 
Canada, were necessitated by the 
expanding economy of the nation 
during and since World War II, 
says the company. 

The new listings offer standard | 
industrial numbers for classifica- | 
tion of automotive manufacturing. | 
Included are: motor vehicles, 3,711; | 
passenger car bodies, 3,712; truck} 
and bus bodies, 3,713; motor vehicle 
parts and accessories, 3,714; truck 
trailers, 3,715, and automobile trail- 
ers, 3,716. 














Goldsmith Retires— 

J. W. Goldsmith (left), retiring head of 
J. W. Goldsmith, Inc., the nation's oldest} 
Hudson dealer in Atlanta, welcomes | 
George R. Vance as new president and | 
general manager of the firm. A native| 
Atlantan, Goldsmith has sold and serv- 
iced Hudsons in Atlanta since the first} 


Hudson car was built in 1909. The deal-| 


ership will continue operations under | 
Vance as J. W. Goldsmith, Inc. 





' 


ada Petroleum, Barber Oil and 
Clark Equipment. 

Others are Creole Petroleum, 
Derby Oil, Ex-Cello Corp., Fed- 
eral-Mogul, Lee Tire & Rubber, 
Mid-Continent Petroleum, Mon- 
santo Chemical, Ohio Oil, Pure 
Oil, Rohm & Haas, Ruberoid Co., 
Standard Oil (Calif.) Standard 
Oil (Ind.), Standard Oil (O.), Sun 
Oil and Woodley Petroleum. 
Pointing out that a fairly large 

number of splits have taken place 
so far this year, the analytical firm 
adds that “many additional actions 
of this type will be forthcoming, 
perhaps boosting the full-year total 
to within striking distance of the 
record established in 1946.” 


Rhono Buys M and M 
Louis Rhono has purchased the 
M and M Motor Co. (Buick-GMC), 
Raymondville, Tex., from H. L. My- 
ers and John L. Morgan. 
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lhe Hometown / 


Hometown Americans are those substantial families 
in every city, town and neighborhood who plant 
their roots firmly, face up to the future together, 





Sy ty 


according to Mark U. Watrous, 


\ \ | SMILING SwART2’ state highway engineer. 








“He’s a fake! I happen to know 
he wears a false face.” 


~ |could have 








| 10 Western States 
| Build Road for 
| Truck Study 


| 
DENVER. — Through 


experi-, 
ments on a new stretch of highway 


The section of road is being con- 
| structed at a ccst of approximately 
$200,000 and is jointly financed by 
10 western states. Colorado’s share 
is $30,000. 

Watrous said trucks with various 
loads would be driven continually 


|over the highway to determine the | 


| effect on pavement and foundation, 

Watrous indicated that the tests 
an important bearing 
}on possible truck ton-mile tax 
changes, such as those included in 
Colorado's ill-fated long-range 
highway program. 

The Idaho highway is being con- 
structed under direction of the 


Western Assn. of State Highway | 


Officials in cooperation with the 
|Bureau of Public Roads, vehicle 
|manufacturers and the petroleum 
industry. 

Construction is expected to be 
completed in September, and at 
| least six months of controlled traf- 
| fic will be driven over the highway 
|before definite conclusions are 
reached. Pavement of standard, 


jin Idaho, Colorado expects to learn substandard and above - standard 


|whether heavy and 


jtrucks are damaging state roads, 


overloaded | designs will be used on different 


stretches of the road. 





Catalyst Brings 
Adjournment of 


Pa. Odor Trial 


PHILADELPHIA. Application 
of a new oxidizing catalyst brought 
adjournment of injunction pro- 
ceedings sponsored by a group of 
Allentown neighbors seeking to bar 
Enamelstrip Corp.'s expansion 
plans on the grounds of offensive 
odors, 

Eugene J. Houdry, inventor, who 
claims the catalyst will save oil 
refineries 7,000,000 barrels of oil a 
year and solve 95 percent of the 
solvent odor problem, demonstrated 
the system to Judge Diefenderfer, 
who adjourned the hearing to the 
roof of the Enamelstrip plant. 

Houdry explained that the sys- 
tem had been installed 10 weeks 


| ago in one oven line at the firm 


and that no solvent fumes have 
been discharged into the atmos- 
phere from the unit since its in- 
stallation. 

The jurist ordered further hear- 
ings in the case postponed until 
August to enable new installations 
to be made at the plant to elimi- 
nate odors other than those cuming 
from solvent fumes. 








< -~ 
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and make America grow. 


They make The American Magazine strong too! 
More than 2,500,000 typical Hometown America 
families believe in The American Magazine, for its 


useful, friendly “family” character. 


These readers of The American Magazine have 
incomes 38% above the U. S. average. They build 
more homes. They buy more cars, clothes, foods. 
They invest more. They carry more insurance. 


Their growth earns money for the advertisers who 








INCTICANS 


use American Magazine. There is no surer, stronger 
family purchasing power... yet it is economical. 
Analysis shows that more families are reached per 


advertising dollar through The American Magazine 


than through any of the other family magazines 
shown on the accompanying chart! 


It is good progressive business—planning to grow 


with tomorrow in The American Magazine. Please 





call us to prove it to you. 


merican. .. 


MAGAZINE 


’ 
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job easier, faster and more efficient. He| that the sealer protects the engine against | 
said that it features the first and only| rust, moisture and corrosion, and stops | 


flexible driveshaft, to make operation) leaking auto glass and windshields with 
uc S easier from any angle and to permit) one application. 


quicker entry into back cylinders. * * ‘ 
* * 7 














transmission is dissembled or a new uni- 
versal joint is being installed without | 
additional work. It takes only 15 minutes | 
to complete the job with this set of tools, | 


says the company. 





| CONTINENTAL KIT—An_ Erie conti- 
| nental-type rear deck kit has just been 
}announced by J & H Sales Co., 75 E. 
Wacker Dr., Chicago. The new deluxe 
Model 52G continental-type kit perfectly 
fits all 1949-52 Ford and Chevrolet models 
except the Chevrolet Fleetline. The kit 
clamps rigidly to the bottom of the deck 
lid. Since it is not designed to carry the 
spare tire, it lifts easily with the trunk 
lid. Easy access to the trunk lock and 
center gas tank caps is provided by rais- 
ing the hinged hubcap. 

e * -* 





us Ga * San ant CYLINDER HONE—Hastings Mfg. Co., : FOR FAST FLOOR PATCHING—Instant 
nounces a tool designed and built to | Hastings, Mich., announces a novel type 
quickly and easily pull and install the| cylinder deglazer, the Flex-drive Hone.) pronto SEALER— Aerosol Products, , “at 
transmission bushing and oil seal on Ford| President A. E. Johnson stated that the Corp., 371 E. 116th St., Chicago, an- 3601 S. Filbert, Philadelphia. No chipping 
and Mercury cars from 1949 through 1952| Flex-drive Hone represents an entirely| nounces an ignition and glass sealer that| chopping is necessary in applying it, 


models. The job can be done while the| new conception of deglazing, making the| sprays from a can. The company claims the firm states. 


Use, is a floor patch which can be trucked 


over immediately, according to Flexrock, 














COROGARD—An auto maintenance job 
for “Corogard"’ brand chrome coating— 
in addition to protecting autobody chrome 
from rust—is announced by Minnesota 
Mining and Mfg. Co.'s adhesives and 
coatings division in Detroit. The new use 
for the coating is to protect spark plugs 
and ignition system wiring against ‘‘short- 
ing out.” It is applied by brush or dau- 
ber in less than a half hour's time, the 
3M company says. 

e << « 





WIPER CONTROL—Anderson Co., Gary, 
Ind., has announced a new control instru- 
ment known as ANCO AVR Automatic 
vacuum windshield wiper motor regulator. 
Installed in the rubber hose vacuum line, 
AVR is said to control wiper motor auto- 


matically for safer driving vision. 
* * 





are B. uUuldling: lor Lomorrow 


And Advertisers Note: Build with The American Magazine 


® Read by 18% to 34% more family Family Readers per Dollar 
members per dollar* 

® Read by over 2,500,000 families with 
incomes 38% above U. S. average! 

@ Read for a full month—up to 400% 
longer! 





SHADED GLASS—Globe Mfg., 6550 N. 
Clark St., Chicago 26, announces replace- 
ments in shaded safety glass for automo- 
biles with conventional flat type wind- 


ae VAL if ku Lie — * i / shields. The company says that ‘‘shade- 

eeeee © ee @ @ or OME. OWn AIM LES et SS eze"’ offers protection against glare from 
sun, headlights and road glare and can 
The Crowell-Collier Publishing Company, 640 Fifth Avenue, New York 19, N. Y., Publishers of The American Magazine, Collier's, and Woman's Home Companion be quickly installed. 


* Based on nationwide survey by Stewart Dougall and 
Associates, ABC circulation and B & W page rates. 
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Three States Report Record Funds .. . 








| the first 11 months of the 1951-52 
| fiscal year totaled $35,343,366.29, an 
|inerease of 4.99 percent over the 
|corresponding period of the pre- 





7 


Begonia ge inlgpcot of the general 
Auptrend in motor fuel tax re- 
ceipts, reflecting the sharp increase 
in highway travel, and making ad- 
ditional revenue available for high- 
way construction, is revealed by 


analysis of a sampling of revenue} 


reports from a dozen states in rep- 
resentative areas throughout the 
nation. 

Florida gasoline tax receipts dur- 
ing the fiscal year ended June 30 
soared to an alltime high of $63,- 
000,000, an increase of $6,000,000 


creases in auto tag sales and in 
other fees. 
Alabama gasoline tax receipts| 
|during May totaled $3,534,250, an) 
|increase of $185,610 over the same! 
| month a year ago. 
State gasoline tax receipts in Vir- | 
ginia topped $5,000,000 for the first | 
time for a single month in June. 
Collections of $5,002,894.05 during 
June represented an increase of 
$181,355.86 above the figure for the 
corresponding month last year. 
Minnesota gasoline tax collec- 
tions increased nearly 20 percent in 








June 30, an increase of 26.5 percent 
over the preceding year, License 
plate fee receipts increased by 4 
percent to a total of $2,743,335, 
while diesel fuel tax collections 
were up 67.4 percent to a total of 
$596,240. 

Oklahoma gasoline and fuel ex- 
cise tax collections for the fiscal 
year ended June 30 totaled $41,- 
818,324, an increase of 3.92 percent 
over the preceding year. 

Vermont highway fund collec- 
lections for the first 10 months of 
the 1951-52 fiscal year totaled 
$10,231,936, compared with $9,990,- 





TOWNSEND 


“Word got around to some of 
my creditors that you were going 
to pay cash for this repair job.” 








ceding year. 

Gasoline tax receipts in Ken- 
tucky during the first 11 months of 
the 1951-52 fiscal year totaled $36,- 
837,547, an increase of 6 percent 
over the same period a year ago. 
Total Kentucky road fund collec- 
tions for the period, however, fell 
off slightly from $54,908,299 to $54,- 
611,545. 


Willys Officials to Take 
Special College Course 


Gordon A. Roth, assistant treas- 


|urer of Willys-Overland Motors, 





and Kenneth Mueller, manager of 
Willys sales administration, have 











































































































































































































































































































above the — vito May over the same month last| g12 for the corresponding period been chosen to attend a six-week 
North Carolina’s highway om year. Of the $3,852,405 total, $327,-| of the preceding year. of the 1951-52 fiscal year totaled executive program in business ad- 
also reached a new high of $94,- | 439 was refunded to nonhighway Iowa gasoline tax receipts during] $8,919,989, an increase of $787,342 — at Columbia univer- a 
212,834 during the fiscal year |users, leaving net collections for/ the first five months of 1952 totaled|over the same period last year.| *!*Y- : . ; 
ended June 30, an increase of | the month of $3,524,965. $14,221,200, as against $12,878,635| Gasoline tax refunds, however, are; JR. R. Rausch, Willys vice-presi- 
$6,525,814 over the previous year. + * * for the corresponding period last| reported as starting to climb in} dent, said 50 selected executives 
The increase came largely from TAH gasoline tax receipts] year. Montana after a substantial decline| from all parts of the country will 
greater gasoline tax receipts, but reached a record high of $10,-|| Net receipts of the Montana} in 1951. be given training not available in 
the motor division registered in- | 294,384 during the fiscal year ended| highway fund in the first 10 months Kansas gasoline tax receipts for! other colleges or universities. 
istrati tes for June, 1952-1951 
New Passenger Car Registrations, 18 States for June, 1952-195 
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Can you name these child stars? 


These are no ordinary children! 

One was an international star at 11. One at 7. One at 
only 4! Their faces have been in books, newspapers, 
movies. Thousands of grown-ups have vied for tickets 
to their performances. Perhaps you did! 

Yet did you recognize Olympic star Sonja Henie? 
Violinist Yehudi Menuhin? Movie star Jackie Coogan? 
Or did you only know those dynamic little entertainers 
in the corner? 

They’re the Katzenjammer Kids, of course! And for 
half a century they’ve been performing only in the 
comics! 

Every week, 20 million people follow their adven- 
tures in-PUCK, the only national comic weekly. Along 
with Maggie and Jiggs, Dagwood and Blondie and the 
rest of PUCK’s all-star cast, they’re famous names to 
all America! 

Yes — PUCK’s personalities are famous, and so are 
PUCK’s many advertisers. For instance... Toni Home 


Permanent — 6 years in PUCK! Ford Automobiles — 
8 years in PUCK! Lionel Trains — 19 years in PUCK! 
All top sellers in their field! 

Is yours a mass-consumption product, too? PUCK 
can help you meet the narrowing profit margin in 
today’s market — help give you higher volume sales at 
lower advertising cost. See PUCK’s presentation, 
“Money-Markets and Media” and get the whole story. 


Ask for a showing today. 











The Only NATIONAL Comic Weekly — A Hearst Publication 
63 Vesey St., N. Y., Hearst Bldg., Chicago, 1207 Hearst Bldg., San Francisco 
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Mr. John P. Cunningham, 

Executive vice-president, 

Cunningham and Walsh, 

40 E. 34th St., 

New York, N. Y. 

Dear Jack: 

i lgeventad was a masterful talk you 
gave before the 49th annual 

convention of the Advertising Assn. 

of the West in Seattle. 

Of course, the chairman of the 
American Assn. of Advertising 
Agencies, perhaps, should be more 
cautious about giving away the 
secret of all successful advertising. 
You might find a phalanx of grop- 
ing clients milling at the door of 
Cunningham & Walsh on your re- 
turn ... (address, 40 E. 34th St.). 

However . . . perhaps not, for 
the reason given me by Julian 
Watkins, (editor of that book, 
“One Hundred Best Advertise- 
ments”) in a flattering letter. He 
asked: “Why can’t someone else 
write a great piece of copy like 
‘Somewhere West of Laramie?’ 
“The answer is,” he said 
“They can’t, because they haven’t 

got it in ’em.” 

You almost brought tears to my 
eyes when you said .. . “Merchan- 
dising experts can talk themselves 
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blue in the face about contests, | 
deals, premiums, and other se 
| gimmicks, but it is only good ad- 
vertising copy that gives them stat- 
jure, respect, individuality and 
permanence. Gimmicks are 
a ‘fast buck,’ but 
good copy to make a slow million 
(Hey . will someone 
page the Elysian’ Fields 
Ca-l-l-ing, Mr, Albert Lasker.) 
* * k 





|Wallop of Wisdom 
1 wallop of wisdom took me| 


back to Christmas of 1908, when 


I received a greeting from Harry) 


Wilkerson Ford, then the advertis- 
ing fireball for the Chalmers car. 
Harry had been doin’ baseball for 
|the old Chicago Inter Ocean while 
|I was doin’ police. He led me to 
the National 


and selling. 

That Christmas I was advertising 
manager for the old Jeffery Co. in 
Kenosha, promoting the Rambler 
car. On Christmas morning I re- 
ceived the following telegram .. . 

When you start writing adver- 
tising copy for Jeffery as you 
write personal letters to me... 
then all the rest of us may fold 
our tents like the Arabs and 
silently steal away .,. That’s my 
Christmas wish for you... Harry 
Ford. 

(Harry later built the Saxon car 
and was on his way to making 
millions when he was caught by 
the flu epidemic in 1918, and hun- 
dreds of his friends said goodby to 


a fine personality when he was| — 


buried in Detroit.) 

Thank God ...I then had a boss 
who believed what I had taught 
him about advertising. But... I’m 
telling yuh’, it was a daring thing 
in those days to switch from talk 
about ejector manifolds and offset 
crankshafts to copy that men and 


fine to| 
it takes| 





Cash Register Co.,| 
| where I learned the fundamentals 
|of advertising ... 





Safety Award— 


Chevrolet dealer S. H. Parker (left), acting 


as official representative of Gov. John 
Fine of Pennsylvania, presents his brother 
James Parker, chief of police in Avalon, 
Pa., with the safety award of the gov- 
ernor’s highway safety advisory group. 
Avalon was without a traffic fatality for 
the year 1951. Chief Parker also was 
recognized with an award by the Na- 
tional Safety Council for the safety rec- 
ord hadl his community. 








women on the street could under- 


stand. 
. *” ce 


All Cylinders Hitting 
Next ... big boy, you started to 
hit on all 12 cylinders when you 
said: “Some of the big names in 
consumer products today are dying 
. slowly ... invisibly. That is 
the way it always has been. Where, 
for example, are the soaps of yes- 
teryear ... Pearline . . . Sapolio 
... Pears... the automobiles... 
CURD... CBANRDUEHR... 
CHALMERS ... RICKENBACKER 
. ROCKNE .. . ROOSEVELT 
. and many others. Only yester- 
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When a Car }. 

is a felles 

Ngee best friend 
AN 


When the trunk is loaded to the gills. and you still haven't got all 
that absolutely necessary tackle and duffle aboard — oh, boy, that’s 
when a back seat gets front billing! Providing — providing you're 
wise enough to have Howard Zink seat covers on your car. 
Just pile the stuff in! That slick, tough, snag-resistant 
plastic fabric says no-never-mind. And suppose there's some 
dirt and grease at the end of the trail — wash it off with 
soap and water' Your car is beautified . .. protected 
and conditioned jor living when it's 
equipped with Howard Zink seat covers 
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THE HOWARD ZINK CORPORATION 
Fremont Oto - Passa, NJ - Long Beach Calif - Charleston. Miss. 
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day they seemed so permanent and 


| Vital. 


“With your eyes, stroll through 
the advertising avenues of the cur- 
rent Saturday Evening Post or Life 

. See the advertisements, proud, 
commercial expressions of bigness, 
strength and stability . . Going 
concerns ... going... going. 

“Many of them are dying right 
there on the page before your 
eyes. They’re heading for the last 
round-up. Some die young... 
some linger a generation or so. 
But, many of them will die .. . 
imperceptibly ... gradually ... 
as they lose that ‘selling touch’ 

. . their selling technique.” 

(Jack, you couldn’t talk that way 
if you were not honest.) 

“For these concerns to continue,” 
you said, “it takes continuous good 
Management, continuous good 
product, and continuous good ad- 
vertising and by that I mean, good 
copy. 

“Various consumer organiza- 
tions,” you said, “are asking for 
more information in advertising. I 
have a strong suspicion that if 
somebody advertised the way these 
consumer groups want, he might 
steal the market.” 

* z 


Good Copy 


ELLING facts are 
good advertising and often are 


* 


enough, but what if your selling]... 


facts are much the same as others 
... you need good copy. 

“What if you are trying to sell 
such delicate substances as fashion, 
fragrances or flowers ... You need 
good copy. 

What if you are selling service 
or quality and you honestly believe 
that your craftsmanship is a little 
better than the next guy’s... You 
need good copy. 

What if sales are slacking off 
and people are beginning to quit 
spending? .. . You need good copy. 

(I might interject here that 
Jack Cunningham, before becom- 
ing a top advertising executive 
was a very successful advertising 
artist, but he never mentions art. 

No wonder he would like to read 

advertising copy that paints a 

picture in the reader’s mind with 

words that would do justice to 
the finest illustration conceivable 
of the product advertised.) 

“Consumer panels,” he says, “will 
tell which pictures or babies people 
like but cannot honestly tell what 
will make people buy. No consumer 
panel of 612 women ever wrote an 
ad like “Somewhere West of Lara- 
mie” . No Dr. Gallup research, 
or Hooperating ever devised a 
simple little Dutch girl, dashing 
about with a stick in her hand, 
above the two words “Chases Dirt.” 

“There are no sure, definite rules 
for writing good copy any more 
than there is for writing a good 
poem, but here are a few firm be- 
liefs that, for many years I have 
been trying to drive into the minds 
of men who have merchandise to 
sell . 


“Deliver the merits of the prod-| 


uct with all the interest and im- 


agination you can, but don’t get/| 


caught at it because the public 
doesn’t care about your merit as 
a writer. 


Tell the Story 


yes as much as you can of the 
Selling story in the skeleton 
structure of the advertisement . 

. picture, headline ete ic- 


* * 





Demand Rising 
For Tandems, 


Reo Reports 


LANSING. —A “tremendous in- 
crease” in demand for tandem- 
drive trucks is reported by A. L. 
Struble, sales vice-president for 
Reo Motors. 





essential to|, . 








tures, captions, slogan and name- 
plate . . . because that is all that 
90 percent of your audience will 
read. 

“In the text get the selling argu- 
ments in there fast. Don’t develop a 
trail of words. Every advertisement 
loses thousands of readers at the 
end of the first sentence . . . thou- 
sands more at the end of the 
second, and so on. 

“Now ... you must have con- 
victions . . if you have none 
about the product get them from 
the people who use it ... The 
manner in which you state a fact 
is often as important as the fact 
itself... Never write an adver- 
tisement that doesn’t sell some- 
thing of the character of the 
maker or, in case of retail adver- 
tising, the store which sells it. 

“Finally always remember 
that advertising is not something 
that takes place on the printed 
page. It is something that takes 
place in the consumer’s mind.” 

Pretty sound thinking, Jack ,.. 

I was deeply interested in your 
talk because I know that you know 
a great deal about the subject and 


|you didn’t speculate upon any ex- 
|traneous subject ... 
}the headline hunters. . . 


common to 
such as 
“The Rise of the Greek Drama” 
. what you imagine might be 
going on behind the “Iron Curtain” 
and ...I was impressed by the 
sincerity of your convictions... as 
your clients must be. They must 
feel that you and your associates 
give to their business the same 
concentrated interest that you give 
to your own, 
Most sincerely, 
Ned Jordan 

P.S.: You and I know that there 
are thousands of advertisers and 
thousands of agencies... but 
how many good copy writers are 
there who know from experience 
how right you are. 


Load Tax Appeal 
Fails in New York 


ALBANY, N. Y.—Attorneys rep- 
resenting 250 trucking firms said 
Wednesday that a unanimous rul- 
ing by the state court of appeals, 
upholding New York’s right to levy 
weight-distance taxes on trucks 
using the state’s highways, would 
be appealed to the U. S. Supreme 
Court. 

The trucking interests said that 
the tax is discriminatory in ex- 
empting trucks weighing less than 
18,000 pounds and that it consti- 
tuted an “unreasonable burden on 
interstate commerce.” 

The lower courts hold that the 
power of states to levy taxes for 
use of its highways has long been 
recognized and that the tax is 
actually laid upon road use rather 
than the privilege of doing inter- 
state business. 
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The increase, covering the past | EASIEST OF ALL ACCESSORIES 
two or three years, is largely due TO SELL. Show it and you'll sell it. 


to strict enforcement of weight | 


laws, Struble said in a bulletin tc | 
“and there is| heavy-nap cloth with stitched edge, in 


the Reo sales force, 
every indication that the trend will 
continue.” 

Declaring that tandem trucks 
offer advantages no other com- 
mercial vehicle can offer, Strublc 
said: 

“Tandems are unmatched for off- 
highway operation where heav; 
loads and tough going are en- 
countered, and yet there is a very 
definite place for them in over-the- 
road operation.” 





There’s EXTRA VALUE in this big, 


serviceable metal container. If jobber 
can’t supply, order direct from: 
Las-Stik Mfg. Co., Hamilton, Ohio. 
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HOLIDAY’S AUTOMOTIVE MARKET HAS THE JUMP 
ON THEM ALL! 


Some magazines can give you a good car-owner 
market. And some magazines can give you a good 
car-using market. But only Holiday gives you a 
mass-class market that combines both tremendous 
car ownership and amazing car usage, too! 

Ownership-wise, one out of every three Holiday 
families owns two or more cars. All told, Holiday’s 
more than 850,000 families own well over a million 
cars! 

What’s more, those top-income families are the 
driving-est families in America! They drive twice as 
much as average; buy far more automotive replace- 
ment parts! 

But the biggest jump of all is that Holiday reaches 
its readers when they’re actually in the motoring 


mood! Holiday whets their appetites for visiting new 
places, seeing new sights—enjoying the full pleasures 
of travel by car! 

Those are the reasons why Holiday’s automotive 
market has the jump on them all. That’s why you 
should get the jump on competition by advertising 
in Holiday! 


A CURTIS PUBLICATION 


HOLIDAY means Pleasure and Pleasure means Business! 


Holiday supports the ‘Care 
Will Save Your Car’ campaign 








Arnall Bolsters Hopes 
For Lifting U. 





C. Pegs 


(Continued from Page 1) 


15 to 20 percent below present ceil- | 
ings. 

2. Market prices have remained 
stable following suspension of 

Regulation W. 

3. While there has been a slight 
percentage increase in prices dur- 
ing the past 10 days, this was be- 
lieved due to the usual pre-July 4 
buying activity of the public rather 
than to the steel strike. It was 
pointed out that used-car sales and 
prices usually decline after July 4. 


+ * * 

4 Used cars continue to be the 

* only used product with ceiling 
prices. Because no two are alike, 
ceilings cannot be justified. 

5. The suspension would relieve 
dealers of unnecessary red tape. 

6. Since only suspension was re- 
quested, ceilings could be reimposed 
if prices for some reason reached 
runaway proportions, This, how- 
ever, was labeled as extremely un- 
likely. 

7. Suspension would tend to 





prove to the public that OPS does 
not want to control simply for 

the sake of controls. 

8. The suspension would let the 
public realize their cars are worth 
only what they would bring on the 
market rather than the somewhat 
fictitious ceiling price schedules. In 
many instances, ceiling prices have 
a tendency to hold used-car prices 
up. 


Kans. Dealers Offer Rides 
To Help Voters Register 


FORT SCOTT, Kans.—Fort Scott 
auto dealers have offered to furnish 
free rides during the last 10 days 
of registration so that more eligible 
voters may register for the primary 
election, Aug. 5. Dealers are fur- 
nishing free transportation to and 
from the city clerk’s office for those 
wishing to register. 





The AUTOMOTIVE NEWS ALMANAC is 
a year-long friend. Use it often for statis- 
tics, buyer information and personnel data. 
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Tash Taste 
NO. 22a STANDARD 
Valve Seat Rings 
222; 


HO, 282 COMER WY 
AMENDED 


INSERT 
RINGS 


See Your Authorized K. O. Lee Distributor 


Or Write Factory For 


Complete Literature 


K. 0. LEE COMPANY, ABERDEEN, SOUTH DAKOTA 


WET VALVE REFACERS « VALVE SEAT GRINDER SETS * VALVE SEAT INSERTS 
RESEATER SETS * ROD ALIGNERS © STUD WRENCHES ¢ DRILLS * SANDERS 


POLISHERS ¢ HAND GRINDER SETS + 


REAMER DRIVES © A. C. WELDERS 
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Chrysler's 'Mr. Tech’'— 
“Mr. Tech,"’ Chrysler Corp.'s new talk- 
ing display in the ‘New World's in Engi- 
neering" show, is greeted by Cincinnati 
Chrysler-Plymouth dealer A. F. Kirsten of 
L. T. Patterson, Inc. With Kirsten is Art 
B. Becker of Thomson Bros. (Dodge-Plym- 
outh), Cincinnati, and W. C. Cumbers, 
Plymouth regional manager. ‘Mr. Tech” 
explains Chrysler's continuous training 
program for owner service. 


Curbs 7 


(Continued from Page 2) 
been persuaded that transportation 
is as necessary as production.” 


* + * 
y= specific reference to truck- 
trailer manufacturers, whom 


he lauded for supplying figures on 
which claims for materials are 
made, Lucas forecast that “if the 
situation stands as it now is, an 
80 percent advance (allocation) on 
materials will be assured for the 
fourth quarter and a 60 percent 
advance for the first quarter of 
1953,” the same ratios the industry 
has enjoyed. He urged the indus- 
try to “bear down on the vehicle 
maintenance program with fleet 
owners.” 

L. C. Allman, of Detroit, public 
relations committee chairman of 
TTMA, and identified with Frue- 
hauf Trailer Co., warned the asso- 
ciation to keep a sharp eye on 
“sufficiency ratings” that will be 
applied to highways to determine 
the need for new construction and 
maintenance. In the past, he said, 
there has been too much arbitrary 
judgment of highway building 
needs. 

Arthur C. Butler, director of 
the National Highway Users Con- 
ference, stressed that since Feb- 
ruary, when a group of leaders 
met in New York to discuss the 
road muddle, 11 states have 
formed PAR (Project—Adequate 





Roads) committees. 

“Action must come in the states,” 
Butler asserted. “The very exist- 
ence of a state PAR committee will 


|focus attention on our highway 
| needs. Our work for PAR is iden- 


| tified with the ‘public’ interest and 


is work for our own freedom and 


| prosperity because adequate roads 


mean a strong America.” 
x * * 


p= the chairmanship of Wil- 
liam E. Grace, TTMA president, 
the meetings were also addressed 
by A. M. Baltzer, director of the 
small business and association com- 
mittee of the National Safety 
Council, and Calvin D. Johnson, 
former congressman from Illinois. 

J. R. Pickard, general man- 

ager of Livestock Conservation, 

Inc., Chicago, reported at a com- 
mittee meeting that in excess of 
$27,000,000 of meat is lost annu- 
ally in transportation because of 
bruises due to crowding, bump- 
ing and rushing of cattle, and 
whipping, clubbing, crowding, 
trampling and nail bruises to 
hogs. 

Suggestions to manufacturers to 
help alleviate or prevent these 
problems were offered by Pickard. 

He advocated, with reference to 
vehicle design, proper ventilation 
across the front, on top and along 
the sides; baffles and vents to dis- 
tribute air through the cargo; in- 
sulated roofs or at least the use 
of light colors, especially where 
metal roofs are employed; wide- 
open end gates permitting the pas- 
sage of animals without bruising, 
and research into permanent-type 





flooring. 
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May Sell Rights to Produce Car... 





General Tire Weighs 
Future of Crosley 


(Continued from Page 2) 


contracts has not been interrupted 
by the stock transaction. 

General exchanged 756 shares of 
its 3% percent second convertible 
preferred stock for 317,077 shares 
of Crosley common owned by 
Powel Crosley jr., his family and 
associates. There are 569,254 shares | 
outstanding. 

The agreement which General 
entered into with Powel Crosley 
shows the motor firm owes the 
retiring president $3,172,257. He 
loaned the money to the company 
in the last few years to cover 
losses. 

Under the terms filed with the 
Securities & Exchange Commission 
and the New York Curb Exchange, 
General also agrees to pay or guar- 
antee a $200,000 demand note which 
Crosley has against the motor firm. 

Before going into retirement 
from industry, Crosley put his 
finger on his chief troubles—he 
couldn’t make the midget at a 
low enough price because of rising 
labor and material prices, to at- 
tract sufficient buyers, he said. 

“T tried to save it,” he com- 
mented, “In the last few years, I 
loaned the company more than $3,- 
000,000 of my family’s money in 
addition to the stock rights.” 

Peak month operation was 3,800 
in August, 1948. After that, he 
added, came the change in the 
yardstick of costs and prices to 
the disadvantage of the midget 
car firm. When production was 
halted, output was running from 
between 25 to 50 cars a week. 

One of the provisions of the 
General-Crosley agreement is that 
the reorganized motor firm will pay 
off the debt to Powel Crosley in 
a manner yet to be determined, 
although stock in the revamped 
firm would be part of the payment. 
It is believed that General in- 
tends to use part of the Crosley 
facilities to make metal parts of 
aircraft mechanisms which it is 
turning out for the armed forces. 

While he is saying farewell to 
industry, Powel Crosley pointed 
out he has no plans for giving 
up the Cincinnati Reds of base- 


Former AAA Men Head 


New Toledo Auto Club 


TOLEDO.—Some competition for 
the long-established American Au- 
tomobile Assn. was predicted here 
last week by founders of a new 
“members only” motorists’ club in 
Toledo. 

President of the new club, Motor 
Club Mutual, Inc., is Joseph Davis, 
one-time AAA employe and a for- 
mer auto salesman. Other former 
AAA employes associated with the 
club include George A. Presser jr., 
treasurer, and Gordon Duncan, sec- 
retary. 

Duncan said the organization 
will provide travel reservations and 
offer bail bonds and emergency 
service. It will also offer advice 
on filing and settling claims and 
on insurance questions. 








ball’s National League, which he 
owns. 

“I have reached the ripe old age 
of 65,” he told newsmen. “I’ve 
worked hard. Now I think it’s time 
to take it easier and get a rest. 
I have a farm in Indiana and a 
cattle farm on Bull Island off the 
Georgia coast. They’ll see more of 


me ” 
* * * 


Marion Plant at Standstill 


As General Takes Over 

MARION, Ind. — Announcement 
that General Tire and Rubber Co. 
had acquired the majority stock 
interest in Crosley Motors, Inc., 
found production halted at the 
Crosley assembly plant here. 

Production was stopped at the 
midget auto plant July 15 when the 
company was unable to obtain ad- 
ditional stampings as the result of 
the steel strike. 





Safecrackers Loot 
4 Kentucky Auto 
Firms in Night 


LOUISVILLE.—A gang of safe- 
crackers, working methodically and 
apparently interested only in auto 
firms, staged four successful raids 
in the Lexington area of central 
Kentucky the night of July 12. The 
gang got away with about $2,400 
in cash and a number of checks. 

The work followed a pattern. In 
all cases, the safe combinations 
were knocked off and the tumbler 
mechanisms punched. 

Bobbitt-Hudson Motor Co., at 
Paris, lost about $1,200 despite the 
fact that there was a gas bomb 
attached to the safe. F. C. Bobbitt, 
company president, reported that 
checks were not touched. 

At Canfield Motor Co., Richmond, 
$180 in cash plus a flock of checks 
disappeared. 

Swinford Motor Co., at Berea, 
lost $600 in cash along with checks, 
according to Ray Swinford. 

At Monarch Supply Co., 
chester, about $500 
lifted. 


Towell Heads Up 
Ohio Auto Assn. 


CLEVELAND. — Dave Towell, 
Cadillac dealer in Akron, was 
elected president of the Ohio State 
Automobile Assn. at its concluding 
convention session here. 

Towell succeeds D. M. Whitmore, 
of Piqua. In his annual message, 
Whitmore said membership in the 
association had increased 16 per- 
cent. 

Louis B. Seltzer, editor of the 
Cleveland Press, told the 300 dele- 
gates that although this nation has 
made great strides technologically, 
it has been hurt economically and 
morally. 


Win- 
in cash was 
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“Whirlabout" Umbrella Attracts More Sales 





THE NEW MCFARLAND 


“WHIRLABOUT" 


is a “GREAT” Umbrella (21-foot 


spread) that rotates electrically 6 times per minute. The “GREAT” Umbrella has always 


been a real business builder for car lots. 


It's size and color attract attention and 


create interest. It also affords shade and comfort for customers, salesmen and cars. 
Now with the new “WHIRLABOUT" you can have all of these advantages, plus the 
added attention and advertising value of motion. For full information, on the McFar- 
land “GREAT” Umbrella and new ‘‘WHIRLABOUT," call, wire or write: McFarland 
“GREAT” Umbrella Co., division of McFarland Awning Corp., 742 S. W. 8th Street, 


Miami, Fla. 
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U.S. Buys Ford ‘Jeep’ 


Army Awards $2,500,000 to Company for Design, 


Construction of New Light Vehicle 


(Continued from Page 2) 


awarded to Ford at Detroit. It 
calls for the design, development, 
construction and testing of 14-ton 

military vehicles for the Army 

Ordnance corps. It is understood 
that the vehicle is a general pur- 
pose tactical type similar to the 
Jeep. 

The vehicle will be entirely new, 
with new frame, suspension, body 
and engine, according to L. D. Cru- 
soe, vice-president. One of the fea- 
tures, he said, will be improvement 
in the power to weight ratio. 

Heading the new project is T. H. 
Holden, former manager of the 
truck and fleet sales department of 
the Ford division. Holden joined 
Ford Rouge in 1933 and served in 
various Ford plants as truck and 
bus specialist. 

During World War II, Holden di- | 
rected the B-24 bomber manufac- | 
turing operation at Willow Run. 

Holden will be succeeded as 

truck sales manager by W. E. 

Kimbrough, former manager of 
Ford car and truck distribution, 

according to L. W. Smead, the 

division’s general sales manager. 

Kimbrough started with Ford in| 
Kansas City in 1928 in car and | 
truck sales and was named distri- | 
bution manager in 1949. He will be 
replaced by Joseph Bara, car dis- 
tributor at the Dearborn assembly 
plant. Bara joined Ford in Pitts- 
burgh in 1936. 

Meanwhile, war orders continue 
to stack up on auto manufacturers, 
despite the steel shortage caused 
by the strike. Several factories had 
shut down their defense lines along 
with auto assembly, and others 
were nearing the exhaustion point. 

The St. Louis Chevrolet plant, 
which produced about half of the | 

Army’s output of 105-millimeter 

artillery projectiles, was forced to 

close last Tuesday because of. 
lack of steel. 

The GM division was the Army’s 
largest shell-making plant. It aaatl 
ploved 2,600 workers. 

Willys last week got another 
sizeable increase in defense work 
from the Beech Aircraft Corn. in 
Wichita. The order calls for land- 
ing gears valued at more than 
$3,000,000. | 

Willys officials estimate the 
backlog of unfilled orders for the 








German Derby 
10,000 Youths Compete 


In Free Reich 

DUISBERG, Germany.—One hun- 
dred twenty regional champions 
competed in the German Soap Box 
Derby finals here yesterday (July | 
27) for educational scholarships | 
and the right to represent their | 
country in the International Derby 
at Akron next month. 

The regional winners were chosen | 
from a record 10,000 boys—twice | 
the number of last year’s partici- | 
pants—who raced their homemade 
gravity-powered cars in local com- 
petitions held in Western Germany 
between May 1 and July 13. 

Adam Opel AG., a General Mo- 
tors subsidiary which sponsors the 
annual contest, presented the first- | 
place winner with a scholarship | 
valued at 5,000 marks. He will be | 
brought to the U.S. to race Aug. 10) 
at Derby Downs, Akron, in the 
International Derby, which culmi- 
nates the Soap Box Derby spon- 
sored by Chevrolet. After the race, 
he will make a sightseeing tour as 
the guest of the GM Overseas 
Operations division. 

Second and third-place winners 
of the German derby received 
scholarships valued at 3,000 marks 
and 2,000 marks, respectively. 





ADVERTISEMENT 





The AUTOMOBILE DEALERS' LOCATION 
GUIDE issues a compilation of the names 
and locations, brand of cars and trucks han- 
died by all registered dealers in any particu- 
lar state. Prices on request. 

Minnesota listing in handy cameo book 


form —220 pages......... 0 postpaid 
AUTOMOBILE DEALERS’ * LOCATION GUIDE 
480 Bicir Ave., St. Pavl 3, Minnesota. 


company’s large new landing gear 
plant in Toledo at $6,000,000. 

Initial shipments of complete 
landing gear sets were made in 
June to Kaiser-Frazer, which is 
turning out Fairchild C-119 Flying 
Box Cars. 

The company also announced 
that it had delivered the first of | 
a new series of more stylish, 
more powerful Jeeps to the De- | 
troit Tank Arsenal. 
Improvements on the new Willys | 
Jeep include brakes, a new ma- | 
chine gun mount and a splash-| 
proof ignition system for shallow | 
water. 

In Chicago, the Ordnance district | 
awarded the bulk of its contracts 
valued at $64,576,712 to two auto | 
firms. These were shared by Inter- | 
national Harvester, which received | 





GM Boasts of Steadiness 
In Employment Level 

DETROIT. — General Motors 
reported Friday it had achieved 
an outstanding employment 
record before the effects of the 
steel strike began to be felt. For 
the 12 months ending last June 
30, the percentage of GM hourly- 
rate employment in the U. S. 
did not fluctuate more than a 
few points in any month from 
the average of 309,000. 

A statement preliminary to 
the GM report for the second 
quarter of 1952 said employment 
in the second quarter was not 
materially affected by the steel 
strike. In July, however, as sup- 
plies of steel on hand became 


depleted, layoffs became un- 
avoidable, the statement con- 
tinued. 





127 supplement to its defense con- 
tract just two weeks prior to the 


| $20,576,712 for trucks and spare | latest order for the same items. 


parts, and Studebaker, which got} 
$13,684,373, also for trucks 
spare parts. 


Last week, Oldsmobile announced | moral obligation on the 
and |that its new jet engine plant in/every seller to make certain any 
Lansing is near completion and the | used car sold would meet the in- 


| Production is expected to 


this fall. 


The 700,000-square-foot plant wiil | 


turn out turbine and compressor 
units for the J-65 Sapphire jet 
plane engine. 


Miami Dealers Win 


Sticker Fight 


MIAMI, Fla. Miami used- -car | 
dealers at their monthly meeting | 
acclaimed passage of an ordinance 
by the Miami city commission 
which relieves the dealers of re- 
sponsibility for having an inspec- 
tion sticker on a new or used car 
before it can be delivered to a 
purchaser. Under the new ordi- 
|}nance a Miami buyer is given three 
|days to have the car inspected. 
| President Stacy Rowell congratu- 
lated L. P. Evans, former president 
of the organization, for the suc- 
cessful conclusion of the campaign. 
Evans, in turn, paid tribute to the 
new-car dealers who cooperated in 
the drive. 

Rowell cautioned the used-car 
dealers that while not required by 
the ordinance, there was a strong 





| 
start | 








part of | 








Owner's 50th Buick— 


Oliver M. Dean (left) buys his 50th 
Buick from Chester M. Stanley, president 
and treasurer of Worcester Buick Co., 
Worcester, Mass., who has sold Dean all 
50 cars since 1913. Dean, 87, is active in 
business and drives his own car. He re- 
cently celebrated his 65th wedding anni- 
versary. 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 











| Studebaker was handed a a | $3, 144,- | first machinery is s being installed. | | spection requirements. 


Value toots its own horn... 


Wee you build value into a car, it 
speaks for itself in longer service 
and smoother, more dependable operation. 
And the customer stays sold. Today’s 
motorist wants and expects the best value 
his dollars can buy. Especially in the mov- 
ing parts — the “vital zone’”—where it 
counts most. One way to be sure of “‘vital 
zone”’ value is to keep this simple formula 
in mind when buying component parts: 


quality+service+ public acceptance 





Value = 


As you can see, price is only one factor 
in value and must be weighed in relation 
to the factors above the line. Timken* 
bearings give you far more advantages 
above the line than any other tapered 
roller bearings. And in terms of value fea- 
tures, Timken bearing prices are lower 
today than ever. So by this formula, or 
any other, your best value in tapered roller 
bearings is Timken. The Timken Roller 
Bearing Company, Canton 6, Ohio. 





PRECISION PLUS is assured in Timken bearings 
by careful and accurate testing procedures like 
the one above. In a sound proof room, bearings 
are placed on an instrument that “hears” imper- 
fections. If foreign noise is heard, the bearing 
is discarded. 


its TIMKEN for VALUE 


price 


AOL wate HIG. U 


TAPERED ROLLER BEARINGS 





PROVED ON PINIONS. On the pinion—toughest 6. 
bearing application in the car—Timken bearings 
are standard on all but two makes of cars. On 7. 


pinions, wheels, differentials, transmissions, 
steering gears—throughout the 
Timken bearings give top value. 








ark © WN 


“vital zone’— 8 


10. 


a3. 
12. 
13. 





ONLY TIMKEN BEARINGS 
GIVE YOU 
ALL THESE VALUE FEATURES 


Design leadership 

Steel made in our own mill 

. Precision manufacture 

Rigid quality control 

. More than 50 years’ experience 


Unequalled engineering service 


Unequalled research and devel- 
opment facilities for your use 


. Installation service in the field 
9. Widest range of sizes 
Most dependable source of supply 


PUBLIC ACCEPTANCE 
First choice throughout industry 


Best-known name in bearings 
Widespread advertising 


QUALITY 


SERVICE 








i 
NOT JUST A BALL CD NOT JUST A ROLLER C— THE TIMKEN TAPERED ROLLER (> BEARING TAKES RADIAL 0 AND THRUST —-@)= LOADS OR ANY COMBINATION “He 
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City-by-City Reports .. . 


Used-Car Situation 
In Various Areas 


(Continued from Page 17) 





trading. lowed for depreciation. 
Opinion was divided as to the) Whether conditions 
likelihood of a shortage of good| worse was uncertain. Some dealers 
used cars by fall._-(Mel Adams.) said things already had become as 
. 8 bad as they were in 1946, but others 

. . held more optimistic views. 
Springfield, Mass. Most dealers said they were em- 
“Tight” was a short but wholly) ploying two methods to combat the 
adequate description cf the used-| situation: They were selling cars at 
car business in greater Springfield, | or just a fraction below the abso 
Mass., according to information| lute ceiling, and they were givin; 
voiced by a dozen dealers. | less for tradeins.—(John A. Noll.) 

* + 


At one of West Springfield’s| + 
largest lots, a salesman summed . ° ° 
up the situation as “rotten.” He Cincinnati 


with; Used-car sales, which had been 


said his lot had seven cars, naee @ he fi r th 
nine salesmen on hand to sell them. | 8004 here for the first six months 
|of this year, have slowed down 


“ , $ h | 
BP ip ad a Mg Bt i ant considerably since the first of July. 


pressed, probably we could sell | With dealer stocks of new cars at 
them all in a day. Then where'd we | 2 VeTy low point, the tradein situa- 
be?” tion has tightened. 

Wholesale used-car prices had| _ Most new-car dealers were re- 
zoomed $100 and more on most} 
models, and many retail dealers} 
complained that they were forced 
to absorb the increase. 

“Its just a kick in the pants 
to us,” asserted one. “The Office 
of Price Stabilization puts a ceil- | 
ing price on retailers. We can’t 
go over that price. But it costs us 
a lot more to buy the cars, In 


Auto Ring Jailed 


HAMILTON, Ont.—Four Hamil- 
|}ton men, who pleaded guilty to 
| charges of failing to pay duty on 
|cars entering Canada from the U. 
S., have each been sentenced to a 
year’s imprisonment here. Peter 
Bowman, farmer; Coates Karada- 
vis, salesman; Joseph Mendiuk, 
fact, the OPS ceiling went down | garageman, and Ronald Stephenson 
2 percent the first of July.” | were accused of switching serial 

He referred to the regular quar-' numbers on vehicles. 


SALES- SERVICE 
USED CARS 





















4 


, (J 
HIGHWAY ADVERTISING SIGNS 

Enameled Steel Signs ¢ 49 

FULL SIZE — 8 feet x 4 feet P) 0 


WE DO NOT RENT OR LEASE SIGNS 
YOU BUY OUTRIGHT 


Write today for literature and detailed information 


YOU CHOOSE YOUR OWN WORDING 


COMFORT SPECIALTY CO. 


200 South Seventh Street * St. Louis 2, Mo. 


“NNouncts * 


BIGGER PROFITS await the 
alert dealer of Converto's 
new medium duty hoists and 
bodies. 

NEW FEATURES INCLUDE* 
@ 8 gauge steel flooring 
@ 6% foot width beds 
@ Full 60° dumping angle 

* All Standard ... At No Extra Cost! 


Converto sales are stimu- 
lated by naticnal demand- 
creating ad campaigns and 
free dealer helps. 

Write today for additional 
information and name of 
nearest distributor. 


CONVERTO MFG. CO. « CAMBRIDGE CITY, IND. 














CKE 
a) YP ty ‘Ne 


TRUCK HOISTS 
AND BODIES 
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|moving about 


| sold 140 used cars in May and led 
their policy to be one of careful|crly decrease in OPS ceiling al-|the city with 165 units in June. 
| That seemed to be typical of the 
would get | 








tailing all their salable used cars, 
and a shortage of good, late- 
model units already had begun to 
appear. As for the price picture, 
it generally was up for postwars 
and down for prewars. 

One of the big dealers, who con- 
sistently is at or near the top in 
monthly used-car sales, reported 
50 units as of the 


middle of July. This same dealer 


slackening off of sales in this area. 
(Emery Bacon.) 


* 


. 


* 
Dallas 
Prices on the latest-model used | 
cars were up approximately 5 per- 
cent in Dallas, with others, includ- 
ing prewar cars, holding steady. 
Inventories were termed ade-| 
quate by most dealers, although | 
some were in need of late-model | 
merchandise. Some tightening of 
the used-car supply was expected 
by fall if the floodgates on steel | 
remained closed. 
Most new-car dealers were dis-| 
playing less tendency to wholesale 
used cars, keeping their best late 
models for the retail market. Trade- 
cut. 


in allowances have been 
(Charles Cates.) 
* * + 
Rochester, N. Y. 


A growing shortage of new cars| 
resulting from the steel strike | 
found dealers in Rochester, N. Y..,| 
concentrating increasingly on used- 
ear sales. 

Some dealers were completely out | 


of new cars, while others had com- | 








Horgan Ties in With Movie Promotion— 

Ralph T. Horgan, president of Ralph Horgan, Inc. (Ford), New York, started the 
New York promotion of the Warner Bros. picture, ‘She's Working Her Way Through 
| College,” with three of the showgirls from the picture. Horgan supplied the 1952 


———— 


Munn 


(Continued from Page 3) 
have been shipped to us by 
manufacturers. 

“Our total profit sharing bonus | 
for these years comes to $271,157.67, 
which makes an average per em- 
ploye per year of $1,832.14. 

“The results have been in a de- 
cided drop in employe turnover. In 
eight years, nine members have 
dropped out of the plan. Of these, 


paratively few and were not push-| four were voted out by their fellow | 
ing them. Lower tradein allow-| employes due to an evident lack of | 
ances were reported. | interest in the business or some 

Prices of used cars were tending | Other deficiency. Two left to go into | 
slightly upward, and dealers said| business for themselves. One most 





used-car shortages could develop. 
(George E. Toles.) 


* * * 


reluctantly had to leave town due 
to family reasons, and one was| 


| tempted by the high scale of wages | 


|in war work but within two months 


St. Louis 

Dealers handling used cars in St. | 
Louis report a stiffening status for 
1949, 50 and ’51 models, and scar- | 
city of salable cars entering the) 
second-hand market. | 

Owners appear in a quandary 
as to when more new models will | 
be available and, as a result, are | 
hanging on to the cars they have. | 
This presents a problem for some 
new-car dealers, who find that | 
they still have to push their mer- | 
chandise because prospects with | 
tradeins have become more ex- 
acting in their demands. 

The mechanical condition and | 
remaining life of used cars is the | 
determining factor in prices. Pre- 
war models generally are down in 
value. 

Whether there will be a shortage | 
of used cars depends strictly on/| 
the steel situation, dealers believe. | 
Some are hopeful that auto produc- 
tion will get back in full swing in 
August.—(Sam X. Hurst.) 

. © ca 


Buffalo 


A brisk demand for late-model 
used cars has developed in the Buf- 
falo market in recent weeks. Prices | 
on really clean cars have edged up| 
as much as 10 percent. These are | 
largely 1950s, ’51s and early ’52s. | 

On the other hand, older-model | 
used cars have shown no improve- | 
ment, either in demand or price- 
wise. In fact, some dealers find 
less demand for them. 

Here is the way dealers explain 
it: The steel strike and growing 
shortage of new cars have forced 
many buyers into the used-car 
market. These customers want late | 
models, and most want them right 
away for summer vacations. This 
demand has just about exhausted 
the supply of clean late models. 

On the other hand, unemploy- 
ment resulting from the steel 
strike has cut into the demand 
for older used cars, such as plant 
workers usually buy. The supply 


of these models is_ relatively 
larger as a result. 
New-car dealers are showing 


greater inclination to allow better 
trades on clean late models than 
they did a couple of months ago 
when there was a surplus of ’50s 
and ’5is on lots. 

A survey indicates that most 
used cars in the Buffalo market 
are being retailed, with fewer going 
into wholesale channels. 

Depending on how soon capacity 
output of new cars can be resumed, 
the consensus here is that good 
used cars will continue to gain in 





value in August and September.— 
(George E. Toles.) 


he was back asking for his job. But | 
unfortunately it was filled. 
+ * * 


| 


Service Sales Soar 


oe caliber of our employes has 
certainly increased tremend- 
ously and this has made a favor- 
able impression on our customers. 
This fact is well substantiated by | 
considering our service sales. In 
1943—the year before our plan was 
started—these service sales came to | 
$49,639.83. Each year they increased | 
substantially. In 1951 they came to/| 
$234,394.12. Of course, prices have 
increased and there are more cars 
on the road, but neither of these 
factors could possibly account for 
any increase of that kind. 

“Many times I have been asked 
whether I personally have made 
more money because of the Profit 
Sharing Plan. This I cannot an- 
swer. I know these years have 
been very good ones for all auto- 
mobile dealers, but just what the 
difference would have been there 
is no way of telling. But I do 
know that I am richer in the 
knowledge that I have 29 loyal 
interested partners in the busi- 
ness with me. I am richer in the 
knowledge that this has enabled 
them to buy their own homes, in 
many instances, and to do more 
for their families. I am richer in 
peace of mind, in that I have 
interested partners to help solve 
the problems of the business. 

“IT am richer in the experiences | 
which greater leisure has made pos- | 
sible for me, such as the two years 
I spent, on Gov. Dewey’s appoint- | 
ment, as a commissioner on the, 
original Commission Against Dis- | 
crimination in New York State | 
and such as the time I spent in the | 
founding and developing of Santa’s 
Workshop which only last year was | 
able to bring $30,000 worth of toys | 
to over 10,000 poor and orphaned 


children throughout New York 
State, New England and New} 
Jersey. 


“I cannot tell whether, without | 
the Profit Sharing Plan, I would | 
be richer in my bank balance, but | 
certainly I know that the riches it | 
has brought could not be bought | 
with the balances in many banks.” | 


Carmichael Appointed 


John E. Carmichael has been ap- | 
pointed director of personnel and | 
employe relations at Chrysler's) 
Delaware tank plant, announces | 
Robert T. Keller, plant general | 
manager. Twenty years with Chrys- | 
ler, Carmichael most recently has 
been on the staff of DeSoto Presi- 
dent C. E, Bleicher. 





The back pages of every issue of AUTO- 


| MOTIVE NEWS contain the WANT AD 
| Section. 
the | MOTIVE NEWS WANT ADS! Are you? 


Others are profiting from AUTO- 














CALL IT 


Influence 


... the strong 
persuasiveness of 
THE DALLAS NEWS 


“I don’t care, The News says rain!” 


e No man ever considered that 
“love, honor and obey” would trans- 
late into his carrying an umbrella. 
But in North Texas, where The 
News holds sway, he may as well be 
resigned to his wife’s insistence when 


she has read it in The News. 


@ Call it influence . .. it’s the added 
dimension to print that comes of 
reader trust and confidence, a force 
that carries over to advertising in 
The News. 


e Throughout the 72-county Dou- 
ble Dallas Market, home to more 
than a third of Texas’ population, 
The News is the respected friend 
and adviser. Your sales story in The 
News goes to this nearly four-billion 
dollar market with merchandisable 
coverage — with the incisive impact 
of a wife’s suggestion. 






ll 


rainy Nee 


CRESMER & WOODWARD INC. REPRESENTATIVES 
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Used-Car Auction Prices 


FORD—'52 Victoria, $2,550; 








Market Trend 


As the battle for used cars continued, prices tapered off on later 
models and gained strength in the older models, according to last 
week’s Automotive News’ index of wholesale used-car prices. 

While the overall average price dropped $1 to stand at $1,220, the 
index showed a $12 gain in the price of 46s. A gain of $6 also occurred 


in the price of ’47s. 


Losses were shown for the other models, however. The price of '52s 
was off $4; ’51s, $9; ’50s, $2; ’49s, $6, and ’48s, $5. 

At a dozen representative auctions reporting last week, 1,929 of the 
2,774 cars offered were sold for a percentage of 6914. This compared to 
75 percent sales at the auctions listed the previous week, when 1,248 
of the 1,665 offerings were swapped. 


Prices marked with an * indicate a unit equipped with 
an automatic transmission or overdrive. 


DENVER 

‘(Denver Auto Auction. Sale every Tues- 
uay. Prices are for sale of July 15.) 

(Sold 283 out of 394 offerings.) 
BUICK-—'52 RM sedan, $3,180; Special se- 
dan, $2,580. '51 Super conv., §$2,200*. 
50 Special sedan, $1,275, $1,500*, ’49 
RM sedan, $1,120*. °’48 Super sedan, 
$925. '47 Super sedan, $745. 
CADILLAC—’51 (62) conv., $3,955*; (62) 
sedan, $3,400*. '50 (61) sedan, $2,880*. 
'49 (62) sedan, $2,315*. '48 (62) sedan, 
$1,625*. '47 (62) sedan, $1,325*. 
‘HEVROLET—’52 conv., $2,485*; SL De- 
luxe sedan, $2,190, $2,260*. ’51 SL De- 


~ 






luxe sedan, $1,605, $1,615*, $1,725*. '50/| | 
SL Deluxe sedan, $1,390, $1,395, $1,- | 


420*. '49 FL Deluxe sedan, $1,055, $1,- 
080, $1,095, $1,125, $1,205. ‘48 aerose- 
dan, $895. '47 FM sedan, $840, $880. 
HRYSLER—’52 NY sedan, $3,325*; Sara- 
toga sedan, $3,100*, $3,145*. '50 Wind- 
sor sedan, $1,555*, $1,705*. ‘49 NY 
conv., $1,335*. 

DeSOTO—’51 Custom sedan, $1,635*, $1,- 
870*. '50 Deluxe sedan, $1,395*, $1,495*. 

DODGE—’52 Diplomat, $2,145*; WF se- 
dan, $1,500*; %4-ton pickup, $1,395. ‘51 
Coronet sedan, $1,675*. '50 Coronet se- 
dan, $1,450*. 

FORD—’52 Victoria, $2,590*; ML (8S) se- 
dan, $1,900, $2,145*. °51 Victoria, §2.,- 
000*. °50 conv., $1,225, $1,410*, $1,- 
465*. "49 Custom (8) sedan, $970*, §$1,- 
015*, $1,135*. '46 (8) coupe, $645. 

FRAZER—'49 sedan, $700*. °47 sedan. 
$440*. 

HUDSON—’52 Hornet sedan, $2,565*. ‘51 
Hornet sedan, $1,900*, ‘50 Pacemaker 
sedan, $1,135. ’49 Super (6) sedan, $805. 

KAISER—’51 sedan, $985*, $1.290; Henry 
J sedan, $805*. °49 sedan, $370. 

MERCURY—’52 sedan, $2,735, $2,.785*. °51 
sedan, $1,950*. '50 sedan, $1,370. '49 
conv., $1,195. '48 conv., $845. 

NASH—’52 Rambler country club, $1,885*. 
‘51 Ambassador sedan, $1,655*; Ram- 
bler conv., $1,390, $1,500*. ’50 (600) se- 
dan, $1,030*. 

OLDSMOBILE—’52 (98) sedan, $3,445*. 
"51 (98) holiday coupe, $2,455*, $2,645*; 
(98) sedan, $2,285*, $2.450*. °50 (98) 
sedan, $1,545*, $1,905*. ‘49 (98) sedan, 
$1,605*, $1,275*. ’48 (76) sedan, $735*, 
$805*. 

PACKARD—’51 (200) sedan, $1,810*, $1,- 
890*. '47 sedan, $550*. 

PLYMOUTH—’52 Belvedere, $2,325, §$2,- 
505*; suburban, $2,295; Cranbrook se- 
dan, $1,910, $2,255*. °51 Cambridge se- 
dan, $1,250, $1,680. '50 suburban, $1,- 
480, $1,495. °48 stationwagon, $735. 

PONTIAC—’ 52 stationwagon, $2,885*; 
Chieftain (8) sedan, $2,550*, $2,595*, 
$2,715*. ’'51 Chieftain (8) sedan, $1,770*, 
$2,000*. ’50 Chieftain (8) sedan, $1,545, 
$1,595*, $1,750*. °49 SL (8) sedan, §$1,- 
060*. ’48 (6) sedan, $1,110*. 








STUDEBAKER—'52 Champion sedan, $1,- | 


800*. ’51 Champion sedan, $1,140*. 50 
Commander sedan, $1,010*, $1,175*. °48 
Champion sedan, $705*, $800*, $850*. 

WILLYS—’52 Jeep, $1,485. °50 station- 
wagon, $1,295. 


MASON CITY, IA. 


(Lapiner’s Used Car Auction. Sale every 
Wednesday. Prices are for sale of July 16.) 

(Market steady, Demand good.) 
BUICK—’51 Super conv., $2,295*. ’50 Su- 
per Riviera, $1,850*; Super 4-dr., $1,- 
640*. ’°49 RM 4-dr., $1,265*; Super 4-dr., 
$1,270*. '48 Super 4-dr., $815. '47 RM 
4-dr., $715. 
‘“ADILLAC—’'50 (62) 4-dr., $2,980*. °49 


—_ 





LICENSE PLATE 
FASTENERS 





. 


OLDSMOBILE 


’50 Champion 2-dr., $1,170*; 


CHARLOTTE, N. C. 


Prices are for sale of July 
(Sold 119 out of 185 offerings.) 
BUICK—'52 RM 4-dr., $3,025; Super 4-dr., 


’51 Custom 4-dr., $1,710*. 


$1,850; Special 4-dr., $1,800. °51 Deluxe | B 


"49 Deluxe 4-dr., 


1952 


2-dr., $1,200; Special 2-dr., $1,050. ‘48 
FL 2-dr., $1,000 


DODGE—’51 coupe, $1,300. "50 conv. 4- 


dr., $1,500, $1,440 


‘51 Custom Victoria, $2,040 

tom 2-dr., $1,680, $1,675, 

Custom 4-dr., $1,500; Custom 2-dr., $1,- 
350; Deluxe 2-dr $1,200 49 Custom 
conv., $910; Custom 4-dr., $1,100; Cus- 
tom 2-dr., $1,100 48 2-dr., $755 '47 
i-dr., $690; 2-dr., $785; cab, $700 16 


2-dr., $700, $665, $510 


HUDSON—’'49 4-dr., $700 
LINCOLN—’49 2-dr., $1,025 
MERCURY—’52 Monterey 2-dr., $2,750 


"50 2-dr., $1,500 

"51 (98) 4-dr., $2,360; 
(88) 4-dr., $2,350. 50 (88) 4-dr., $1,660; 
(88) 2-dr., $1,700". '49 (88) 4-dr., $1,- 
425; (88) 2-dr., $1,350; (76) 2-dr., $1,- 
000. '46 (76) 4-dr., $500. 





PACKARD—’50 4-dr., $1,025 
PLYMOUTH—’52 Cranbrook, $2,300. ‘51 


conv., $1,600; Cranbrook 4-dr., $1,555 


'50 conv $1,200. ‘48 conv., $875. ‘47 | 


cab, $690. 


PONTIAC—’'52 (8) conv., $2,925. ‘51 (8) 


4-dr., $2,020; (6) club coupe, $1,675. °50 
(S) 4-dr., $1,675; (8) 2-dr., $1,670. ‘46 
4-dr., $675. 


TUDEBAKER—’50 Champion club coupe, 


$1,120. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every | 
| Friday. Prices are for sale of July 11.) 


(Sold 173 cars out of 255 offerings.) 


UICK—’52 RM sedan, $3,100*. °51 Super 


sedan, $2,500*; RM sedan, $2,220*; Spe- 


cial sedan, $1,975, $1,950. ‘'50 Special 


sedan, $1,650, $1,550, $1,380, $1,070; 
Super sedan, $1,620, $1,600, $1,530; RM 


sedan, $1,590*. °47 Special sedan, $375. 
| CADILLAC—’52 (62) sedan, $4,330*, ’50 











On or Off With a Quarter Turn 


Heavy %-inch bolt (with T-head 
and square shoulder) fastens li- 
cense plate securely in place. Will 
not lose off. 

PLATED TO PREVENT RUST 
No. 51—Dealer Cost, each. ....$ .20 
Packed 12 to Box- 
Money-Back Guarantee 
IMMEDIATE DELIVERY 


If Your Jobber Cannot Furnish 
Order Direct from . . 





HOUSER ENGINEERING & 
MFG., INC., Bluffton, Ind. 


Over 100 Service Items 
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(62) sedan, $2,800*. ‘49 (62) sedan, $2,- 
050*; (62) conv., $2,560*%, $2,550°, §$2,- 
300*; (61) club coupe, $1,875*; sedan 
$1,975*. °47 (62) sedan, $900°. 


CHEVROLET—'52 %-ton pickup, $1,450 


3 at $1,435. ‘51 Bel-Air, $1,850*; SL 
Deluxe sedan, $1,705, $1,670, $1,650, $1,- 
575; FL Deluxe sedan, $1,670, $1,625; 
SL Special sedan, $1,620, $1,580, $1,600 
‘50 SL Deluxe sedan, $1,450, $925, $1,- 
050; conv., $1,345, $1,200. '49 SL Deluxe 
conv., $1,050, $710. °48 FM sedan, $875 
FL sedan, $875, $830. 47 SM club 
coupe, $810, $775; sedan, $805, $625. ‘46 
SM sedan, $675. ‘41 club coupe, $275 


CHRYSLER—’51 NY 4-dr., $2,075° *50 


Imperial 4-dr., $1,420*, $1,250°. 


DODGE—’51 Meadowbrook 4-dr., $1,550°*; 


Coronet sedan, $1,525*, $1,485°, $1,475*° 
‘49 Wayfarer sedan, $980, $940; %-ton 
pickup, $330. °46 Custom 4-dr., $420. 


FORD—’'52 Victoria, $2,525*; %-ton pick- 


up, $1,380. ’'51 Custom (8) 4-dr., $1,- 
895*, $1,790*, 3 at $1,700*, 2 at $1,675°; 
2-dr., $1,655, 2 at $1,650, 2 at $1,645; 
Custom (6) sedan, $1,575, 2 at $1,550, 
$1,450; Crestliner conv., 2 at $1,700*, 
$1,590; Deluxe (8) sedan, $1,525. ‘50 
Custom (8) sedan, $1,350, $1,150, $1,- 
130, $1,030; Deluxe (8) sedan, $1,260, 
$1,200, 2 at $1,190; Deluxe (6) sedan 
3 at $1,175, $1,150. °49 Custom (8) 
sedan, $1,025, $1,120, $1,000, $990; Cus- 
tom (6) sedan, $810; conv., $850; %-ton 
pickup, $850, $760. '48 Deluxe (8) sedan, 
$875, $770, $750, $630; conv., $665. ‘47 
Deluxe (8) 2-dr., $795. 


HUDSON—’47 Commodore (8) sedan, $450 
KAISER—’49 4-dr., $450. ‘47 4-dr., $300. 
MERCURY—’51 club coupe, $1,720*; sedan, 


$1,700*. °50 club coupe, $1,325*; station- 
wagon, $1,625*; sedan, $940. ‘47 conv., 


$650. 
NASH ‘51 Rambler, $1,400; Statesman 


(Continued on Page 38, Col. 2) 
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Fick Opens New Kansas City Facilities— 


Rudy Fick has opened this new showroom and service center in Kansas City. The 
Ford dealer said that 53,000 persons took part in three-day ceremonies. The facilities 
are complete with showroom, service center, roof parking and a used-car lot. The 
building covers 107,000 square feet. 

Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story every week throughout the year. 
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Average Dealer Volume Off 4%, FRB Finds. . . 





1951 Auto Sales Drop Analyzed 


By Bernie Thomas 
Associate Editor 

the mythical bird who al- 
flys backwards to see 
has been, the Federal 
Reserve Board has come up with 
some interesting statistics on the 
sales and credit experience of auto 
dealers during 1951. 

The FRB found in a survey of 
3,632 dealerships that total sales 
for the average auto dealer dur- 
ing 1951 were down 4 percent 
from 1950. 

At the end of last year, the aver- 
age dealer’s inventory was up 16 
percent from the end of the previ- 
ous year. Much of this increase was 
attributed to higher prices and the 
concentration of manufacturers’ 


IKE 
4 ways 
where he 








production on deluxe models. How- 
ever, at the end of 1951 dealers 
were turning inventories over at 
the rate of only 8.6 times annually, 
as compared with 10.3 times an- 
nually in 1950. 

* + + 


| 


REAKING down sales, the FRB | 


found that a typical dealer’s 


cash sales showed an 8 percent de-| 
in 1951. Sales on the install- | 


cline 
ment plan dipped one percent, while 
| charge accounts sales (presumably 
sales covering service and acces- 
| sory purchases) were up 5 percent. 

The downward trend of sales in 
1951 was general for dealers in all 
| size groups, reflecting a substan- 
| tial reduction in number of new 


| ° : . 
' vehicles sold. New-car registrations | 





‘(Yourself in Your Customers’ Shoes! 
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motor car manufacturer. 


To acquire the priceless asset of owner loyalty is the goal of 
Nothing contributes more 
strongly to the attainment of this end than a product that 


delivers lasting satisfactory performance. That’s why it’s just 
FR 23 good business to specify engine components that maintain your 


standards of quality and service. In carburetors, Stromberg, 


a al because of exclusive design features and mechanical simplicity, 
is recognized as the carburetor that delivers better performance 





ECLIPSE MACHINE DIVISION OF 
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# Sales: Elmira, N. Y. 





» Service Sales: South Bend, Ind. 


longer. Put yourself in your customers’ shoes and make sure that 
you get lasting performance by specifying Stromberg* carburetors. 


*REG. U.S. PAT. OFF. 
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AVIATION CORPORATION 


Export Sales: Bendix International Division, 72 Fifth Avenue, New York 11, N. Y. 





in 1951 dipped 20 percent below 
1950 levels. 

Meanwhile, however, the FRB 
reported, the used-car business 
was a strengthening factor in the 
automobile sales picture of 1951. 
The report said that used-car 
sales held at about the same level 
as prevailed in 1950. 

In addition to used cars, a great- 
er volume of parts and _ service 
| business, and a higher percentage 
of deluxe models in new-car pro- 
duction helped to offset the drop 
in number of new cars sold. 

* * *. 

HE FRB found that business 

was toughest during 1951 for 
dealers in such cities as East 
Orange, N. J., where business was 
off 40 percent, and in Fort Worth, 
| off 35 percent. Sales were down 19 
percent in Los Angeles. 

But on the brighter side, these 
cities reported automobile sales 
up in 1951 as follows: Newark, 28 
percent, and Niagara Falls, N. Y., 
47 percent, 

Expanding the survey to include 
automobile tire and accessory 
stores, the FRB found that total 
sales for such outlets in 1951 were 
up one percent from 1950. Both 
cash and charge account sales rose 
| considerably for these stores, but 
| installment sales were down 6 per- 
cent. 


* * * 


i ie data compiled by the FRB 
showed that tire and accessory 
stores made most of their hay in 
the first few months of 1951. Later 
sales dropped off, but in 1951 vol- 
| ume was below that of 1950 in only 
| four months of the year. 
Tire and accessory stores were 
| one of only two groups handling 
durables to report a decrease in 
the retail value of inventories at 
the end of 1951. The other group 
was furniture stores. 

The inventory reduction by the 
2,556 tires and accessory stores re- 
| porting to the FRB was about 3 
| percent. At the end of the year 
| inventories were being turned over 
at a rate of four times annually, 
as against 4.2 times annually at the 
end of 1950. 








Reo Registers 
New Sales, Net 
Records in Half 


LANSING.—For the second 
straight year, Reo has reported a 
new sales record and the greatest 
profit before taxes for any Six- 
month period in the company’s 
history. 

For the six months ended June 
30, it had net profit of $1,921,000, 
after provision for federal income 
and excess profits taxes, equal to 
$3.90 a share. This compares with 
a net profit of $1,759,000, after 
taxes, equal to $3.57 a share, for the 
first six months of 1951. 

Sales of $79,000,000 for the cur- 
rent half-year period compare with 
$57,000,000 for the corresponding 
six months of 1951. For the quarter 
ended June 30, the company re- 
ported a net profit of $1,231,000, 
after provision for federal income 
taxes, equal to $2.50 a share, as 
compared with a net profit of $1,- 
085,000, after taxes, equal to $2.20 
a share, for the corresponding 
quarter of 1951. 

Sales for the quarter amounted 
to $41,850,000, as compared to $31,- 
171,000 in the second quarter of 
1951. Joseph S. Sherer jr., president, 
told stockholders that prospects for 
the balance of the third quarter 
were “not promising” because of 
the effects of the steel strike. 


‘Buffalo Lot Fined 
‘In Reg. W Case 


| BUFFALO.—Federal Judge John 
| Knight fined Smiling Jack Chesbro 
|Ine., used-car dealer here, and its 
three principal officers a total of 
| $11,000 for violating the now- 
| rescinded price regulation calling 
| for a one-third down payment on 
| cars. 

| He fined the corporation $5,000 
and Morris Silverstein, Jack Ches- 
bro and Carl Silverstein $2,000 each, 
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But Compulsory Programs Face Uphill Fight . . . 


1952 








More States Eye Car Inspections 


EW and stronger compulsory 
4+‘ motor vehicle inspection laws 
will be sought in some of the regu- 
lar legislative sessions scheduled 
for next year in 44 states, reports 
from state capitals indicate, despite 
the rejection of such proposals 
where introduced in the compara- 
tively few legislatures which con- 
vened this year. 

Compulsory’ inspection bills 
were unsuccessfully introduced 
this year in the legislatures of 
Georgia, Kentucky, Louisiana, 
Michigan, Missouri, New York 
and Rhode Island, indicating a 
continued rough road for this 
type of legislation in the future. 

Although compulsory periodic 
inspection of motor vehicles has 
long been advocated by safety au- 
thorities, the record shows a sharp 
divergence of opinion among state 
lawmakers both as to the need for 
any type of inspection programs 
and as to whether inspections 
should be conducted through state- 
designated private garages and 
service stations or at state-operat- 
ed testing stations. 

Except for last year, when new 
inspection laws were enacted in 
Texas and West Virginia, the drive 
for periodic inspection legislation 
has been virtually fruitless for 
more than a decade. 

* * * 

HE new Texas program itself is 

continuing to run into stiff pub- 
lic opposition, despite easing of its 
requirements and extension of the 
deadline for compliance. Many 
candidates for the legislature are 
campaigning on platforms calling 
for repeal of the inspection law. 

Fourteen states and the Dis- 
trict of Columbia now have laws 
requiring annual or semi-annual 


inspection of motor’ vehicles. 
They are Colorado, Delaware, 
Maine, Massachusetts, Missis- 


sippi, New Hampshire, New Jer- 
sey, New Mexico, Pennsylvania, 
Texas, Utah, Vermont, Virginia 
and West Virginia. State-operat- 
ed testing facilities are used by 
Delaware, New Jersey and the 
District of Columbia. The others 
conduct their programs through 
state-designated private garages. 
Several other states conduct spot 
checks of the mechanical fitness of 
motor vehicles through roadside 
tests. In addition, a number of 
states permit municipalities to con- 
duct local inspection programs. 
States in which compulsory in- 
spection legislation probably will 


Ford Celebrating 
Decade of Aid to 
Legion Baseball 


DEARBORN. —In celebration of 
the 10th anniversary of their par- 
ticipation in the American Legion 
junior baseball program, Ford Mo- 
tor Co. and its dealers are planning 
to make thousands of awards to 
winning players. 

Some 15,000 teams, made up of 
boys 17 and under, now have their 
sights set on state elimination 
tournaments in the nationwide Le- 
gion project. 

This year, the Ford division will 
award team plaques to the tourna- 
ment winners of the 48 states, the 
District of Columbia and Hawaii 
and team plaques to the 50 runners- 
up. In addition, 2,400 individual 
awards will be given to 1,200 play- 
ers on the state championship 
teams and 1,200 to the players on 
the runner-up teams. 

The Ford national junior baseball 
plaque, presented annually since 
1943 to the team winning the na- 
tional championship, will be award- 
ed again this year. It was won in 
1951 by Crenshaw Post 715, of Los 
Angeles. 

Individual members of the teams 
contesting for the state champion- 
ships will receive a folder contain- 
ing their team’s picture, a copy of 
the “code of sportsmanship” and 
an awards certificate. 

Tribute to Ford’s participation in 
the baseball program was paid by 
Donald R. Wilson, national com- 
mander of the American Legion, in 
the 1952 Junior Baseball handbook. 

“Our thanks are extended to the 
Ford Motor Co. and its Ford, Lin- 
coln and Mercury dealers who an- 
nually assist financially more than 
5,000 post teams,” Wilson wrote. 





with such legislation also failing 
of enactment in Missouri. A bill 


be considered next year include 
Florida, Georgia, Michigan, Minne- 


sota, Missouri, New York, North) that would have established a 
Carolina, Ohio, Oklahoma and ame fone : 
Soe. Eland. compulsory inspection program 


at state-operated stations was re- 


A review of current-year legisla-| . . > 
F g jected by New York lawmakers, 


tive action shows that Georgia law- 


makers rejected a bill which would a = oa by Gov. 
have required semi-annual inspec- oe a ang 
tions at a maximum fee of 50| Legislation calling for state- 


owned and operated permanent in- 
spection stations and semi-annual 
inspection of all vehicles again 
failed to win legislative approval 
|in Rhode Island, although advocat- 
ed by the state motor vehicle safe- 
interim 


cents. The state patrol would have 
been the enforcing agency. 
+ . * 


| J [NSUCCESSFULLY _ introduced 
in Kentucky was a bill to re- 
| quire the state police to make safe- se 
| ty inspections of all motor vehicles| tY code commission, an 
|in the state at least once a year. | Study group. 

A bill proposing compulsory Subsequently, the Rhode Island 
semi-annual inspections at state-| state registry of motor vehicles an- 
designated private garages was|nounced that it would conduct 
withdrawn from the Louisiana leg-| year-round inspections of motor 
islature by its sponsors. In New| vehicles using the department’s 
Orleans, however, appropriations | own inspectors instead of designat- 
were granted for planning, con-| ed private garages and service sta- 
structing and equipping a munici-| tions, which had been used previ- 
pal motor vehicle inspection sta-| ously. It was announced that the 
tion. tests would be conducted at select- 

Two compulsory inspection bills | ed roadside stands, with the coop- 
died in the Michigan legislature, | eration of state and local police. 





Welcome! 


New Deals 









Logan Gets Chevrolet Franchise— 

Chevrolet Eastern Regional Manager A. W. Famular (center) hands over the Chevro- 
let selling agreement for Fairfax, Va., to M. J. Logan. At the right, H. P. Sattler, 
assistant regional manager, witnesses the transaction. Logan was formerly zone sales 
manager for the Baltimore-Richmond zone for Chevrolet. He had been associated with 
Chevrolet for nearly 23 years, serving in Richmond, Syracuse, Providence, Detroit, 
New York, Buffalo and Baltimore. The new dealership will be called Logan Chev- 
rolet Co. 





Tocks Appointed Kingston Distributor— 

Lester A. Tocks, who recently purchased Stuyvesant Motors Co., Kingston, N. Y., has 
been appointed Cadillac-Oldsmobile distributor for the area. in buying out the 
dealership, Tocks said that he would retain the name but would incorporate. He is 
also retaining the entire employe staff. Leon Chambers (left), one of the former owners 
of Stuyvesant Motors, watches the signing of the distributor agreement by Tocks 
(center). Harry Huft (right) represents Cadillac as district manager. 





Smith Family Opens Packard Dealership— 

Tom Smith (center, seated) and his two sons Robert and Tom jr. (standing) have 
opened a new Packard dealership in Oklahoma City and will call it Tom Smith and 
Sons Packard, Inc. H. J. Hoffman (right), Packard zone manager, welcomes the three 
Smiths into the Packard organization. All have had previous dealership experience. 
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All departments of Chappaqua Motors, 


were represented when 


Alfred Cronk, service manager. 





DeSoto Award Given Chappaqua Motors— 


Inc. (DeSoto-Plymouth), Chappaqua, N. Y., 


the dealership received a plaque signifying two year's 
participation in the DeSoto-Plymouth master technicians service conference. Present 
for the award were (left to right): Nance Krone, office manager of the dealership; 
J. C. Griffin, DeSoto district manager; Devoe B. Bingham, president of the firm, and 





By Ernest Peterson 
Staff Correspondent 

PORTLAND, Ore. Tragedy 
struck General Motor’s official 
family for a second consecutive 
weekend when the bodies of C. P. 
Culhane,. United Motors Service 
general sales manager, and A. M. 
Jones, the division’s West Coast 
sales manager, were found July 20 
in Crater Lake national park. 

The men, shot through the head, 
with a_ .32-caliber pistol, were 
found side by side about three 
miles from the park’s entrance in 
a dense underbrush. Searchers had 
been looking for the men for 48 
hours after they failed to keep an 
appointment with two Klamath 
Falls dealers. 

(On July 13 Arnold Lenz, gen- 
eral manager of Pontiac, and his 
wife were killed when their car 
crashed into a train near Lapeer, 
Mich.) 

Robbery was believed to be the 
motive for the murder since the 
wallets of both men were empty 
even though Mr. Jones was known 
to have cashed a $100 check shortly 
before entering the park. An in- 
tensive search for clues to the 
slayer was proving’ inconclusive 
late Thursday. 

Each man had been gagged with 
an undershirt believed to have be- 
longed to the assailant. Mr. Jones’ 
shoes were missing. 

An autopsy proved that Mr. 
Jones was hit a severe blow on 





Commerce Dept. 
To Survey New 


Business Markets 


WASHINGTON.—In preparation 
for the time when current defense 
goals have been reached, Com- 
merce Secretary Charles Sawyer 
last week ordered an immediate 
study of potential markets for 
goods and services of American 
business so that the U. S. economy 
might continue to operate at high 
levels of production. 

The study will be conducted by 
the department’s business econo- 
mists in cooperation with the com- 
mittee for economic development. 
Sawyer said that the long range 
appraisal of the nation’s economic 
future will be published by Jan. 1, 
1953. 

The project will be similar to one 
undertaken in 1943 when the de- 
partment published a study entitled 
“Markets After the War.” It 
sought to aid employers in prepar- 
ing production and marketing 
plans to provide maximum employ- 
ment and high productivity after 
World War II. 

The new study will provide an 
appraisal of potential markets for 
goods and services which will be 
available or may be _ stimulated 
after the present defense build-up 
has been completed. 

Peak production in the present 
defense build-up is expected about 
mid-1953. 

“The 1943 study, whose conclu- 
sions were at variance with the 
dire predictions of many others at 
that time, proved to be substantial- 
ly accurate,” Sawyer said. “I be- 
lieve that the work now being un- 
dertaken will produce an equally 





helpful result.” 


Culhane’s Slayer Sought 
In Second GM Tragedy 





the head before he was shot. This 
led officials to believe that he put 
up a fight before he was killed. 
There were no signs of blows on 
Mr. Culhane’s body. 

George Dunkin, 67, a hermit who 
is sought for the murder of a state 
policeman in the park in June, was 
first believed to be the murderer. 

Police then discarded this idea 
because Dunkin lives in a cabin 25 
miles from the scene of the crime 
and had never been known to 
carry a pistol. His sole weapon was 
a deer rifle. 

Officers also said that it would 
have been difficult for one man to 
have aimed a gun at the victims 
and still gagged them. 

Mr. Culhane had been on a 
business trip. He met Mr. Jones 
in San Francisco. The two trav- 
eled to Klamath Falls on July 13 
for another business conference. 


At Klamath Falls, they met 
Frank Eberlein, United Motors 
Service distributor, and John 


Vaughn, Eberlein’s assistant. After 
their business conference, Mr. Cul- 
hane and Mr. Jones set out for the 
park, where they were to be joined 
by Eberlein and Vaughn for a 
weekend of fishing. 

Eberlein and Vaughn passed the 
spot where the murdered pair had 
pulled off the road apparently to 
observe the scenery. They recog- 
nized the company car used by the 
victims. 

When their own preliminary 
search failed to turn up the two 
executives, Eberlein and Vaughn 
notified park rangers. State police 
and the FBI were called in. 

The party first searched the can- 
yon floor immediately below the 
point where the car was found. 
The canyon walls slope sharply for 
150 feet and then drop another 150 
feet to the canyon floor, which still 
was partially covered by snow. 

Mr. Culhane had been with Unit- 
ed Motors, distributor of GM auto 
accessories, since 1935. He was ap- 
pointed sales manager in 1951. He 
is survived by his wife, Irene, and 
two sons, Charles jr., 23, and Da- 
vid, 21. 


Weekend Work? 


Albertans Want Garages 
Open Longer 

EDMONTON, Alta.—The voice of 
the Edmonton chamber of com- 
merce may be added to that of the 
Alberta Motor Assn. in requesting 
relaxation of regulations of the in- 
dustrial relations code which re- 
stricts hours of work by mechanics 
and service station workers. 

The council of the chamber, at 
a meeting here, decided that auto 
repair and service as available 
under the restrictions is inadequate 
to meet the needs of motorists and 
tourists, particularly. 

Instances were quoted of visitors 
being held up in cities for entire 
weekends because they were unable 
to get repair work done until Mon- 
day. 

According to present regulations, 
mechanics may work only from 
8 a. m. to 5 p. m. on weekdays with 
a half day on Saturday. Work done 
beyond those hours must be done 
under special permit, the council 
was told. 
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Third C howeelit Dealership | 
Set Up in New Orleans 
Dumas Chevrolet Co., owned by 





Used-Car Auction Prices 








Dumas Milner and Ben ‘Nelson, has 
been appointed as the third Chev- 
rolet dealer in New Orleans. 


; sedan $1,275 $1,160 50 Statesman 
Milner also operates the Chevro- sedan, $1,110, $955 

let dealership in Jackson, Miss. “at was elses aan ee 

: ¢ ay, $2.45 5 Qs) 

Nelson will manage the New Or- sedan, $1,740*%, $1,650" $1,600*; (88) 

leans operation, at Carrollton and ‘ean, $1,600". '49 (85) sedan, $1,280 

Tul LA : (98) sedan, $1,100*; (76) sedan, $1,035* 
ulane Aves. 4% (98) sedan, $1,000* 





In Buffalo and its five adjacent suburbs 19,062 new family unit 
dwellings have been built since 1947. Of these, 14,521 or 76% 
are one-family homes, owned by their occupants and valued at 
over 110 million dollars. 


In the A. B. C. City Zone of Buffalo, with 222,350 families, the 
Buffalo Evening News circulation is 204,068—92% Coverage. 
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PLYMOUTH 52 conv $2,200; Cambridge 
club coupe, $1,830 51 Savoy, $1,800; 
eony $1,700 50 Suburban, $1,400; SD 
sedan, $1,200 49 Deluxe sedan, $950 
18 conv $500; SD sedan $550 417 
SD 4-dr., $725 

PO! IA 51 Chieftain (8) sedan $2 
O37*, $1,990*, $1,950*, $1,880 50 Cata 
lina, $2,000°, $1,900*; Chieftain «R) 
sedan, $1,525 

STL DEBAKER ‘51 Champion club coupe, 

$1,170 ‘50 Champion conv $1,- 
4-ton pickup, $600 
s 52 Wing 2-dr., $1,530 50 Jeep 
stationwagon, $950 47 Jeep station- | 
wagon, $450 
MISCELLANEOUS 18 GMC ton pick 
up, $615. 
AMARILLO, TEX. 
| (Amarillo Auto Auction, Sale every Fri- 
day. Prices are for sale of July 18.) 

(Sold 295 out of 370 offerings.) 

BUICK —'51 Riviera, $2,280; Special 2-dr., 
$1,965. '50 2-dr., $1,001, $1,250. 

CADILLAC 52 (62), $4,550 ‘51 (60) 
Special, 13,525 

CHEVROLET. —'52 Bel-Air, $2,385. ‘50 4- 
dr., $1,235. '50 2-dr., $1,075 

CHRYSLER—'52 NY 4-dr., $3,315 

DeSOTO—'51 4-dr., $1,815 

DODGE—’'52 4-dr., $2,210. °50 club coupe, 
$1,325 

FORD—'52 Victoria, $2,685; (8) 2-dr., 
$2,425; (6) 2-dr., $1,980. ‘51 (8) 4-dr., 
$1,580 

FRAZER—’51 4-dr., $1,355. 

HUDSON—'51 4-dr., $1,445 "49 «4-dr., 
$695. 

KAISER—’51 4-dr., $1,315 

MERCURY—’'52 2-dr., $2,780 ‘51 4-dr., 
$1,950. 

NASH—’50 4-dr., $960. 

OLDSMOBILE—°52 (88) 4-dr., $3,190. °51 
(88) 4-dr., $2,035. 

PACKARD—’52 4-dr., $2,465. ‘49 conv., 
$810. 

PLYMOUTH—’52 4-dr., $2,245; Belvedere, 
$2,310. 

PONTIAC—’'52 (8) Catalina, $2,775. ‘51 
(8) 2-dr., $1,795. 

| STUDEBAKER "51 conv., $1,405. "50 
| Champion, $1,015. 
7 a] 
EBENSBURG, PA. 
(Ebensburg Auto Auction. Sale every 


Thursday. Prices are for sale of July 17.) 

(Bidding fast and prices up on clean 
offerings, of which 104 out of 133 were 
sold.) 


$1,460, $1,375; SL Deluxe sedan, $1,430, 
$1,240; SL Special sedan, $1,230, $1,150. 
: $1,150; SL Deluxe sedan 
SL Special sedan, $1,075. ‘48 
aerosedan, $850, $800; FM sedan, 
. '47 FM sedan, $700; conv., $665; 
sedan, $700. '46 FM sedan, $600, 


$520. 

CHRYSLER—’52 Windsor sedan, 
’51 NY sedan, $2,340*. '50 Windsor se- 
dan, $1,550*. '49 Windsor sedan, $1,410*. 
’48 Windsor sedan, $1,075*. '47 Saratoga 
sedan, $775*. 


"51 


PLYMOUTH—’51 suburban, $1,735; Cran- 
brook sedan, $1,680, $1,400; Cambridge 





sedan, 2 at $1,510, $1,500, $1,460, $1,- 


| 
| 
| 


Average Used-Car Prices 


(Compiled by Automotive News) 








July, 1952 June May 

$1.22 $1,900 $1,200 Model {to date) 1952 1952 
seal ons ’ 1952 $2,354 $2,377 $2,376 
1951 1,731 1,662 1,640 
1950 1,355 1,342 1,308 
1949 1,075 1,060 1,062 
1948 798 808 797 
1947 667 661 654 
1946 558 550 563 

July June Overall 

Average $1,220 $1,209 $1,200 











(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 














410, $1,405, $1,400. "50 SD conv., $1,360, = SLER—'52 Saratoga club coupe, $2,- 
$1,260; Deluxe sedan, $1,265. °49 sub- 75*. '51 NY 4-dr., $2,290*. '50 Windsor 
urban, $1,200; SD sedan, $1,150, $1,095, tear. sag re el 4-dr., $830"; town 
, =] , J 2 , ‘ . 
San e700. HD Medan. $740. °46 SD 8e-| pesoTO—'5i Deluxe 4-dr., §1,830°. °50 
| PONTIAC—’'51 Chieftain (8) sedan, $2,- ie, "4 Ddlees aoe. — $1,- 
100*, $1,670. '50 SL (8) sedan, $1,490. i “ar., 1690. 
49 Chieftain (8) sedan, $1,455*: SL (8) “oo 51 Benaewitee 4-dr., $1,750; 
seees, $1,390. '48 conv., $950. '38 sedan, Sar. 91.400 Se tn ee “ae 
80. -» $1,400. - -oup 
STUDEBAKER—’50 Commander (8) se- vane es Deluxe 4-dr., ane? i 
dan, $1.90; Champion sedan, $1,085. “47 | FORD OS cam. $2240, $2,500" 34 
usiness coupe, le - % *, 5 Ls ) 
, |. 49 47 2-dr., $1,300. '49 ‘Custom (8) 2-d 
Ss R 2-dr. 
WILLY 47 pickup, $470 | $1,095; ‘conv., $1,000. °46 SD (s) 4cdr. 
$640. 
N. PLAINFIELD, N. J. | HUDSON—'50 Pacemaker (6) 2-dr., §1,- 
(Lebanon Auto Auction. Sale every 030. "49 Super (6) conv., $1,000. 
5 a Prices are for sale of July | EORTEY. 51 Bw My 6) 2-dr., A» 
1 ~ - 7 conv., 
.. 2 ‘ $845. 
sof Market good a a oe NASH—'51 Rambler stationwagon, $1,430 
BUICK—’50 RM sedan, $1,860*, $1,835*; | pe conv., $1,325; Statesman 2-dr. 
Super Riviera, $1,610*; Special sedan, | . - — 
$1,250*. °49 Super sedan, $1,290* od bh ay -. (98) 2-dr., $1,400°; 
sTu0r fea seaan, $73 ‘ee. as — wagon, §900°. "46, (78) a 
; RM sedan, 0, 4 Super | u at -dr., $695*. 
” (62) AC’ a saee a6 a” cuieen | PLYMOUTH—’51 Belvedere, $1,805; Cran- 
a ae "| — club coupe, $1,570; Cambridge 
CHEVROLET — '51 Bel-Air, $1,900*. ‘50| Club coupe, $1,550. °50 Deluxe club 
SL Deluxe sedan, $1,300, $1,285. °49 SL! poxaHAG 52" Chieftain ts) fide §2.- 
—— a. So te ane | (Gee. “OO Chletain (6) 4-6. $1,080" 
cumwahin ’51 Wintace abtenn »| SL (6). 2-dr., $1,225°. "49 Chieftain (8) 
SLER— ndsor sedan, §$2,120*. | 4-d 1,260. 48 SL (6) ; Ph 
’49 Windsor sedan, $1,360*. ’'48 Windsor | a he) ie $875. ) 2-dr., $1,035 
. * ’ a - v. 
0 gle -— $960°.  °47 | spUDEBAKER—'52 Land Cruiser 4-dr. 
$ m 5*. ae Ai-d 
DeSOTO—’51 Custom sedan, $1,850*. ‘49 } eel in ba eee. "ay Ghedenen 8 
Custom sedan, $1,220°. | dr., $755 res a 
DODGE—’49 Custom sedan, $980*. °46 > ’ 





Custom sedan, $610* 


HU DSON—’51 Pacemaker sedan, $1,475. 


Trade Price Pacts 


FORD—'51 Custom (8) sedan, $1,660*, $1,- | 
570. ’50 Custom (8) sedan, $1,285, $1. - 45 States Get Right 
240. '49 Custom (8) conv., $820; sed | 
$960, $850; Deluxe (8) sedan, $880. | 
SD (8) sedan, $600, $510. ‘46 SD ‘1To Restore Fair 
conv., $610. '41 (8) sedan, $260. | 
- | 











cars has dealers anxious to buy used | pension of fair-trade laws had 


| BUICK—’50 Super 4-dr., $1,630*; Super 
| gedanet, $1,570*; Special 4-dr., $1,440*. 
’49 Roadmaster conv., $1,360*. 
| CHEVROLET—'52 Bel-Air, $2,200; SD 
| eonv., $2,385; SD 4-dr., $2,200, $2,010. 
'50 FD 4-dr., $1,360; FD 2-dr., $1,275. 
CHRYSLER—'49 Windsor 2-dr., $1,260. 
'47 NY 4-dr., $750. 
DeSOTO—'49 Deluxe 4-dr., $1,160. 
DODGE-—'49 Coronet 4-dr., $1,240. 
| FORD 52 conv., $2.430*. ’51 Custom (8) | KAISER—’51 Deluxe sedan, $1,380; Henry 
| Victoria, $1,950*. "50 Custom (8) 2-dr., J (4) sedan, $790, $730; Henry J (6) se 
| $1.230°. dan, $840 WASHINGTON. — Forty-five 
$: LIN , y *; Cos 1 
| HUDBON—"46 Super (6) 4-dr.. $500. COLN—'49_ conv., $1,100*; Cosmopoli- | | states received renewed authority 
| Base '4® Detate 4-a2.,_ 2650" ge . 4 |for their “fair-trade” price-fixin 
| LINCOLN—50 2-dr., $1, 125°. MERCURY—’51 sedan, $1,680*. '50 sedan, ; p xing 
| MERCURY—'51 2-dr., $1,550* —* 49 sedan, $1,260*, $1,150, $1.-| laws when President Truman re- 
| NASH—’49 (600) 4-dr., $920* _ 140. | lu ntl i : ‘ 
| OLDSMOBIL .E—'52 Super (88) 4-dr., $2,- | NASH—’51 Rambler sedan, $1,425, $1,350; ee te mgs Pw Fair } Sag 
800*. '50 (98) sedanet, $1,300*. ‘49 (98) stationwagon, $1,350. '50 Statesman se- ct. ] e laws ha een unentforce- 
| 2-dr., $1,200° Ore ees e500) sedan, $810. _|able since May 21, 1951, as the 
“aa "51 4-dr., 1,775*. °50 2-dr., y —’ uper (88) sedan, $2.- | a 
ageing ol ET gl lee 
| peYMOU TH ‘51 Belvedere, $1,750; Cam- > . . Gi s . . 3 > ; ; ; 
bridge 4-dr., $1,500. '50 SD conv., $1,- fg aM gdh ggg (76) sedan, Mr. Truman said he was signing 
410. '48 SD club coupe, $850. : sedan, . . ake * 
Pe eee ee out: ooo". ‘50 (6) | PLYMOUTH—'51 Belvedere, $1,770, $1,-| the ge ee because it would help 
sedan coupe, $1,495. 750; Cranbrook sedan, 1,460; Cambridge | Small businessmen by wiping out 
STUDEBAKER—'51 Champion 4-dr., $1,- — $1,190. °46 Deluxe sedan, $560,| some unfair competitive practices. 
- 070; Champion 2-dr., $1,290*, '50 Cham- . as 3 
| pion 4-dr.. $960". . PONTIAC—’51 Chieftain (8) sedan, $1,- rane — ren a oe 
WILLYS—'52 Deluxe 2-dr., $1,810*. '48| 980%. '50 Chieftain (8) sedan, $1,575*. | ‘AWS also Curbed compe itive forces 
(4) Jeepster, $720*. 47 SL (8) sedan, $710. which were vital to a “progressive 
STUDEBAKER—’50 Champion sedan, $1,- free-enterprise economy.” 
ry 080*. : . . . . . . . 
PHILADELPHIA WILLYS—’51 Jeep stationwagon, $1,285. | In voicing his dissatisfaction with 
(H. B. Robinson Auto Sales Auction. — -50 English Ford se-/the bill, Mr. Truman urged Con- 
Sale every Tuceday and Thatetay. Prices _ : | gress to make a full study of fair- 
are or sales oO uly -15.) a . =a 
(Prices high on cream puffs. Need DANVILLE, VA. | trade — digesed as price dis 
more cars. Sold 124 units out of 161 ite tees hae, tate every | “The Fete = anti-trust policies. 
fferings. ’ be i “ : “d 
BUICK. 22 Super Riviera, $2,920*. ’51| Wednesday. Prices are for sale of July | b Con ll honed Act Rg Boo 
Super sedan, $2,010*. '50 Special sedan, | 16.) _ y gres e Wake Of many 
$1,215, $1,175. °49 RM sedan, $1,270, (Market very active. Shortage of new | protests from retailers that sus- 
$1,200; Super conv., $1,250. '47 Super se- | 
dan, $710. '40 Super sedan, $270. 
CADILLAC—’49 (62) conv., $2,425*; se- 
dan, $2,120*, $2,050*. '48 (61) sedan, 
$1.730*. 
CHEVROLET —'51 conv., $1,850; SL De- 
luxe sedan, $1,630; SL Special sedan 
$1,480; %-ton panel, $1,275. ‘50 conv., 


$2,535°. | 


| 


DeSOTO—’52 Custom sedan, $2,340*. 
conv., $2,210*. ’50 Deluxe sedan, $1,425* 
'47 conv., $745. 

DODGE—’52 Meadowbrook sedan, $2,200*; 
Wayfarer sedan, $1,980*. "51 Meadow- 
brook sedan, $1,725*. ‘50 %-ton panel, 
$1,275; Wayfarer sedan, $1,120*. ‘49 
Coronet sedan, $1,230*; Wayfarer sedan, 
$925. °48 Custom sedan, $950. °46 Cus- 
tom sedan, $750, $660; Deluxe sedan. 
$650. '41 conv., $300. 

FORD—’51 Deluxe (8) sedan, $1,400. ‘50 
Custom (6) sedan, $1,165; Deluxe (8) 
sedan, $1,250. 40 conv., $1,100. '47 SD 
(8) sedan, $660; %-ton pickup, $425. '46 
= o club coupe, $685. ’37 (60) sedan 
$20 

HU Deon ~46 Super (6) sedan, $220. 

LINCOLN-—'49 sedan, $1,115*, $920. 

MERCURY—’49 conv., $1,010: sedan, §$1.,- 
150. ’°48 sedan, $795. ’47 conv., $630. '39 
sedan, $150. 

NASH—’51 Ambassador sedan, §$1,510*, | 
$1,450*. '48 Ambassador sedan, $825, 
$670. °47 (600) sedan, $500. °'46 (600) 
sedan, $325, $240. 

OLDSMOBILE—’50 (88) conv., $1,725"; | 
sedan, $1,700*, $1,500*. '48 (98) sedan, 
$1,050; (76) sedan, $760. '47 (76) sedan, 
$600. '41 sedan, $210. 

PACKARD—’48 cony., $975. 


models, Sold 65 units out of 112 offer- : 
ings.) | paved the way for damaging price 
BUICK -—— “40 Super sedan, $1,325*. 48 | wars and “loss-leader” sales among 
Special sedan, $980. 
CHEVROLET "51 FL Deluxe sedan, $1,-| 518 department stores. 
625, $1,655; SL Deluxe sedan, $1,600,/ Under such laws, the manufac- 
yet ton picken, $1,166. oe ass, | turer of a trade-mark or brand- 
1,095. ‘4 Ss Jeluxe sedan, ,15 - 
$1,000. ’'48 FL aerosedan, $670, $735. | BAe product may enter into 
47 SM sedan, $750, $730. 46 FM sedan, | price-fixing agreements with re- 
$675. '42 sedan, $365. ‘41 sedan, = | tailers. All other retailers in the 
— Town & Country sedan.) state then must sell the product 
DODGE—’45 1%-ton pickup, $500. at the price specified in the initial 
FORD—’51 Custom (8) sedan, $1,490, $1,-| contract. 
330; Deluxe (8) sedan, $1,380. '50 De- 
luxe (8) sedan, $510, $865. °49 Custom The Supreme Court upset the 


(8) sedan, $910, $965; Deluxe (8) sedan,| laws when it ruled that retailers 


$1,005, $540. ‘48 SD (8) sedan, $670.| who were no arti 2 
‘47 SD (8) sedan, $790. "46 SD (8)| tract . t P — to such con 
sedan, $455, $410; Deluxe (8) sedan, cts need not adhere to them 

$600. °42 sedan, $210. '40 sedan, $220. ee 


’37 sedan, $175. ‘35 sedan, $125. 
HUDSON—’52 Hornet sedan, $2,275* 
KAISER—’49 sedan, $750. 
MERCURY—’50 sedan, $1,480, $1,505. 

sedan, $1,010. °'48 sedan, $1,755. ‘47 
"46 sedan, $610, $580, $515. 


Kar-Rug Prices 


Slashed 18 Pct. 


NASH—’51 sedan, $1,465. | _ . bs 
OLDSMOBILE — '49 (98) sedan, $1,005*. WOOSTER, O.—New manufac 
*47 (66) sedan, $250. | turing efficiency and lower mate- 
PLYMOUTH—’51 Cranbrook sedan, $1,405. | rials costs have made it possible 
|to reduce prices approximately 18 


'46 SD sedan, $560. ’40 sedan, $100. 
PONTIAC—’48 Chieftain (8) sedan, $1,055. * 
ae ary "4 $1,055. | percent on Rubbermaid Kar-Rugs, 


*41 sedan, $185, $140, $135. 


"49 





STUDEBAKER—’52 Champion sedan, $1,- | according to R. B. Hazlett, automo- 
605. °'49 1-ton pickup, $730 |tive division sales manager of 
Wooster Rubber Co. Lower prices 

MANHEIM, PA. became effective as of July 15. 
(Manheim Auto Sales and Auction, Inc. | At the same time the company 


Sale every Friday. Prices are for July 11.) 
(Market very good. Sold 101 cars out 
of 136 offerings.) 


announced tentative plans for a 
| fall advertising and promotion pro- 


| BUICK—’51 S 2-dr. ,9340*; 4-dr., ; 

mis 860, °50 Bpecial 2-dr.* $1,595; 2-dr., | 82m, to include a full-page four- 
$1,180. 49 Super conv., $1,335*. "48 RM|COlor ad in the Saturday Evening 
conv., $1,000; 2-dr., $830. ‘47 Super| Post, and considerable trade paper 
2-dr., $890. ici : 

ono. ‘51 Bel-Air, $1,900; SL De- | advertising, as well as field promo- 
luxe 2-dr., $1,645; 4-dr.. $1,475. 50 FL| tion by means of direct mail, pub- 
Deluxe 2-dr., $1,410. '49 SL Deluxe 2- | 7 
1 '9070. 48 FL aerosedan, $990; FM | licity, jobber catalogs and distri 
4-dr.. $875. °47 SM 2-dr., $740 bution of counter displays. 


| 








4 


f 





Eo 


f 





_AUTOMOTIVE NEWS, JULY 28, 1952 _ 








100,000 in Autos Await Reeall.. . 





Steel Pact to Reopen 
Mills This Week 


(Continued from Page 6) 


at St. Louis, coupled with mounting 
curtailments in other defense pro- 
duction programs. Farm groups, a 
potent group in an election year, 
also were fearful lest a shortage 
of cans raise havoc with marketing 
prospects for August fruits and 
vegetables. 

In a week dominated by conven- 
tion news from Chicago, an un- 
precedented meeting between lead- 
ing steel executives and the steel 
union’s policy-makers received lit- 
tle national attention last Monday. 

Appearing for the first time in 
history before the steel union’s 
policy committee were John A. 
Stephens, industrial relations 

vice-president for U. S. Steel; 

Joseph M. Larkin, who holds a 
similar position at Bethlehem 
Steel; John H. Morse, Bethle- 
hem’s counsel, and Ben Moreell, 

board chairman of Jones & 

Laughlin. 

The executives made their ap- 
pearance at the Pittsburgh union | 
conclave at a critical moment. Over | 
the previous weekend, CIO Presi- 
dent Phil Murray had recommend- 
ed withdrawal by the union of all 
“compromising” proposals on the 
union-shop and wage issues which 
had deadlocked the negotiations. 

As it turned out, the union’s| 
policy-makers did decide to restore 
a full union-shop demand, in lieu 
of the modified plan which had 
been accepted in contracts with 
smaller steel mills and which Beth- 
lehem Steel had propounded. 


s * * 


ge latest version of the compro- 
mise proposal on compulsory 
union membership brought about a 
general management-union accord 
on an “escape period” for new em- 
ployes inducted into the union. It 
was reported in Pittsburgh that, 
only one point of disagreement ex-| 
isted when negotiations broke off | 
for the umpteenth time a week ago | 

—that dispute centered about} 
whether present employes of steel 
plants could also pull out of the) 
union during the “escape period.” | 

Although the union committee re- | 
buffed the conciliatory talks of the | 
steel executives, they were cheered | 
and applauded when they made} 
their surprise entry into the “cau- | 
cus room” of their strike rivals 
last Monday. 

Especially was the unionists’ 
enthusiasm warm for Larkin, be- 
lieved to be the outstanding ad- 
vocate of a compromise union- 
shop deal in the negotiations. 

“We've had splendid relations 
with your union in the past,” the 
Bethlehem Steel executive told the 
unionists, “and we're anxious to 
get back on the track and renew 
those relations.” 

A moment after Larkin conclud- 
ed his remarks, which evoked a 
loud ovation from the audience, 
Murray asked his policy-makers 
whether they had changed their 
minds about softening the union- 





Jeep Fire Engines 
To See Army Duty 


TOLEDO. — The U. S. Army has| 
approved the commercial Jeep fire 
engine for overseas use, Willys- 
Overland disc!osed last week. 

The first order, placed by the 
Corps of Engineers of the Phila-| 
delphia district, is for 42 vehicles 
costing $3,690 each, the company)! 
announced. Total value of the con-' 
tract is $162,000, including spare 
parts. 

Like most of the Jeep fire er: gines 
now in use by municipalities, 
Willys said, those purchased by the | 
Army will be equipped with foam | 
extinguishers, a 12-foot roof ladder 
and a 20-foot extension ladder, 
axes, shovels, crowbars, a siren, 


lanterns and grease guns. The ve- 
hicles will carry four lengths of | 
hose and two centrifugal pumps 
capable of pumping 375 gallons of | 
water per minute at a pressure of | 
120 pounds. | 


shop demands. 
mise vote was unanimous. 
* * ad 


OLLOWING renewal of the steel | 


stalemate, official Washington 
again stepped into the picture. 
Presidential Assistant John R. 
Steelman, acting defense mobilizer, 
set about arranging another session 
between the two sides, apparently 
heartened by the unusual display 
of cordiality shown the steel ex- 
ecutives by the union policy com- 
mittee. 

* * * 

LONG the _ dealership labor 

front, a New York state media- 
tor opened talks at Elmira in an 


period Buick, Inc. Pickets carried 





and a union shop. 


The anti-compro- | 


AFL Machinists strike against Su- | 


| North Dakota, commenting on un- 
ion victories in elections at Minot, 
isaid they “should awaken all deal- 
lers to the necessity of keeping in 
|close contact with their employes. 
| “Tell your men about your 
business, talk to them about their 
business,” the association advised. 
“Big wages won’t keep unions 
out. Regardless of what you pay, 
the union will promise more, The 
solution and greatest antidote to 
the union problem is real human 
relations between the boss and 
the boys.” 
| In a dozen bargaining votes held 
| June 13 and June 23 at dealerships 
lin Ada, Okla., the Machinists lost 
| nearly all the elections. The NLRB 
reported that shop workers in 
smaller and large agencies alike 
turned back the union bid, with the 
vote in one dealership being 11 to 0 
against the union. 

A tie vote rejected a Machinists 
organizing attempt at Colgan Mo- 
tors, Inc., Lorain, O. The UAW- 
CIO organized the service person- 
nel of Wendel Hall Pontiac, Bronx, 
N. Y., by a majority of 9 to 5. 





|ganizing bid at the big Pedro A. 


signs calling for wage increases | Piza garage in San Juan, Puerto | 


Rico. The vote was 19 for the CIO 











Put the Skids 





A CIO affiliate failed in an or-| 


under Overtime Costs! 


Gain more production time in your 
factory by utilizing American Airlines 
Airfreight! We'll show you how it 
actually saves money as well as time. 


A For further information, wire us collect- 


A \ 
Ayla American Airlines, Cargo Sales Division, 


100 Park Ave., New York 17,N. Y. 














The back pages of every issue of AUTOMOTIVE NEWS contain the WANT AD 





The Automobile Dealers Assn. of | and 27 against. 


This M! ICKERS pump 
is used for 


Hydraulic Power Steering 
this 100-ton truck 


' Section. Others are profiting from AUTOMOTIVE NEWS WANT ADS! Are you? 















Vickers Vane Pump 
for power steering 
heavy vehicles. 






Euclid Rear-Dump with gross 
weight over 200,000 pounds 
has finger-touch steering. 






<> 








This Vi ICKERS pump 


is used for 





Vickers Vane Pump 
for passenger car 
power steering. 


Hydraulic Power Steering 
32 passenger cars 


used in large quantities by several major passenger 
car manufacturers. 

An interesting article, “25 Years of Hydraulic Power 
Steering” is available to you for the asking. Write 
us, attention Department 1532. 


W hether for a brute 100-ton truck or a passenger car, 
Vickers knows how to build pumps for hydraulic power 
steering. In fact these two pumps are “brothers under the 
skin.”” Less volume of oil is needed to steer passenger 
cars, so the pump is smaller .. . but it has the same high 
operating efficiency, the same rugged construction. It, 
too, can be depended upon to deliver ample hydraulic 
power over a very wide range of operating speeds, 
temperatures and pressures. This pump is now being 





ee / 
MICKERS Incorporated 
the Sperry Corporation 


Detroit 32, Mich. 


Division of 


1532 Oakman Bivd., 


4808 


ENGINEERS AND BUILDERS OF OIL HYDRAULIC EQUIPMENT SINCE 1921 


























Missionary Takes Willys to Korea— 


This Willys station wagon was presented recently to Rev. Olin Burkholder, mission- 
ary to Korea, by the children, youth and adult classes of Toledo's Monroe St. Methodist 
church school. Rev. Burkholder (next to the station wagon) listens while Rev. Lloyd H. 
Olson, minister of Christian education at the church, explains missionary work in 
Korea. More than 200 witnessed the short presentation ceremony on the church lawn. 
Rev. Burkholder formerly was assigned in Korea and is returning to carry on genera’ 
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With the Staff... 





, . , : | in circulation and motorists will 
Cancels Expansion | start fixing their old clunkers.” 

Al Shoebottom, sales manager of| The dealer advises that now is 
Victory Motor Sales, Inc. (Stude-| the time for real sales efforts on 
baker), reports that “our stocks|the used units. “Each used job a 
are about gone and there is nO| dealer has on the lot when the 
hope for any future deliveries until new models come out will depreci- 
after the strike.” ate at least $300.” 

“The steel crisis has also can- : -& 
celled any plans for expansion 
that we might have had,” he said. 
“We recently closed our new 
used-car lot in order to supply 
our West Side location.” 

One Chevrolet dealer estimated 
that it would be a month after the 
strike ended before stocks would 
again roll. 


Gripes on Inspections 


Complaints of bad factory in- 
spections have been’ resounding 
throughout the backshops of De- 
troit dealerships. 

Most recent gripe comes from 
the service manager of an inde- 
pendent dealership, who charges 
that “not only is there poor 
workmanship on production lines 
but inspectors are getting more 
careless than ever just to get 
the car off the line as fast as 


* * x 


Dual Problem 


Jack Streiff, sales manager for 
Fisher Pontiac Co., is faced with 


ALONG DETROITS AUTO ROW 


relief and missionary work. He expects to be stationed in Taejon. 





Truckers Hurt | 
Steel Tieup Forced Carriers Off the Road 


As Furnaces 


WASHINGTON. — The prolonged 
work stoppage in the steel indus- 
try has caused serious losses to 
truckers and the transportation in- 
dustry as a whole, according to 
James K. Knudson, head of the 
Defense Transport Administration. 

Knudson said trucking sources 
had advised DTA that the strike 
had forced most highway steel 
haulers off the road. A signifi- 
cant number of truck drivers 
and other motor-carrier workers 
were laid off, he said. 

Knudson said that the loss in 
output of steel and steel products 
“will cut an estimated full quar- 
ter’s production of street and high- 
way transportation equipment.” 

Great Lakes ore carriers were 
hard hit by the steel strike, Knud- 
son said. Some 220 ships were 
immobilized, he reported, and, as of 
July 15, ore movement on the Great 
Lakes was 16,000,000 gross tons be- 
hind that of last year. 

“All retail shipments of ore this 
year are also substantially less 
than the comparable period last 
year,” Knudson said. From Jan- 
uary to June, 1952, rail ship- 

ments totaled 1,232,466 tons, a 
drop of 1,536,534 tons under last 
year’s total.” 

“Several of the nation’s ports 


have problems engendered by the | 
strike. Traffic on inland waterways | 





Smead to Meet 


Coast Dealers 


SAN FRANCISCO.—L. W. Smead, 
general sales manager of Ford, will 
address key Ford dealers of the 
San Francisco Bay area _ here 
Wednesday (July 30.) 

Smead and C. E. Bowie, manager 
of sales administration, will also 
confer with A. S. Hatch, western 
regional sales manager, and mem- 
bers of his staff on sales conditions 
and future sales programs. 

Tomorrow (July 29), Smead will 
be host to members of the San 
Francisco press at lunch in the 
St. Francis hotel. 


Mitchelette Moves 

Joe Mitchelette, who pioneered in 
South St. Louis as a Pontiac dealer 
with the Brahn-Mitchelette Co. 
and who was one of the first used- 
ear dealers on S. Kingshighway, 
has moved to a newly established 
lot at 4208 Watson Rd. 





"“BORROUGHS BINS" 
SLIDING SHELVES 
SNAP-ON DIVIDERS 


WM. H. STAHL CHEVROLET, 
SOUTHAMPTON, PA. 


INC. 


|currently is 20 percent below nor- 


| July 18. 


| 


Stayed Cold 


| mal.” 

| Knudson said that Great Lakes 
| carriers were making ready to haul 
|abnormally large quantities of ore 
| as soon as the situation warranted, 
j}and that the railroads also were 


|“and with 





| standing by. 


Obituaries a | 


L. duPont, 71, | 


Ex-Head of Firm | 


NEW LONDON, Conn.—Lammot 
duPont, 71, co-founder and former 
president and chairman of the 
great chemical company bearing 
his name, died here Thursday 
morning after an illness of several 
weeks. 

Mr. duPont was president of E. I. | 
duPont de Nemours Co. from 1926 
to 1940 and chairman from 1940 to 
1948. He was the youngest of the 
three duPont brothers who found- 
ed the company and _ succeeded 
Pierre and Irenee duPont in the| 
presidency. | 


& 


* ok * 
Cecil L. Roberts 








| 
LOS ANGELES.—Cecil L. (Bob) Rob- | 
erts, 53, an auto dealer of the Crenshaw | 
district in Los Angeles, died July 16. 

Burial was in Inglewood Park cemetery. 

* * 
Leon N. Briggs 

Anal SYRACUSE.—Leon N. Briggs. 63, vet- 
}eran of the automobile trade here, died | 


He was associated for 29 years 
with Rusterholtz & Rossell as used-car 
sales manager, and more recently was with 
Dell's Auto Sales. 

* * * 

Benjamin Weinrach 
PHILADELPHIA.-—-Benjamin Weinrach, 

44, executive secretary of the Philadelphia 
Used Car Dealers Assn., as well as an 
executive in several other trade associa- 
tions, died here 

* 


* * 


Chester D. Morris 
FRANKFORT, Ky. — Chester Deering 





Morris, 64, an automobile dealer here for 
many years, died July 14 at his home in| 
Lexington, Ky., following an illness of 


several months. He had been active in the 
| thorough-bred horse business since 1942. 
* * 

Henry J. Brosnahan | 
| PORTLAND, Ore.—-Henry J. Brosnahan, | 
56, manager at Spokane for International | 
Harvester Co. since 1949, died following a | 
heart attack. Mr. Brosnahan was chosen 
| “*1952 Svokane Notre Dame man of the 
year.’’ He was a native of Fargo, N. D. | 





| — 


| Hudson Cou nts 
28th Race Win 


SOUTH BEND.—-Hudson chalked 
up its 28th stock car race victory 
of the season, when Tim Flock 
drove to win in a 100-mile race| 
for late-model stock cars here. 

Flock drove the same Hudson | 
Hornet that captured the 250-mile | 
classic in Detroit June 29. It was | 
his seventh win of the season, and 
the fourth time in three weeks that 
his Hornet has led the field across 
the finish line. 


aca because of the they can.” 
He says that besides lower Recalls this service manager: 


stocks, sales are down 86 percent. 
“People no longer have the ready 
cash to buy a new car,” he said, 
weekly pay checks 
stopped in many cases, people 
aren’t going 

into a new auto.” 
* * * 


Buyers from South 


A Studebaker dealer reports that 
the biggest share of used-car buy- 
ers are from the South and South- 
west. 

“Early postwar Chevrolets seem 
to be selling the best, according 

to our stocks,” he said, “with °47 
models bringing top prices.” 

A Chevrolet dealer said that 
when new-car stocks are exhaust- 
ed, he would move used cars into 
the salesroom. 

“We did very little wholesaling 
before,” he said, “but now that the 
strike has reached the 
stage, we will do no wholesale sell- 
ing until after it is settled.” 

+. * a 


Hustling Used Cars 


Showroom traffic is at a stand- 
still as a result of the steel strike, 
reports J. B. Muhlitner, owner of 
Highland Nash, who says he has 
an inventory of only three units, 
as compared to an average of 15 
prior to the strike. 

“I understand that we won’t 
be getting any more new cars 
until Labor Day,” Muhlitner la- 
ments. “Even if we get the cars, 
people will be afraid to buy be- 
cause of the uncertainty in the 
employment picture.” 

To make up for the new-car 
slack, the dealership presently is 


| keeping its salesmen hustling on} 


the used-car lot. 
* = * 


Buying Urge Slowed 


“Since people 
that there is a shortage of cars 


to put their savings | 


critical | 


“We had a car come in recently 
without a solenoid, governor and 
reverse lockout switch. Besides 
that, the electrical system didn’t 
have a loom and the kickback 
switch was missing.” 

* a * 


Get Top Dollar 


The steel strike has enabled De- 
troit dealers to get top dollar for 
used cars on the wholesale market. 

“The strange part of the whole 
situation,” says Ray Rammler, 
manager of Raynal Bros. (Dodge- 

Plymouth), “is that used-car 
prices in Detroit are remaining 
about the same. Prices on whole- 
sale sales are up but these cars 
are going to out-of-town dealers ” 

Raynal is helping its salesmen 
pull through the shortage period 
by allowing a bigger commission 
on the remaining cars in stock. If 








salesmen are short of cash, the 

firm plans to lend them enough 

money to get by. 
+ 


* * 


What to Do? 

Some Detroit dealers have made 
no decision on what to do when 
and if OPS allows them to raise 
|retail prices based on increased 
handling costs since the start of 
the Korean conflict. 

“Prices are too high already,” 
says one dealer, “any further rise 
is going to leave a bad taste in 

| the mouths of the customers. 

| “The customer is going to want 
|to know who is responsible for the 
|new price hikes when actually 
{there is no rise in the list prices 


| of cars.” 


* * ad 


Waiting Game 


Dealers in one line of cars still 
have a fair supply of new cars on 
hand. However, one of them says 
he is handling discount - seeking 
customers this way: 

“TI tell them to go and buy the 
car from the guy who offers $300 
off. I know it won’t be long be- 
fore those guys will be out of 
stock, and then the customers 

will have to come to me.” 


Danner Names Wallace 


R. G. Danner has announced the 
appointment of F. Earl Wallace jr. 
as vice-president and general man- 
ager of Danner Ford, Inc., Delray 
Beach, Fla. Wallace has been iden- 
tified with automobile sales and 
service in the Palm Beach area for 
12 years. 








| Dealer 
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VER EDUCATION 


Doings 








Monroe Presented Driver Training Car— 
| This 1952 Buick Special sedan was recently presented to the Monroe (Mich.) board 


| board of education, receives the keys 


have found out of education for use as a driver training car. Robert Nevel (right), of the Monroe 


and registration certificate from Howard 


and no discounts are being offered Williams (center) and Jack Keehn (left), of Savage-Storer Motor Co., Inc. The car will 
on the popular models, they have | be used throughout the summer for adult training classes. 


abandoned the 
car,” 
used-car manager of Wagner Olds- 
mobile, Inc. 

The situation will get worse, 
points out Gabel, when the new 
models start appearing “because 
there will be hardly any money 


Buckwalter H onli. 


Wooster Sales 


WOOSTER, O.—J. K. Buckwalter, 
direct sales manager of Wooster 
Rubber Co. since 1948, was named 
general sales 
manager last 
week. His ap- 
pointment was 
announced by 
James R. Cald- 
well, president. 
He succeeds J. 
Robert S. Cony- 
beare, resigned. 

Since joining 


idea of buying a 








[ 


comments Henry C. Gabel, | 


Service Training— 


The Metropolitan Philaediphia 
Dealers Assn. rewarded the top graduates 
in a special one-week training course for 
outstanding Philadelphia vocational stu- 
dents by giving them certificates for Snap- 


Ford | 








Rolling to Victory?— 


Lucille Ball, one of the nation's top TV 
entertainers, gave a set of official Soap 
Box Derby wheels to Ricky Harrison, of 
West Los Angeles, which he used in the 
los Angeles derby July 23, 24 and 26. 





troit triumph, Flock took 100-mile 
races at Owego, N. Y., and Monroe, 
Mich. 

Of the 19-car field that started 
200 laps on the half-mile dirt track 
in South Bend, only 10 finished. A 
fast pace and 97-degree heat elimi- 
nated many cars before the half- 
| way mark, 


“Have Changed to Borroughs" 


EAST COAST DISTRIBUTING CO. 
Berwyn, Pa. Tel. Berwyn 0405 
327 Hopkins Road, Baltimore 12, Md. 
Covering Eastern Pa., Del., Southern 
Jersey, Md., Va., and D.C. 





Following his De-| 


Wooster Rubber, 
Buckwalter has 
been in charge of 


| 





J. K. Buckwalter 
sales to specialty, chain, mail order 


and export companies. He joined 
the company following sales and 
industrial engineering experience 
with the U. S. Asbestos division of 
| Raybestos-Manhattan, Inc, 





on mechanics tools. J. F. Canfield (center) Harrison, who registered for the derby 
| background) service manager of the! with Harry Mann Chevrolet Co., is a 
| Chester Ford district, presents awards to | three-time heat winner in the Los Angeles 
| Larry DeFillippis (left background), top! race. The All-American Soap Box Derby, 
student; James Harbison, Ettore Lote-| with 154 local champions competing for 


soriere, and Bennett Orr. Twenty-nine | top honors, will be held Aug. 10 at Akron. 

youngsters were guest trainees in the | The Derby is sponsored by Chevrolet, local 

the | Chevrolet dealers and leading American 
©newspoapers. 


school which was conducted by 
Chester sales district for Ford. 
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Car, Truck Output Estimates 
By Automotive News 
PASSENGER CARS 




















(U. S. PRODUCTION ONLY) 
Week Week Jan. 1 dan. 1 
Ended Same Ended duly, to to 
July 26, Week, duly 19, 1952, duly 28, July 26, 
1952 1951 1952* to Date 1951* 1952* 
CHRYSLER 141 19,494 2,065 32,457 795,748 526,664 
Chrysler 22 3,114 601 4,999 107,808 72,020 
DeSoto .... 14 2,221 201 3,527 73,398 54,630 
Dodge . 31 2,733 462 8,796 209,995 140,808 
Plymouth 74 ~=11,426 801 15,135 404,547 259,206 
FORD 16,075 21,404 4,093 34,275 752,159 500,230 
Ford 15,156 16,641 24,593 583,064 386,872 
Lincoln .... 717 565 785 2,657 17,365 18,137 
Mercury 202 4,198 3,308 7,025 151,730 95,221 
GENERAL MOTORS 9,742 44,846 12,622 59,338 1,450,459 998,979 
Buick ..... ; 2,890 7,539 3,128 13,565 260,784 182,637 
GIG vicviesscccsstsee 2,047 2,234 5,799 63,896 52,878 
Chevrolet .......... 2,374 23,716 2,621 19,841 720,774 481,793 
Oldsmobile ................ 2,097 5,237 2,259 9,306 184,192 128,485 
Pontiac .... 2,381 6,307 2,380 10,827 220,813 153,186 
KAISER-FRAZER .. 1,422 1,061 1,441 5,078 74,166 36,952 
ER MOE sscesiesinssence , ‘ oe ; 
Kaiser ................ 1,422 1,061 1,441 5,078 74,166 36,952 
CROSLEY ............ 77 90 3,531 1,593 
HUDSON .............. 1,612 80 1,618 5,776 74,460 46,952 
NASH ......... 2,174 400 3,274 96,857 76,701 
PACKARD .......... 247 2,342 49,965 35,642 
STUDEBAKER | , 4,678 430 2,902 141,384 92,127 
WILLYS- OVERLAND+ Pa 457 106 1,734 17,663 30,556 
Total Cars, U. S. 28,992 94,271 23,022 147,266 3,456,392 2,346,396 
tIncludes station wagons. *Revised. 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week dan. 1 Jan. 1 
Ended Same Ended duly, to to 
July 26, Week, duly 19, 1952, July 28, July 26, 
1952 1951 1952* to Date 1951* 1952* 
EE, escssvancsinsies:ssnssceseins 9,610 14 4,532 282,809 175,431 
CROSLEY .............. mee . See 8 424 208 
DIAMOND T ...... 161 178 165 654 4,893 4,526 
DIVCO . 60 100 ee 107 2,742 1,870 
Seen 292 3,339 1,416 7,376 99,042 
FEDERAL. ............... 35 82 50 121 1,448 
a ert oe 4,964 6,270 935 9,499 204,116 
RI ic cclitidet ehatoiJe ph Stour e ands auseeoe 0 re 1,540 78,859 
INTERNATIONAL . 10 2,869 10 62 98,599 
SEEN Se er _. soe 331 9,458 
_ eee 348 284 344 1,232 8,980 
STUDEBAKER . en 778 27,977 
WHITE Re cae Ueaesdies ee. Bee: 222 577 9,762 
WILLYS-OV ERLAND siipeteahand 2,499 316 3,638 49,413 
MISCELLANEOUS 206 358 232 894 9,511 
Total Trucks, U. S.. 6,076 29,673 3,704 31,349 888,033 669,451 
Total Cars, Trucks, 
_ aa . 35,068 123,944 26,726 178,615 4,344,425 3,015,847 
Total Cars, se oa 
ee 4,128 7,567 4,929 23,515 267,168 236,152 
Grand Total 


Cars and Trucks, 
U. S. and Canada..... 


. 39,196 131,511 


31,655 202,130 4,611,593 3,251,999 








*Revised, Miscell includ 
Drive, Sterling, Nash, etc. 
N.B.: All U. 


Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


S. totals include cars and trucks for military orders, 





1952 Production Crawls 
Past 3 Million Mark 


(Continued from Page 1) 


at Diamond T, Divco and Federal 
are uncertain. 

All things point to the produc- 
tion toll mounting sharply in com- 
ing weeks, as a result of the steel 
strike’s long duration. 

The loss will be great despite 
plans that auto makers have laid 
for quick resumption of produc- 
tion once the steel mills are 
humming full speed again. 
Further, there is a chance that 
quick resumption plans will go 
asunder, anyway. Reports from 
Washington hint that the govern- 
ment may put an embargo on in- 
itial steel shipments. 

* * * 


}{OWEvER, just in case such ac- 
tion does not come to pass, the 
auto companies are already well 
into the conversion steel market. 
Most of the rolling capacity 
of independent mills around the 





Auto Stocks 


duly duly 1952 

23 16 High Low 
Chrysler 78% 793%, 18% 68% 
Crosley 1% 2% 3% 1% 
GM 57% 59% 59% 50 
Hudson 15 14% 15 12% 
K-F 4% 4% 7 4% 
Nash 19% 19% 21% 17% 
Packard 4% 4% 5% 4% 
Stude. 38 37 39% 31% 
Willys 9% 9% 10% 85% 
Average 25.44 25.56 


Compiled from reports of trading on the 
Stock Exchange. 








country has been bargained for 
over the next several months, so 
that steel can quickly be shaped 
to car and truck makers’ needs. 

In the meantime, motor trans- 
port haulers of steel have deployed 
huge fleets of steel-carrying equip- 
ment at strategic points where they 
will be ready for the greatest move- 
ment of steel in history the mo- 
ment of steel in history. 


Transport haulers of steel will 
attempt to take up the slack creat- 
ed by the strike, and many of them 
still hope to turn in a record haul- 
age in 1952. 

* * & 
A§ OF last week, U. S. produc- 
tion of cars in 1952 showed a 
deficit of 1,110,000 from last year. 
Truck output is off about 219,000 
units. 

It seems unlikely that the trend 
can be thrown the other way be- 
fore the middle of September. 


This year’s July production 
won’t show more than 150,000 
cars and 36,000 trucks. August 
production prospects are little 
better. 

In July, 1951, U. S. plants built 
381,000 cars and 114,000 trucks. In 
August last year they turned out 
427,000 cars and 122,000 trucks. 





Sims Incorporates 


Sims Motor Sales of Ashtabula, 
O., has been incorporated with $17,- 
400 by Carl A. Sims, Wayne Brooks 
and Virginia Kuzmack. 
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New Willys Forge— 


Willys-Overland has added two of these 
giant 35,000-pound forge hammers to its 
Toledo forge shop. They will be used to 
produce frame and engine components for 
jet planes. William Reimschussel, general 
manager of the drop forge division (in- 
specting the forge), says the shop ranks 
third in size among commercial forging 
operations in the world. 


GM Allison Post 
Given to Rhame; 


Brandt Moves Up 


DETROIT.—C. E. Wilson, presi- 
dent of General Motors, last week 
announced the appointment of Paul 
W. Rhame, gen- 
eral manager of 
the Rochester 
Products division, 
Rochester, N. Y., 
to assistant gen- 
eral manager of 
the Allison divi- 
sion, Indianapolis. 
Rhame succeeds 
Robert M. Critch- 
field, who has 
been made gen- 
eral manager of 





H. W. Brandt 


Pontiac Motor division. 
Howard W. Brandt, who has been 


director of industrial and public 
relations of the Rochester Products 
division, was named general man- 
ager of that division, succeeding 
Rhame. 

Rhame began his career in GM 
with AC Spark Plug at Flint in 
1923 as a member of the product 
engineering staff. A few months 
later he was appointed chief in- 
spector and in December, 1934, he 
was named assistant manufactur- 
ing manager. He was named AC’s 
general manufacturing manager in 
August, 1938. 

He was appointed general man- 
ager of the Rochester division last 
February. 

Brandt also began his career 
with AC Spark Plug, joining it in 
1929 as a cooperative student at 
General Motors Institute in Flint. 
In 1951, he was appointed director 
of licensee programs, under which 
he worked with other companies 
who had been appointed to do de- 
fense work similar to that being 
carried on by AC at Milwaukee. 
He went to Rochester Products as 
director of industrial and public 
relations last February. 











Called Ward’s Protector 


Banker Accused of Trickery in Handling 


Auto Distributor’s 


By Ira Alexander 
Staff Correspondent 


DENVER.—The U. S. National 


|Bank of this city charged Fred 


Ward almost $700 in one month for 
handling his account, a_ witness 
testified in the trial of Lester W. 
Hall, former executive vice-presi- 
dent of the bank. 

Hall is accused of confidence 
game, obtaining money under false 
pretenses and conspiracy—all stem- 
ming out of the crash of Fred 
Ward, Inc., local Hudson distribu- 
tor. 


The witness, Eileen Parker, head 
bookkeeper for the bank, identified 
a bank service charge against 
Ward for $670.99 for July, 1950. She 
said the charge was imposed both 
because the Ward account failed to 
maintain an agreed level, and be- 
cause of overdrafts on the account. 

She said she was ordered to 
bring to Hall every morning the 
record of Ward’s transactions of 
the previous day—the deposits 
made and the checks written. 

On the days when the withdraw- 
als ran the account into the red, 
Miss Parker said, Hall would in- 
struct her to hold out certain 
checks and run them through the 
next day. Thus Ward was given an 
extra day in which to make a de- 
posit to cover the withdrawals. 
Hall was carried on the Ward pay- 
roll as a loan adviser. 


Mervyn L. McCarthy, former 
Ward auditor, in testifying for the 
prosecution in the Hall trial, said 
that he had systematically pre- 
pared false financial statements for 
Ward after the auto distributor be- 
gan borrowing money on cars from 
the U. S. National. McCarthy said 
that as well as he could remember, 
Ward began borrowing money from 
the U. S. National on “floor plan” 
loans early in 1949. 

The auditor said that he had 
worked for Ward since 1949 and 
that up to early in 1949 all the 
financial reports he prepared were 
correct. But after the floor plan 
arrangement with the U. S. Na- 
tional Bank was started, McCarthy 
said, Ward had him make up three 





Campaign Board— 


This attractive and easy-to-read bill- 
board —announcing the candidacy of 
Thomas J. O'Toole, president of O'Toole 
Motor Sales (Dodge-Plymouth), in Penn- 
sylvania's 27th Congressional district— 
stands strategically at the intersection of 
two four-lane highways, U. S. 519 with 
U. S. 22-30 (Lincoln highway) in Pitts- 
burgh. 








Thermoid Tests Radiator Hose— 


Thermoid Co., Trenton, N. J., recently built this machine for testing rubber auto 
radiator hose. The machine is designed to test six hose at a time for resistance to 


flowing liquids under various conditions, pressures and temperatures. 


The machine 


also oscillates the hose to simulate car vibration. It is adjustable, says the company, 
to test readily a wide range of hose diameters, lengths and curvatures. 








Account 


different financial statements for 
the same account period. 

One of these, the witness said, 
reflected the true condition of 
the company and was kept in the 
Ward company files; another 
went to the U. S. National, and a 
third to Hudson Motor Car Co. 
McCarthy said Ward did not tell 
him why he wanted the false 
statements prepared. He declared 
that Ward would instruct him 
what entries to make. 


A national bank examiner testi- 
fied that one month before Fred 
Ward, Inc., collapsed, he instructed 
the U. S. National to get rid of the 
Ward account, but met opposition 
from Hall. 

The bank examiner, C. R. Ander- 
son, said he decided in the course 
of a routine check of the U. S. Na- 
tional in June, 1951, that loans to 
the Ward firm were too risky for 
the bank to be making. But he said 
that when he told this to Hall, who 
had charge of Ward’s account with 
the bank, Hall assured him that 
Ward’s business simply was suffer- 
ing from a temporary oversupply 
of cars on the market and that 
the condition of his affairs was not 
serious. 

Anderson said Hall assured him 
that the bank had made a phys- 
ical count of the cars Ward had 
on hand to secure his loans. Don- 
ovan M. Whiteman, manager of 
the bank’s credit department, 
testified that no such check was 
made until late in July, 1951. 

Thomas M. Dines, vice-chairman 
of the bank, was a director of the 
finance firm which set Ward up in 
the auto business, as well as in the 
bank which eventually was forced 
to throw him into receivership. 
This was brought out when Dines 
testified in the Hall case, 


In brief, his testimony was that 
in 1944 a lending agency known as 
Finance Corp., paid Ward “about 
$25,000” for 51 percent—255 shares 
—of the stock of Ward’s firm, Fred 
Ward, Inc., which then was start- 
ing business. Two years later, 
Dines said, Ward paid $175,000 in 
cash and a note to buy back the 
same 255 shares. 

Ward has claimed that this deal, 
in which he paid for the stock 
seven times as much as he origin- 
ally received for it, helped bring 
on his financial collapse. This 


;| claim, however, has never been at- 


tested in court. 

Dines said Ward gave $40,000 
in cash and a note for $135,000 
secured by a deed of trust on the 
Ward building at 1300 Lincoln St. 
to get the stock back. 

Judge Joseph J. Walsh, mean- 
while, called up 13 of the Denver 


:| district court’s Fred A. Ward cases 


for resetting. The judge said he ex- 
pected to continue them all until 
Sept. 9. No definite trial dates wilf 
be set until then. 

Walsh said he will reassign five 
of the cases to the criminal court 
division, recently taken over by 
Judge Robert H. McWilliams jr. 
Walsh originally took all of the 
cases when Charles Rosenbaum, 
who resigned from the bench July 
1, disqualified himself from hear- 
ing any of the Ward cases. 

In addition to Ward, the cases 
involve five other persons, includ- 
ing his wife, Iva. Ward is named 
in all 13. 

Eleven cases are based on in- 
dictments by a special grand jury 
which investigated Ward’s finan- 
cial collapse last winter. The oth- 
er two were filed directly by the 
district attorney. 

Ward, Mrs. Ward and Clarence 
Endsley, Denver mortician, are 
charged jointly with “fraud to de- 
lay creditors.” An indictment ac- 
cused them of attempting to con- 
ceal clothing, household goods and 
other personal possessions at the 
time Ward’s auto companies were 
going into bankruptcy. 

Ward and O. E. Stephens, 
wealthy Douglas county sportsman, 
are charged in an eight-count in- 
dictment with obtaining a racing 
license fraudently in 1950 from the 
state racing commission. It was be- 
lieved that District Attorney Bert 
M. Keating will seek to try either 
the Ward-Endsley case or the 
Ward-Stephens case early in the 
fall term of court. 
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Demand Hoists 
Used-Car Prices 
By 5-10 Percent 


(Continued from Page 1) 


boosts of 5 to 15 percent. In Dallas, 


price increases on such cars aver- 


aged 5 percent. 
7 * 

N HUTCHINSON, Kans., whole- 
sale prices of good, clean cars 
were said to have jumped $200 to 
$250, and only the 


auctioneer’s | 


gavel could keep bids from topping | 
the ceilings on cars in sharp con-| 


dition. The appearance of a used | 


1952 Chevrolet on the block caused 
a sensation, it was reported. It 
brought $2,000. 

Prices of both postwar and pre- 
war cars were moving up in New 
York City, and the retail end of 
the business still had not caught 
up to gains in the wholesale 


Prices were firm to slightly up 
on postwar models in Chicago. 
Dealers, expecting a settlement of 
the steel dispute before too long, 
were described as cautious. 

Lots in Springfield, Mass., were 
getting good prices, with whole- 
sale schedules up $100 and more 
on most cars. The supply was tight. 

* * 


gl CINCINNATI, postwar cars 
were up and prewar cars down. 
A slight upward trend in used-car 
prices was noted in Rochester, 
N 


St. Louis found a better mar- 
ket for 1949-51 models, but pre- 
war cars had dropped, and new- 
car buyers were making stiffer 
tradein demands. 

Montgomery dealers continued to 
get the ceiling on clean prewar 
cars, while San Francisco and Dal- 
las reported that prices on prewar 
models were unchanged. Some Buf- 
falo dealers said the demand for 
such cars had slackened as a result 
of unemployment among factory 
workers. 


OPS | 


(Continued from Page 1) 


ception that the revision will 

permit all dealers to pass on to 
their customers the advertising 

charge which their factory im- 
poses on them. 

This is not the case. The adver- 
tising charge—or any of the 
charges under CPR 83—may be 
passed on if it were the practice 
of the dealer to pass it on in one 
of the base periods. If he absorbed 
it during the base periods, he must 
continue to absorb it. 

* * * 


At THE OPS automotive branch 
meeting with the retail dealers 
advisory committee a few weeks 
ago, the earlier period was pro- 
posed as undeniably fair to a large 
segment of the trade. On the other 
hand, many dealers contended that 
certain charges made in Apr. 1- 
June 24, 1950, were not adequate 
to cover current costs. 

Several varieties of extreme 
and irritating heat—the weather, 
the Chicago conventions and the 
steel arguments — have operated 
to delay OPS action on CPR 83. 

But all in all, it is understooc 
that a generally satisfactory re- 
vision is being rounded out and 
that the finished product, if not 
ready at the last week end, would 
surely be announced before the 
close of the present week, 

Price Boss Arnall, this corre- 
spondent was told, has shown no 
disposition to renege on his assur- 
ances to NADA president J. Saxton 
Lloyd and that only other condi- 
tions beyond his control have been 
responsible for the delayed action. 


Detroit to Stage 
AAA 100-Miler 


DETROIT.—The fourth renewal 
of the 100-mile big car national 
championship race, sanctioned by 
the American Automobile Assn., 
will be held at the Michigan state 
fairgrounds track here Aug. 30, 





‘promoter Andy Barto announced 


last week. 

The Detroit race will be the sixth 
of 11 national championship races 
on the 1952 schedule. To date three 
have been run: Indianapolis, 500 


miles, won by Troy Ruttman; Mil- 
waukee, 100 miles, won by M. Naza- 
ruk, and Raleigh, N. C., 200 miles, 
won by Ruttman. 
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CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 100,000 readers engaged in all branches of the automotive industry from Maine to 


California. Low Rates: 


EIGHTEEN CENTS (18c) 


PER WORD for each insertion. Cash in advance. Position 


Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing read- 


ers. Count initials and groups of numbers as one word. Ads may be signed with your full name and address 


at regular rates, but if signed “Box No. .. 


, in care of Automotive News, 


Detroit 26, Mich.’ add One Dol- 


lar ($1) per insertion for address and extra service as replies are forwarded, unopened, the same day 


received, Display Ads: $9.80 per inch, per insertion. 


WANT AD DEPT., AUTOMOTIVE 





Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 





HELP WANTED 


HELP WANTED 
SERVICE MANAGER. Your future oppor- 
tunity may be with this old established, 
250 car, Chrysler product dealer in sub- 
urban Chicago area, Man selected should 








be 35 to 45 years of age with ability 
to handle shop personnel, customer re- 
lations and operate aggressive service 


merchandising program, Man we want 
is on his way up, but not moving fast 
enough. Minimum salary of $5,200 a year 
with possibility of total earnings in ex- 
cess of $7,500. Our plan includes com- 
plete employe benefit programs plus a 
supervisory car purchase arrangement. 





Submit outline of major qualifications 
for future interview. Box 1704, c/o 
Automotive News, Detroit 26. 








Confidential 
Counselling 


In All Personnel Problems 


To 
Employer and Applicant 


$5,000-$50,000 
NEED NOW! 


SALES MANAGER $13,000 Plus 
Original automotive and _ railroad 
equip't. Direct activities of large sales 
group. Unlimited future. 

SALES PROMOTION MGR. $25,000 
3 Co.'s under | management. Heavy 
on railroad exper, Engineering back- 
ground, Capable of handling adver- 
tising and sales training. 

SALES MANAGER $25,000 Up 
Know all automobile manufacturing 
and allied firms. Custom engineered 
equipment. 

MERCHANDISE MGR. $25,000 Plus 
Manager for associated trade. Prefer 
man now holding similar post with an 
automotive mfr. Sales-Advertising. 


SALES MANAGER $15,000 
Stampings background. 
OFFICE MANAGER $12,000 


Administrative ability. Supervise large 
office group. Set up standards for na- 
tional dealerships. 


PLANT MANAGER $30,000 
WORKS MANAGER $15,000 
PLANT SUPERINTENDENT $21,500 
INDUSTRIAL ENGINEERS $10,000 
PURCHASING DIRECTOR $15,000 
PERSONNEL DIRECTOR $12,000 


Contact: 
WM. H. BRUCE, Mgr. 
EMPLOYMENT COUNSEL 


Suite 500 7 West Madison 
Chicago 2, Ill. Financial 6-2107 








HELP WANTED 
IN LOS ANGELES 


V AUTO MECHANIC 
VY AUTO METAL MAN 


Permanent. Opportunity for advancement. 
Top income EVERY month with backlog of 
work. Mechanic's helper on qualified jobs. 
Paid vacations. Family health insurance. 
Modern shop. Heavy advertising. Fast dis- 
patch system. World's largest L-M parts 
invent. Pleasant working conditions. 
WRITE US TODAY! 


J. E. COBERLY, INC. 


LINCOLN-MERCURY-Eng. FORD 
— So. California's Largest — 


1400 W. 8th St., Los Angeles 17 











SALESMEN. Wonderful opportunity for 
ambitious men selling ‘‘Precision-Fit’’ 
seat covers to new car dealers. Known, 
advertised for over 30 years. Fabric seat 
covers offer steady income, very liberal 
commission. For information, write giv- 
ing territory desired, qualifications, etc. 
Fabric Mfg. Co., Inc., Box 1259, New- 
ark, N. J. 


BUSINESS MANAGER WANTED by 180 
ear ‘‘Big Three’ dealer in charming 
New England town. Preferably account- 
ing background. Must be keen analyst, 
get along well with people, know how to 
watch the money and also have imagina- 
tion enough to know when to spend it. 
Very congenial working conditions. Our 
staff knows of this ad so you can send 
complete details with confidence and 
possibly a photo to Box 1699, c/o Auto- 
motive News, Detroit 26. 








SERVICE MANAGER, capable of taking 
complete charge of gas station and used 
car repair department. New organization, 
contemplating expansion. Wonderful op- 
portunity for right man. Guaranteed 
over $5,000 first year. Write experience, 
reference, age to Box 1696, c/o Auto- 
motive News, Detroit 26. 





USED CAR BUYER. One of New York 
City’s largest used car dealers has open- 
ing for experienced buyer. Must have 
over five year’s experience. Wonderful 
opportunity for right man. Write experi- 
ence, age, salary desired. Box 1697, c/o 
Automotive News, Detroit 26. 





AUTOMOTIVE DISTRICT MANAGER 
WANTED! Tentative increase of produc- 
tion demands immediate expansion of 
sales organization. Position requires ex- 
perience in dealer appointment and deal- 
er contact work. This is a permanent 
position with compensation based on sal- 
ary monthly productivity bonus. Present 
organization is aware of this ad. All 
replies treated in strict confidence. Write 
Box 1694, c/o Automotive News, De- 
troit 26. 





WANTED OFFICE MANAGER who wants 
to come to California. Must have auto- 
motive experience, preferably General 
Motors. Excellent opportunity with Cad- 
illac-Oldsmobile dealer in fast-growing 


community. Lucrative position, added 
bonus and other benefits. Write or call 
Rubidoux Motor Co., Riverside, Calif. 


Phone 7762. 


NEWS, PENOBSCOT BUILDING, DETROIT 26, 


MICH. 





HELP WANTED 





SALESMEN, NEW CAR DEALER follow- 
ing Midwestern states. One of the larger 
distributors of body hardware parts and 
accessories expanding into new territory. 
Sure-fire sales program that guarantees 
large earnings. Sideline okay. Commis- 
sion, bonus, car expense. National Auto- 
motive Parts, Inc., 310 W. Cumberland 
St., Philadelphia, Pa. 


POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 9 cents per word for each 
insertion. sh in advance. (Helf-rate 
does not apply to display ads in this 
section.) 

















ACCOUNTANT, OFFICE MANAGER: Gen- 
eral Motors experience, fifteen years pub- 
lic accounting, ten-year automotive, col- 
lege graduate, chartered accountant, mid- 
dle-aged, married. Box 1677, c/o Auto- 
motive News, Detroit 26. 





ACCOUNTANT-OFFICE MANAGER, Ex- 
perienced all phases auto dealership. 
Now employed large GM contract as as- 
sistant manager in charge of accounting. 
Would like salary plus bonus plan. 
Capable assuming full charge. Box 1698, 
c/o Automotive News, Detroit 26. 





YOUNG AMBITIOUS FAMILY MAN, ex- 
cellent habits, extensive experience in all 
phases of medium sized Ford dealership. 
Desire general manager or sales manager 
position with small or medium sized 
Texas Ford dealer. Excellent references 
furnished from present employer and 
from factory. Graduate of Texas A. & 
M. college. In reply, please state location 
and approximate size of operation. Box 
1700, c/o Automotive News, Detroit 26. 


AUTOMOTIVE MANAGER — Available 
soon. Business, general management ex- 
perience. Results will justify part own- 
ership potential. Box 1690, c/o Automo- 
tive News, Detroit 26. 








SALES MANAGER. Aggressive young 
man, Hull-Dobbs experience, now em- 
ployed by largest Ford dealer. Experi- 
enced in all phases. Chances for promo- 
tion most important. Will furnish best 
of references. Write Box 1688, c/o Auto- 
motive News, Detroit 26. 





TOP LEVEL EXECUTIVE available. Ex- 
perienced all phases retail operation, pas- 
senger car, trucks and used car. Mer- 
chandising, sales direction, recondition- 
ing, service, wholesale parts and factory 
relations. New York, Connecticut or New 
Jersey preferred. Salary and profit shar- 
ing. Box 1686, c/o Automotive News, 
Detroit 26. 





Sales Manager or General Manager 
Very capable man of many years’ experience 


DEALERSHIPS AVAILABLE 


TEXAS DEALERSHIP handling Chrysler- 
Plymouth. Trade territory 35,000 people 
10,000-foot floor space with modern serv- 





ice, parts and sales departments. De- 
sirable lease obtainable. Will sell at in- 
ventory, parts and equipment—about 
$45.000. You must have factory ap 
proval. Write Box 1711, c/o Automotive 
News, Detroit 26 





INDEPENDENT DEALERSHIP, city 7,000 
in excellent farming community central 
Indiana. Large new building, weli 
equipped, large used car lot on Michi- 
gan-Florida highway. Box 1709, c/o 
Automotive News, Detroit 26. 





DEALERSHIP, now handling Ford, south- 
ern Missouri. Dairy, farming commu- 
nity. Grossing $350,000 yearly, Excellent 
brick building. Reasonable rent. McHugh, 





Inc Realtors, Long Building, Kansas 
City, Mo. 

DEALERSHIP, now handling Chevrolet— 
125-150 units. Long established. Iowa 
county seat. Sell everything. Must 
qualify. Have cash. Confidential. Box 
1687, c/o Automotive News, Detroit 26. 





ESTABLISHED NEW YORK dealership— 
20 years. Popular car. Sales and service 
garage. Owner wishes to retire. Box 1712, 
c/o Automotive News, Detroit 26. 





DUAL DEAL—Handling GMC trucks, J. I. 
Case farm machinery. In south Florida’s 
largest vegetable growing county. Mod- 
ern building on truck highway. Inven- 
tory at cost. Reasonable rent on build- 
ing. Box 1713, c/o Automotive News, De- 
troit 26. 





DEALERSHIP HANDLING DODGE- 
PLYMOUTH. Missouri town. Half mil- 
lion population. 1951 gross, $2,500,000. 
Modern brick building can be leased. Ex- 
cellent service department. Price $16,000 
plus parts inventory. J. L. McHugh Co., 
Inc., Realtors, Long Building, Kansas 
City, Mo. 





AUTO AGENCIES 


Large, medium and small "Big Three" auto 
agencies located throughout the United 
States. Write for brochure. 


DAVID JARET CO. 
Established Over 29 Years 


150 Montague Street Brooklyn 2, N. Y. 
ULster 2-5600 








BUYERS—SELLERS 


We Specialize in Dealerships 
“Big Three,’ Midwest States Only 


J. L. McHUGH CO., INC. 
“Dealerships ‘Ex ‘elusively"” 
RA. LONG BLDG.” 
Kansas City, Missouri 





DEALERSHIP FOR SALE, now handling 
Nash. Florida East Coast, over 300 car 
contract. All modern equipment, includes 
showroom, body shop, used car lot, etc. 
Sell at appreciated book fi es. Used 
cars optional. No real estate involved. 
$30,000.00 will handle. Box 1655, c/o 
Automotive News, Detroit 26. 





WHEN BUYING or SELLING 
an 
AUTOMOBILE DEALERSHIP 


Consult a Specialist 


LEO J. KLEM 
411 Curtis Bldg. Detroit 2, Mich. 





in sales and management of the aut bil 
business, now employed by one of Wyoming's 
leading new car dealerships. Must make 
change to lower altitude because of wife's 
health. Detailed information and photograph 
will be furnished upon request. 


Box 1684, c/o Automotive News, Detroit 26 





SALES MANAGER—Assist owner over-all 
operation. Excellent opportunity with 
well-established Dodge dealer, Texas city 
25.000 population. 400 unit deal. Prefer 
southerner who has ability, ambition and 
knows what hard work means. Box 1693, 
c/o Automotive News, Detroit 26. 





DIRECT SALESMEN WANTED by manu- 
facturer of tailored rear floor and trunk 
mat line to call on new and _ used 
car dealers. Above average commission 
rates for this large volume line. Excel- 
lent as an associate line in your present 
sales program. Inquiries invited by ag- 
gressive men. Write Box 1692, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIP IN central California has 
facilities and resources to be manufac- 
turers or jobbers representative to take 
on new lines on whatever you have, pro- 
viding details are agreeable. Box 1705, 
c/o Automotive News, Detroit 26. 


AVAILABLE AFTER AUGUST 15th to a 
dealer desiring a fine appearing young 
man with an outstanding record of four- 





OLDEST CHRYSLER-PLYMOUTH direct 
dealer in California. Just out of hos- 
pital. Must sell. Established 34 years in 
Prosperous town 80 miles East of Los 
Angeles. $25,000 will handle. Must qual- 
ify. Lloyd Record, San Jacinto, Calif. 


FOR SALE BY OWNER: Profitable deal- 
ership now handling Studebaker and Case 
in Midwest College town of 25,000. Will 
sell for inventory to qualified buyer. Box 
1678, c/o Automotive News, Detroit 26. 








DEALERSHIP AVAILABLE, now handling 
Ford. New York City Metropolitan area. 
1,000 car agency. Requires about ,000 
to handle. Write Box 859, 1474 Broad- 
way, New York 36, N. Y. 





teen years’ experience in sales, busi 

and service management, Broad experi- 
ence in giving a dealer a smoother and 
more profitable operation. Proficient in 
personnel and public relations. Factory, 
medium and large dealer experience. De- 
sire south or southwest location. Box 
1706, c/o Automotive News, Detroit 26. 











MAKE $100 WEEK (and up 

WITH PROVEN SIDELINE! 
—If you've sold intangibles or advertising. 
Two sales week makes you $125. Proven pro- 
gram was a best seller to service stations— 
now expanded and adapted to new, used car 
dealers. Personalized business building fran- 
chised plan to one dealer per town. Pays 
40%—average sale $150. We'll reply promptly 
if you state sales experience, earnings last 
five jobs and give three references. Name 
state wanted. P. O. Box 812, Boise, Idaho 





NEW CAR AND TRUCK sales manager. 
Ford experience. Large dealership in the 
Detroit area. Liberal salary and incen- 
tive plan. Give complete resume of expe- 
rience. Box 1702, c/o Automotive News, 
Detroit 26. 





AGGRESSIVE AMBITIOUS SALESMAN 
desired. One of Florida’s largest Dodge- 
Plymouth dealers desires an experienced 
new car, new truck and used car sales- 
man in his thirties with a good selling 
record and ambitious enough to become 
a new car or used car manager. Com- 
pensation unlimited. Excellent working 
conditions. Give brief outline of your 
experience and your sales record. Present 
position will be protected. Write Box 
1703, c/o Automotive News, Detroit 26. 





SERVICE MANAGER. Oldest Nash dealer- 
ship in state of Maryland, Advise refer- 
ences, experience. Excellent facilities, 
good salary. Immediate opening. Box 
1701, c/o Automotive News, Detroit 26. 





MAN TO SELL and supervise the sale of 
proven high quality, low-priced line of 
specialized equipment to service stations, 
garages and fleet operators. All items 
with high income value to purchasers. 
No inventory. All shipments direct from 
factory. Our regular agents easily earn 
from $200 to $400 weekly. You can in- 
vestigate our offer on a part-time basis. 
Write H. Pearson, B & B Mfg. Co., 
Sioux City, Iowa, for complete details 
on factory-to-user plan. 





SERVICE MANAGER. Unique opportunity 
for the one who can qualify. Must be 
able to take complete charge of all serv- 
dice operations; proficient in handling 
customer relations and supervising large 
staff. Must be capable of handling cus- 
tomer labor volume of $10,000 to $15,000 
monthly. Top salary and bonus plan will 
be offered to qualifying applicant by 
large General Motors dealer located in 
one of the middle Atlantic states. Box 
1648, c/o Automotive News, Detroit 26. 


SALES MANAGER—NEW CAR. Hard hit- 
ting, aggressive with proven record in 
sales, closing deals, organizing and train- 
ing a topnotch sales force and merchan- 
dising. Excellent salary and commission 





plan. Income potential unlimited. New 
ear furnished. Vacation with pay, life 
insurance and hospitalization. 750 car, 


Chrysler product, dealership located Buf- 
falo, N. Y. Modern building in best sec- 
tion of city. Please be specific in your 
letter stating all details and experience 
to Box 1679, c/o Automotive News, De- 
troit 26. Your prescent employer will not 
be contacted. 








| 





OFFICE MANAGER-ACCOUNTANT. GM 
experience. Desire position in out of 
town locality. Excellent references. Box 
1707, c/o Automotive News, Detroit 26. 





GENERAL MANAGER. How many times 
have you said? ‘‘If I could find the man 
who is trustworthy, accepts responsibil- 
ity, willing to work hard, can train and 
supervise people and who knows the 
automobile business.’’ Perhaps you want 
to share responsibilities or be sure that 
which you have built is maintained or 
improved. Maybe other interests, health 
or retirement calls for immediate atten- 
tion or future planning. Have success- 
fully operated two new car operations, 
regional business management manager 
for manufacturer, used car manager 
1,000 car deal and my own used car 
business. Facts available to support 
above. 40 years young, happy married 
life, two years University extension. 
English-German. A_ personal interview 
may be of mutual value. Box 1708, c/o 
Automotive News, Detroit 26. 


DEALERSHIP NOW HANDLING LIN- 
COLN-MERCURY in southern mountain 
resort town of 10,000, trading area of 
50,000. One of the nicest buildings and 
used car lots in city with good lease on 
both. Purchaser must have factory ap- 
proval. Will take $35,000 to handle. Rea- 
son for selling, owner has other business 
interest. Ideal setup for someone wanting 
small dealership in the finest mountain 
resort town in the South. Write Box 
1669, c/o Automotive News, Detroit 26. 





DEALERSHIP 
handling 
LINCOLN-MERCURY 


in large midwest city. Net profit past 2 years 

30,000. Net profit last mont 000. 
Ultra modern building has been rated one of 
the most beautiful and complete in the coun- 
try. 25,000 square feet of building. Total land, 
38,000 square feet. Walk out deal. ,000 
cash to mortgage of $125,000. Principals only. 

BOX 1582, 
c/o AUTOMOTIVE NEWS, DETROIT 26 








DEALERSHIP WANTED 





DEALERSHIPS AVAILABLE 





DEALERSHIP, now handling Oldsmobile- 
Cadillac, within 65 miles St. Louis. Mod- 
ern building. Grossing $250,000 yearly. 
Small operating cost. Ideal opportunity, 
one who can qualify. McHugh, Inc., 
Realtors, Long Building, Kansas City, 
Mo. 





“BIG THREE’? DEALERSHIP—Midwest 


city, $1,500,000 annual sales. Rented 
buildings. Box 1710, c/o Automotive 
News, Detroit 26. 


DESIRE GENERAL MOTORS or Ford 
dealership in Chicago area. Have ample 


capital and can qualify with factory. 
Box 1691, c/o Automotive News, De- 
troit 26. 





CHEVROLET AGENCY WANTED. We are 
very interested in securing a Chevrolet 
agency in Philadelphia or a radius of ap- 
proximately 100 miles outside. Will buy 
or lease real estate. Money no object. 
Qualified. All replies strictly confiden- 
tial. Please send all replies to Box 1689, 





c/o Automotive News, Detroit 26. 
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RES 7 > | 7 IEOUS 
DEALERSHIP WANTED CARS FOR SALE PARTS FOR SALE BUSES FOR SALE_ |______—CMISCELLANEOUS __ ; 
VANTED—250 to 600 unit dealership, ae —| PONTIAC PARTS. Fast service on grilles. | NEW FORD SCHOOL BUSES, 1951 mod-| DRIVER TRAINING EQUIPMENT. Twe 
Big Three New York, New Jersey,| AUTOMOBILES WHOLESALE TO DEAL- fenders, doors, panels for Pontiac and els, for immediate delivery. F-6 chassis,| complete sets dual driving equipment for 
Connecticut. Have cash. Experience for ERS. Hand picked ex-cabs. Chevrolets, GM cars, 1937-1952. Prompt shipment on Superior bodies, 48 passenger, full leath-| 1951 Ford. Priced for quick sale. Hertz 
factory approval. Confidential. Box 1685, Plymouths, Dodges, ‘'1946’’ to ‘‘1951’’ any part. Stacy Trent Pontiac, 224-236| er seats, heaters, directional signals at| System, 210 Walnut Ave., N.E., Canton, 
c/o Automotive News, Detroit 26. models. All excellent condition. Wal- W. Hanover St., Trenton, N. J. Phone! substantial savings. Contact Victor Nev- Ohio. 
enamine terete fo he = a < o @ P ; 2 ; 97 > . & - —————— _ -—-- _ vee 
WANTED LARGE CHEVROLET dealer- Salas Wiehe ome Ohio Phone| 4-5194. Sobeth ani Rehoboth, Del. Phone Re CHRIS CRAFT CRUISER, 42 foot. Deliv- 
ship Have factory approval Ample ee ny o allt set ee — | ered May, 1952. Dual controls, sun deck 
capital All replies confidential Box SCHOOL BI and used. 1951] teak wood floor, folding top, sleeps eight, 
1617, c/o Automotive News, Detroit 26 G | Dodge 48 pas: . 6,800 miles, cannot hot water, shower, automatic heat, radic 
FORD, CHEVROLET PONTIAC, wanted + uine Oldsmobile Parts be told from new $3,300. 1951 Chevro-| telephone, two 145 H. P. engines. Cost 
100 plus car dealership. Any location. boc GREINER Ss AUCTION Largest Olds parts wholesalers in the middle | onia te re teas, ent prac be | page vide met 3utler Chev- 
“wig — o “a Po y ap- Pee a € 0 ew—34,6 . New Internation- | rolet, nec.. Edwardsville, ll 
a Ne sealers Eales talk evult- Held Inside Toledo's Million Dollar west. Shipments made promptly. als, Dodges and Chevrolets in 48, 54 | 
dential. Box 1695, c/o Automotive News Sports Arena Every Thursday Noon i ~ pa ee All buses have Blue | eee 
Detroit 26 Fou can bey your postwar ears here with « “‘e_- bs a sird vodies. H. M. Feather, Claysburg, No I First Time at This } 
; 3400 S. Kingshighway W H 2 Gad 
guarantee they have never been hit BUS iz Swe Grand now 100i | . Low Sale Price 
| Where every deaier has received a square! Flanders 0800 St. Lovis 9, Mo.| models. Two used 1951 models. One used ||| AMERICA’S BIG SCREW-DRIVER “BUY!” 
WANTED deal since 1947, 1948 model. One used 1947 model. Two | DELUXE 6-PC. SCREW-DRIVER SET! 
} used 1946 models. All Chevrolet chassis. | f- - 
Ford or GM with 400 Units | We Reserve Numbers 48 passenger, A-1 condition. Philip A Screw-driver for Every Need 
Phone Adams 6397 Stager. 528 Main St., Portage, Pa. @ 5 Asst. Regular Screw-Drivers 


Cash. Anywhere. 
FACTORY APPROVAL ASSURED 
Replies Confidential, Box 1599, 


c/o Automotive News, Detroit 26. 
| 








THINKING OF SELLING? 


| want a desirable Ford franchise of 150 new 
units up to 400. Would consider Mercury or 
GM. Absolutely no publicity pending final 
signing. Airmail reply giving salient details. 
Box 1714, c/o Automotive News, Detroit 26 








DEALER SERVICES 








INVENTORY SERVICE 

Parts and Accessories Depts. 
Full-time experts. No pickup, part-time help; 
confidential and unbiased.  Sertified reports. 
Also special buy-sell service. Experienced 
organization —in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write an ng details. 

i] e@ Co. 

9900 Freeland Detroit 27, "Mich. OWE 3-6449 








INVENTORY SSRVICE. Parts and acces- 
sories. Top type personnel, organized 
procedures, up-to-date records. Model, 

breakdown 


Mich. Midwest 4-5355 or 4-8460. 


INVENTORY SERVICE 
Accessories 
Large ont! Small Dealerships 
Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen 
do all the work. Accurate, unbiased and 
confidential. Inventories accepted by all 
accountants and by the government. 


ALLIED INVENTORY CO., INC. 
1831 E. 79th St. Chicago, Illinois 
x 5-8300 











BUSINESS OPPORTUNITIES 








DISTRIBUTORSHIP 
OPPORTUNITIES 


leading school bus body manufacturer 

has distributorships available in 
Ohio Texas 
Virginia Kansas 
Kentucky Missouri 
Tennessee Minnesota 

A weil known, nationally advertised line of 


quality bus bodies—-both school and metro- 
politan type—offers a salesman or company 
with proved school bus sales ability a big 
opportunity. Replies held confidential. 


Box 1674, Automotive News, Detroit 26, Mich. 








CARS FOR SALE 








ATTENTION! 
USED CAR BUYERS 


We currently have for sale a nice selection 
of low mileage 1950 and 195! Chevrolets, 
Fords and Plymouths in coupes, two and four 
door sedans. 

These cars can be seen at— 


ROBINSON AUTO RENTAL, INC. 


Piease note change of address 
22? S. HANSON ST., PHILADELPHIA 39, PA. 
|. E. Spatig, Used Car Manager 
Phone: Granite 2-3013 





All checks insured by Fidelity Insurance Co. 


TOLEDO, OHIO 


Write for free sample of last week's prices. 


DOC GREINER 


Owner and Manager 








AUCTION 
t 


a 
MINNEAPOLIS, MINNESOTA 
WHERE PRICES ARE RIGHT AND 





PLENTY OF CARS 
We have a listing, approximately 500 
units, with and without reserve at our 
sale on Tuesday, August 5, 
A. M. 
Plus 
FARM EQUIPMENT, TRACTORS, TRUCKS, 
TRAILERS AND BUSES 
We have what you want 
It's up to you to attend 
Sales like this will be every second 
and fourth Tuesday of each month 


WRITE, WIRE OR CALL 
AUTOMOTIVE DEALERS 
CLEARING HOUSE, INC. 


932 N.W. Bank Bidg., Minneapolis, om. | 
Orchard 5-8245 








AUTO AUCTION 
TIM ANSPACH 
"Midway", Stop 20 
Albany-Schenectady Road 
N. Y. 

' 


(For Dealers Only) 


EVERY MONDAY ...12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 








—AUto— 
AUCTION 


— 





HORSEHEADS, NEW YORK 
EVERY FRIDAY 





— 





DANVILLE, PENNA. 
EVERY WEDNESDAY 











You will always find real action at 
both these auctions. 


R. D. WEST, PROP. 


Jos. E. Johnson Tex Rickard 


Auctioneers 


1952, 10:30) 


| 
| 








PRECISION REBUILT 


HYDRA-MATIC 
TRANSMISSIONS 


DYNAMOMETER TESTED 


Performance guaranteed equivalent to oa 
new unit. 
Complete stock Hydra-Matics for all cars 
OLDS and PONTIAC 1940-1948 — $99.50 
exchange. 

Catalog sent on request. 
SHIPPED ANYWHERE — SAME DAY 
Write—Phone—Wire 
Ace Automotive Products 


S416 N. Broadway Ch re 40, Ilinois 
Phone: Lengbeach |!-1773 








GENUINE 
FORD — MERCURY 
LINCOLN 
PARTS 


10% - 50% UNDER COST 


Complete List Available 


GORDON ROUNTREE 


216 N. Sth St. 
Phone 2-2591 


Waco, Texas 


| ASHEVILLE, 


SHOP EQU IPME NT FOR SALE _ 











ELECTRIC OVEN. Originally purchased | 
from the Goodyear Tire Co. for baking 
bonded brake lining. Hardly used and 
as good as new. Save half of price new. 
Pollard Motor Co., 210 N. York, Elm- 
hurst, Ill. 

FOR SALE-—-Two semi-automatic washmo- 
biles. Less than two years old. Half 
price. Hertz System, 210 Walnut Ave., 
N.E., Canton, Ohio. 

SERVI-CARS, Harley-Davidson. Used—re- 
built. More business, less cost, good ad- 
vetising with this one man pickup and 
delivery system, Harley-Davidson parts 
and accessories. Free Bulletin, Knuth’s 
(Factory dealer), 1753 Muskego, 


Milwau- 
kee, Wis. | 
ONE VAN NORMAN crank-shaft grinder 

model 400, 18x36 bead with two self | 
centering heads. Guaranteed A-1 condi- | 
tion. Cost price $10.725.00. Our selling | 
price F.O.B., Greenville, N. C., $7,000.00. 
ar Flanagan Buggy Co., Greenville, 








MISCELLANEOUS 

N. C. Are you planning to 
retire? Why wait? No mosquitoes, year 
round climate, 100% pure soft water, 
3,000-foot elevation. Breath-taking views 
and a home to fit your needs in the 
nation’s most healthful spot. Come down 
for a few days or write to Elmer M. 
Leet, Box 55, c/o Dillard Realty Co. 


POWERFUL—SAFE. Sharp brake lock, car 
or truck. Ask your jobber or write direct. 
The Sharp Manufacturing Co., Nelson- 
ville, Ohio. 

ENG1iN& REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce S&t., 
Lynchburg, Virginia. 














BUICK 
WHOLESALE 
PARTS 


ONE OF THE EAST'S 
LARGEST INVENTORIES 
Same Day Service on Mail Orders or 
Phone Calls — All Shipments C.O.D. 


Phone Parts Department 
Circle 5-5910 
521 W. 57th St. 


MONARCH BUICK CO., INC. 
“Buick's Largest Dealership" 
New York 19, New Yerk 








TRUCKS WANTED 
WRECKER WANTED—Late model, 
ton Holmes crane. Prefer Dodge. 
and Burns, Plainwell, Mich. 





1%-2 
Burns 





TRUCKS FOR SALE 





| NINE NEW 1952 Dodge 4-ton B3YX tan- 


dem 164’’ wheel base. Call or wire col- 
lect—Wm. Reidesel, TAbor 6121 or P. O. 
Box 659, Denver, Colo. 


USED TRACTORS FOR SALE. We have 
a nice selection of good used Brown 
tractors, late models, equipped with 175 
and 200 Cummins motors and ten speed 
duplex transmissions. 11:00x22 rubber. 
These tractors are all in A-1 condition 
and will range in price from $6,500 to 
$7,000. Low mileage. brown Equipment 
and Mfg. Co., 829 S. Summit Ave., 
Charlotte, N. C. Phone 6-1612 or 5-8974. 
Ask for M. G. Dermody 











KEN SCHAEFER'S 


The Only Indiana 


AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
TE ee INDIANA 
andi, Auctioneer 
cone R CAPITAL AND omit STs. 
arket 8541—Belmont 015! 
IN THE HEART OF INDIANAPOLIS 





Used Trucks 


Wholesale Reconditioned Large Selection 
Mostly Fords and Chevrolets 
Pickups and Deliveries 
Long & Short Wheelbases 


Tractors 46 to 51 


BURKHOLDER CHEVROLET, INC. 
321 N. lonia Grand Rapids 2, Michigan 








BUSES FOR SALE 


FOUR 1946 CHEVROLET 48 passenger. 
Wayne School, A-1 condition, low mile- 
age. DeLabar Chevrolet, Emmaus, Pa. 
Phone 706. 








PARTS FOR SALE 


scHooL BUSES. Dealers: On hand for 








ATTENTION DEALERS!! 
SPECIALIZING IN THE SALE OF 
EX-TAXIS 
Excellent Bodies - Good Motors - Heaters 
Upholstery Like New 
Buy Now at Low Prices 
1949-1950 
Plymouths — Fords — Chevrolets 


THE R. A. AGENCY 


S4TH & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
Morris Freedman, Mgr. 
SARATOGA 7-2300 SHERWOOD 7-1700 





BUICK PARTS 


“WORLD'S LARGEST DEALER 


OF GENUINE BUICK PARTS" 
Wholesalers: We are Quantity 
Shippers of All General Motors’ 
Parts . . . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 

All Phones WAbash 2-1030 





diate delivery — new 1952 chassis 
ba Union City deluxe bodies, GMC’s 
No. HCSV 457 and S-305-24, 48 and 54- 
passenger. Ford's No. F6, 48-passenger. 
Reo’s No. E122 H and E, 54-passenger. 
International's No. L183, 54-passenger. 
Diamond T’s No. 420 and No. 520, 54- 
passenger. Dodge’s No. JS212, 54-pas- 
senger. Chevrolet's No. 6702, 48 and 54- 
passenger. Units equipped for New Eng- 
land, New York, New Jersey, Pennsy!- 
vania, Maryland specifications. If in 
other states, advise requirements. Transit 


Sales & Service, Inc., 23 South St., Dan- 
bury, Conn. Frank T. Mee, Jr., Sales 
Manager, Telephone 8-5645. 





NEW SCHOOL BUSES-—Dodge, Reo, GMC, 
International Harvester, Ford, Chevrolet, 
Studebaker, White. Immediate delivery 
in sizes 48, 54, 60 and 66 passengers. 
Late model used buses. 1950 GMC, 1948 
Chevrolet, 1947 Ford, Pony Cruiser (25- 
passenger), Yellow Cruiser (29-passen- 
ger). National Bus Sales Co., Inc., 101 
N. 33rd St., Philadelphia 4, Pa. BAring 
2-7605. 








BARGAIN!! CLOSE OUT!! 
Aluminum Paint—High Quality 
$10.95 for Five Gallons 


Carbozite, Waterproofer 
Can Be Used on Anything 


$1 a Gallon 
$4.75 for 5 Gallons 
GM Undercoating 
50-Galion Drums—$35 
Western Chevrolet Co. 


Mitchell, S. D. Wire or Call 527 





| ARREARS 
YOU CANNOT MATCH 
THE ENTIRELY NEW 
MOTO-MATIC 


TOW e GUIDE 


WITH 4 CONTOUR GRIP 
BUMPER COUPLERS 


NO ADAPTORS NECESSARY 
Meets 1.C.C. Strength Requirements 


$ 85 Federal Tax 
wer price 44 “Wecnaes 
Factory Sales Division 
PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 


@ 1 Handy Phillips Screw-Driver 

@ Unbreakable Tenite Handles 

@ Mechanics Quality 

@ Oil Tempered Ground Blades 

@ Packed in Colorful 8x12 Box 
Hurry—Order Today! Quantities Limited! 


$3.79 Value for Only ........ $1.59 
PHONE, WRITE or WIRE 
Franklin-Weber Motors 


6101-25 No. Clark St., Chicago 26, Ill. 
SH 3-0431 





gs 








INSIST on the BEST 


AUTOMATIC BRAKING 
TOW BAR 


COMPLETE with controlled steering 
Guide Cables AND 


BRAKE HOOK-UP $61 45 


Price Includes Federal Excise Tax 
Meets all 1.C.C. Requirements 
GUIDE CABLES ON 2ND UNIT 
FOR INTERSTATE TOWING IS 

AN 1.C.C. "MUST." 





QUICK-TOW, Bumper- 
to-Bumper Tow Bar 
TRI-KING 3-Point Hook-Up 
Intra-State Tow Bar 

(Folding ''V'’ Type) 


$19.50 
$42.50 











Protecto Covers (Tailor Made) .... $6.95 
Carrying Bags ................ 1.00 & $3.50 
—SPECIAL— 

SAFETY CHAINS, set of 2, only .... $2.50 


DON'T TAKE CHANCES 
1.C.C. REGULATIONS DEMAND 
SAFETY CHAINS ON ALL HOOKUPS 


ALL TYPES TOWING EQUIPMENT 
FOR AUTOMOBILES AND TRUCKS 


WE STOCK ALL TYPE PARTS 
FOR IMMEDIATE DELIVERY 


WHY TAKE CHANCES 
BUY "THE ORIGINAL" 


Automatic BrakinG 
Yellow Tow Bar 


Get — Controlled Steering and Brake 
Hook-Up Chain Jaws that FIT for Easy, 
Quick INSTALLATION. WRIST ACTION 
guarantees a Full Floating Ride and Tow 
on all type roads. 


STOPLITES and BRAKES 
(8 Wheels) at All Times 


THE CHEAPEST 
INSURANCE 
YOU CAN BUY 


TOW BAR SALES CO. 


Exclusive Factory Distributors 


AN 3-8888 Nite! MO 4-4485 
DE 2-0700 |DO 3-8373 


40 So. Clinton St., Chicago 6, Ill. 




















‘New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [_j or Two Years $14 [_] 
for which check is attached [[] or send bill [_] 











AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 
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Late-model cars and trucks operate at 
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That’s why they need 







FULL-FLOW RING SETS 


TOP COMPRESSION RING 
HAS SOLID CHROME FACE 
factory-lapped to a light-tight finish 


MD-50 STEEL OIL RING 
HAS CHROME-FACED SIDE RAILS 
The only ring with the FULL-FLOW SPRING 


Best for oil control even in 


sADLY TAPERED 


and 


QUT-OF-ROUND BORES 


All rings in KromeX Ring Sets are beveled or tapered 
to thread-line contact for quick seating 


and blow-by control. 


A PREMIUM SET FOR LATE-MODEL CARS AND TRUCKS! 


Scaled Power Piston Rings 


SEALED POWER CORPORATION, MUSKEGON, MICHIGAN 
Sole manufacturers of KromeX Ring Sets, MD-50 Steel Oil Ring, Full-Flow Spring, and GI-60 Groove inserts. 





Leading producer of Automatic Transmission Rings and Non-Spin Oil Rings. 








